[image: ]





Student Name:Sanketkumar Bipinbhai Pandya

[bookmark: _GoBack]Student ID: 2538532


Module Name: Marketing Management

Module Code: LCMB7024




Lecturer’s Name: Sinaan he



Poster – Marketing Strategy Pitch




Term 1








[image: ]









image1.png
Prifysgol Cymru

Y Drindod Dewi Sant
University of Wales
Trinity Saint David





image2.png
»  BRAND EXTENSION
APPLE INC.

Innovation Beyond Boundaries

Apple is a global technology leader known for innovation,
premium quality and seamless user experience.

.
1 INTRODUCTION 2 BRAND EXTENSION

Apple is a leading global brand focused on Apple has expanded into multiple products under the
innovation, quality and customer trust. same brand identity.
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Quality One Brand. Many Experiences.

4 ) SUSTAINABILITY & 4Ps §/ﬂ

ALS Smart Technology SUSTAINABILITY 4Ps ANALYSIS
Smarter and personalized experience.

Product
Innovative and
eco-fiendly.

Uses recycled
) and eco-friendly
Ecosystem Integration materials.

All Apple devices work together. ‘
Price
Aiming for carbon Premium pricing.

Premium Lifestyle neutrality.

High-quality, stylish products. Flace

Global + online
Minimal and recyclable presence.
Digital Services Growth packaging. .

Expansion in Apple Music, Transparent
iCloud and TV+. marketing,

@ Apple's brand extension is built @ Increase use of biodegradable materials.
on innovation and trust.
( ' © Strong focus on sustainability @ Expand repair and recycling programs.

ensures long-term growth. @ Enhance transparency in sustainability goals.

@ Invest more in renewable energy.

Innovation + Sustainability = Success
)
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