
M4X01916 – MARKETING ESSENTIALS
Assignment Brief:
You are required to undertake a marketing environmental audit relating to a new business start up (hospitality & tourism related), provide justification for your proposal, and undertake a segmentation exercise which will include a communication mix strategy for each segment. This will be in form of in-class presentation.
Assessment Component 2 (Group Presentation – 4 Students per group) - Recommended Structure

Introduction:
· Select a start-up business (must be in the hospitality and tourism industry) 
· Identify the internal and external environment of your chosen business 
· 
Evaluation and Critical Analysis:
· [bookmark: _GoBack]Audit the business’s environment using the SWOT AND PESTLE analyses
· What are the business’s target market(s)? 
· What segment(s) of the market does it serve?
· What marketing communications’ mix are most suitable to reach out to the target market segment?
· How does the business intend to execute the marketing communication mix?
· Does the business has enough budget to do it?

Conclusion:
· Based on your evaluation and analysis above, summarise your arguments

Important Tips:
· You are required to do this assignment in a power point format.
· You are required to supply relevant references in support of your work. 
· Should be submitted on 18/06/2019
· Class presentation (20-minute power point presentation) will take place week commencing 24/06/2019

Best of luck!
