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Conclusion and Best Practices

_ Best Practices

, This presentation emphasizes the vital role of
P nultilingualism and language awareness for
exemplary guest experiences at Diversity Hotel
& Spa, London. It explores linguistic value,
staff benefits, and cultural understanding.
Embracing these principles solidifies our global
hospitality leadership, focusing on excellence 2
ind inclusivity i all guest interactions.

 Multitingual Training (Zerajic, A., 2020)
 Cultural Sensitivity Workshops
 Feedback Mechanism
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Introduction
——

Welcome to DiVersity-Hotel & Spa, London.
In [this_présentation, | we delve[into] the —
sighificance o | |multilingualism | and -
language: awareness)| skills. Serving_gliests
from around the WOrld, uiiderstanding-tiie
importance. of __languages~and, cultural
- nuances fis |vital_for|delivering exceptional

experiences.
I
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~The Language - French

+ Spoken in 29 countries

+ Moderately challenging to lear, but widely
accessible (Boyer and Rouas, 2019).

= Vital for communication’ with French-
speaking guests,
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2. Effective communication

3. Expanded Market Research (Kim et
al. 2017).
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* Misundefstanding oVeipeultural dining
preferen@®s.
» Conflict résolution through language sensiti¥ity.

— ey ‘




