Jake Weeks Literature Review

Aim-To evaluate how the portrayal of UK policing on social media impacts public perception and confidence in the police.

[bookmark: OLE_LINK1][bookmark: OLE_LINK2]Objective 1- Identify how the police are portrayed on social media within the UK.

Objective 2- Analyse the impact that negative social media coverage has on the perception of the police.

Objective 3- Explore the use of social media in promoting positive public perception of the police.

In the UK's evolving landscape, the digital era has instigated significant transformations, shaping polices practices through advanced technologies and communication tools (Butcher et al., 2018). Social media, a cornerstone of this digital shift, plays a pivotal role in policing communication strategies. Platforms like X, Facebook, Tiktok and Instagram enable rapid spread of information, sometimes allowing for real time interactions between the police and public (Fletcher et al., 2023). Fortin (2020), believes that understanding the impact of social media on public perception is vital due to its role as a dominant source of information. Evaluating the portrayal of policing on these platforms is a proactive measure to adapt communication strategies, addressing challenges and leveraging opportunities to maintain public trust. Understanding the evolving role of social media in the police force allows for a more knowledgeable approach to communication strategies, ensuring that they align with public expectations and values (Sampson et al., 2023). As social media continues to shape the narrative around policing, police forces must actively monitor and manage their online presence to foster positive relationships with the public and navigate the complexities of the modern communication landscape. 
The portrayal of the police online within the United Kingdom can come in the form of the way in which they use social media, and the discussion surrounding them on the platforms (Cullen , 2022). In 2008, UK police forces initiated the registration of corporate accounts on Twitter and Facebook, marking the first instance of their use for communication purposes (Egawhary et al., 2019). This was a big step in the polices efforts for a better community relationship, allowing for easier interactions with the general public. However, around this time Crump (2011) examined the Twitter activities of UK police and proposed that their utilisation of the platform was primarily effective as a one-way communication strategy. The study indicated a limited presence of open communication between the public and the police, concluding that that the police were using social media solely as an announcement platform. It could be argued that at the time, the lack of utilisation from the police meant that they are not utilising these media platforms to their full potential. The limited engagement identified by Crump (2011) may not necessarily reflect a lack of recognition of the potential benefits of social media by the police. It is important to note that at the early stages of social media, it could be interpreted as a strategic choice in utilising these platforms for specific communication only. Regardless of an intentional choice to use social media platforms like this or not, it is argued by Aitken (2023), that the police are portraying themselves as extremely one dimensional with little to no intent of two-way communication, and is an ineffective social media stratgey. 
In more modern times, the findings of Cartwright et al., (2020) demonstrate the public's resounding support for police use of social media, with the majority of respondents regularly monitoring the social media accounts of their local police force. This shows evidence of people supporting the idea of the police using social media. However, their seems to be a lack of findings regarding the publics opinion on how effective the police’s communication is with their local community. In addition to this, according to Ralph et al. (2022) the police have started to use strategies on social media such as using images, gifs, memes, and humour as part of their presentational techniques to humanise the force and increase public trust in them. By eliciting positive responses and avoiding criticism, these strategies aim to increase their following, foster stronger ties with the community, and engage with the public in a more relatable manner. Using the studies from Cartwright (2020), a trend of positive public perception towards the police seems to occur more often when they are communicating back with more of a sense of humour, and behaving less robotic. Ralph et al. (2022) has also mentioned how police have engaged with the public by regularly releasing information about crimes and community issues. Some have gone so far as to host Q&A sessions in an effort to encourage two-way communication. However, barriers like the volume of social media and time constraints have usually resulted in one-way contact rather than meaningful discussion. Another trend can be seen going back to the information that Crump (2011) provided, with the police seeming to have constant challenges for over 10 years to overcome their issues of their one-way communication to the public on social media. 
On the other side of the spectrum, social media is a technology used for the public to voice their opinions for numerous things, including the police (Aston et al., 2022). With these platforms being accessible to so many people, it brings forward a wide variety of different positive and negative perceptions towards the police. Colbran (2020) makes the claim that given the polices social media presence and contacts with the media, the public's perception of the police is nuanced. Colbran (2020) states that although the polices use of social media can improve public participation and perception, it also gives the police more control over the information flow, which may lessen journalistic criticism and limit the public's access to high-quality information for decision-making.
As noted by Fleet et al. (2022) the media has a significant impact on public opinion and attitudes, as well as the agenda that is set by the country. Legitimacy and strong policing require the backing and the trust of the population (Fleet et al., 2022). When a negative policing situation or narrative is spread online, it can cause serious damage to the populations trust of the police. As of the recent Palestine protests occurring in the UK, it has caused huge divide of opinion on the police across the country. A recent video was posted on X with the caption “Police in Birmingham capitulate to a mob of Palestine supporters who were chanting the anti-Semitic slogan of "From the river to the sea". I doubt the police would be behaving so timidly if it was a patriotic protest.” (TPointUK, 2023). This is a prime example of negative police coverage, which will reach a huge audience of people across the United Kingdom. These kinds of negative portrayals seem to be having a big effect in overall confidence in the police. 

