	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	
	Student Name
	

	

	Website Chosen 
	Acocks Green Bowling

	Insert hyperlink to website
	https://www.acocksgreenbowling.co.uk/bowling/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: I would say threi websites was easy loading and very crucial for websites and ideal load in 2 second or less  ,however somes somes it was 3 second


Website’s loading speed is crucial for user experience and business success. An idela website should load in 2 seconds or less. However, a load time up to 3 seconds is generally considered acceptable according to several website speed reports slower loading times can lead to increased bounce rates, decreased engagemetn and ultimately lost revenue. Here,sa more detaited breakdown.ideal v acceptable 
2 second or less.considerered the ideal load time for a seamless user experiences. 2.5 seconds a good benchmark a loading to Googles’s core web vital’s assessment.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
A sub-page is a page within a website that is subrdinate to a main page often refer to as its parent page. Think of it as a child page inder a parent page. A parent page for example if you have a website with the address example .com a  subpage might be examle,com about us where about website that is not user friendlycan serverly harm the businee by driving away prospectivecustomer and negatively impacting the business repution poor websites design ,slow loadinging times, lack of mobile responsivess,and confusing natvigation.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answera customers booking through a websites typically involves setecting a service chosing and time and comlelting a payment.the process is faciliterted by on line booking system.integrated into the system .thiis system streamlines the booking process .allowing thecustomers to book Booking,Hotel booking engine increase hotel revenue: 


	Question 1d - What improvements could be made to the usability of the website?


	Ans
To enhance a website usability on simplifing nagation,optiming page load times  a responsive design across devices proritizing clear concise content, and providing easy to understan instructions can also improve user experience . Negation and structure .Ensure  a cleara clear and consistant negation menu,making it easy for  user to find what they need .SIMLEFIED AND CONTENT AND CONTENT

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answe To ensures a websites looks good on the mobile and computer,its crucial to imptement responsive web design.This involves using a flexiable layout that adjust to different screen sizes and resolutions.Additionally optiming images and usning a mobilr there following rules .1 keep it simle.2 user large buttons .3 Avoid using pop.up.4Optimize yourimages.5Use short form.6  include a call,to action


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:websites use imagary vedeo,and colour to enhanance convey informatiom, and envoke emotioms.these elemenys work together to create a visually appealing and enaging online experience Image photo vedio.Image ang video files also store colour information in different way . We use imagery is visual design,and also use graphic imagery leterature and also use contemporaryguide to websites.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:it is noy possible to definitively say whether,the website made easy, uses on line chat tool or how effective it is without more specific informotion about thr websites.However,online chat tools are generally considered effective for boosting sales,improving customers services,and enhanancing the overall uswe exoerience on websites benefits
1. Increased sale and conversions
2. Improved customer services
3. Enhanced user experiences, cost effectiveness 
4. Gathering valuable insights
5. Potential download of online chat tools
And it is very responsive to the team.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media likes on a website are crucial for connecting with your audiences on their preferred platforms the allow visitors to easily navigate to your social media people, increasing brand visibility and engagement. These LINKES are typicallly found in the header footer, or as sharing buttons on. 
1. A tweet, facebookl sttus update or Pintress pin that includes a link to the content being promoted.
2. People use social media to say in touch and interact with various communities folow trends and stay informaed.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:WEBSITES SERVICEthe number one more talk less customer love to feel heard. Tip.Top keep it personal, use names and make  connections. Tip three – Quick responses are key. Nobody likes waiting forever. Tip Foul solve the problem with simle. A positive attendacne goes long way. Example of effective customers service. 
1. Make sure your staff knows the knowledge of the product you sell
2. Good customer services
3. Company that has good customer service


	Question 3b -  How are customer reviews made available? Are these up to date? 


	To keep customer review up to date business should regularly review and and update theie feed back positiveand negative and ask cusmer to update after issues are resolved.its also crucial to umderstand what consititues up to date reviews .Points to remember for customer reviews A customer survey B  customers feedback


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as having a high quality as evidence by the websites design and the range of services promised to address the need of the customer.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
There are arange of prices depending on the services and the timing to spend. They seem to be too pricy.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling-Birmingham

	
	2.Acocks-Bowling

	
	3. Acocks-Green-Sport

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, they appear in top 10 searches.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, it has revenace as it it is the first tool that customers check to find out more information about businessess.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Improve the social media links and access.
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