Statistics were discovered by .Yonder (2023) which show that attention brought to police officers shortcomings in situations, that could potentially be shared on social media, leads to far greater negativity and distrust from the public towards them. As well as this, .Yonder (2023) has discovered that in 2023, 42% of people have negative opinions about the Metropolitan Police, this being the highest degree of animosity since January 2020 (27%). These kinds of impressions being shared on social media from the public towards the police, corelate to distrust, lack of understand and a bad public perception of the police as a whole. This is also stated by Watson (2023), who believes abuse of police officers online has a variety of effects, one being the impact that it can have on a person's professional standing within their field of employment as well as the relationship they have with the community in which they operate. 

The discussion of public opinions about the police on social media isn't new, as highlighted by Dencik (2018). Dencik explores the criticism aimed at police tactics on social media, including concerns about undercover officers infiltrating activist groups. Additionally, there were noticeable changes in police strategies after the 2011 London Riots. Williams et al. (2018) also noted that during these riots, authorities faced challenges managing social media, with the police struggling to keep pace with online developments. To address this, the COSMOS 'tension engine' is being employed to improve the situation by identifying tense situations on social media. This approach, known as "neighbourhood informatics," integrates traditional crime data with online sources to gain a better understanding of the situation. This wasn’t taken well by the public majority, who expressed their displeasure in the police on social media, believing that humans cannot be monitored like robots (Williams et al., 2018). A common theme of privacy invasion seems to occur amongst negative police portrayal on social media, with police seeming to upset the public by tracking their activities with the attempt the track organised crime (Daniel, 2014). Even to this day there seems to be an insufficient variety of recorded information regarding the impact that negative social media coverage has on the perception of the police, with there being a reoccurring answer of damaging trust and confidence in the community.
The Metropolitan police (2021) state that they want to use social media as a platform to positively engage with communities across the United Kingdom to help build public confidence and trust in their services. The use of social media is effective, with it being “a cheap and effective way for officers to communicate with the public – putting out calls for evidence and interacting with the community” (London Assembly, 2013). Keane (2013) believes that the introduction of social media has allowed for more public participation with police forces across the United Kingdom, allowing for improved community engagement, emphasis on the human aspect of the police force, and simplifies the sharing of legitimate information. Using the previously mentioned information provided from the studies conducted by Cartwright (2020), it supports this statement made by Keane (2013) and shows a growing pattern of an enhanced community relationship with the police over the years for these policing methods used on social media. 
Modern day police forces are using social media as a method to promote a positive public image when out in communities, ranging from helping residents with simple jobs or alerting locals with recent updates regarding a crime (Forsgren, 2018). As well as this, Howlings (2023) states that social media is a useful tool for police investigations since it can be used to gather information about incidents of missing people in communities all across the United Kingdom, and can be used to ask the public for assistance in aiding with these searches. These kinds of interactions between the community and the police aid in further building the sense of trust and collaboration, as well as pushing a positive public perception of the police (Moore et al., 2023). Ralph (2020) has conducted research which makes the claim that police public perception is vastly improved when the force is being honest and genuine regarding ongoing situations. There seems to be a reoccurring theme of positive public perceptions from the community towards the police when they present themselves as honest and show more humanising traits on their social media platforms. A recent example of the police communicating with the public is when the Westminster Police (2023) tweeted “Local Ward Officers are continuing to conduct reassurance visits to faith venues all across Westminster” in a response to the ongoing antisemitic behaviour currently going on the in United Kingdom. This is another key example of the police aiding in people of all backgrounds in their respective community, and using social media as a method to promote these gestures. 
The communication between the police is now primarily transitioned to social media, meaning that the police have the important responsibility of using their platforms to the fullest extent (Walsh et al., 2019). The police have a lost standing reputation of being a trusted source, and this reflects in the United Kingdom “Social Media perception survey” conducted by Bailey et al. (2018). The survey provided feedback that stated that when the police respond to a certain topic or situation in the United Kingdom, they are the most rusted source of information for 96% of their followers across all social media platforms (Bailey et al., 2018). This presents evidence that over the years the police have built a trust with many different communities across the UK, which can been seen as a positive perception. 
The examination of social media's impact on the perception of the police in the UK reveals many complex dynamics. Historical analyses highlight the evolution of police engagement on platforms, initially criticised for one-way communication but gradually evolving to incorporate more interactive strategies (Henry, 2023). Notably, modern approaches, such as humour and community information sharing, aim to humanise the force and foster public trust. Regardless, a notable gap in research exists concerning the public's evaluation of the effectiveness of police communication. Negative portrayals on social media pose significant challenges, eroding public trust and contributing to increased animosity. Instances like the Palestine protests exemplify how negative coverage can rapidly influence public opinion, with statistics indicating a rise in negative perceptions. The impact of online abuse on police officers' professional standing is also a concern, emphasizing the need for further exploration of these dynamics. The importance of social media in shaping positive public perceptions of the police is second to none (Lawrence, 2023). While evidence supports the idea that social media enhances community engagement, aids investigations, and promotes a positive image, there remains a critical gap in understanding the difference these interactions make in influencing overall public perception. The police's role as a trusted source of information, as evidenced by surveys, underscores the potential positive impact of effective social media use. While research has provided insights into police portrayal, the impact of negative coverage, and the use of social media for positive engagement, the field lacks comprehensive studies evaluating the effectiveness of police communication strategies and the nuanced effects on public perception. There has reportedly been an exponential growth of social media users in the UK, particularly young people (Corliss, 2023). This means that addressing these gaps is crucial for informed policymaking and improving police-community relationships in the future of the digital age.
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