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Evaluation and analyse the use of ICT and digital media as a means of promoting and supporting young children’s holistic development
[bookmark: _Toc72492501]A critical evaluation of the effectiveness of digital services used by young children
In today’s world, adolescents and children both are engaged and immersed within the world of digital media. Different digital services significantly influence the contexts of children development. Contributing to the aspects of digital media and children engagement, different aspects of the positive and negative influence can be assessed. Different technological impacts have significantly influenced the management of children’s development process. This assessment reflects on the effectiveness of different digital devices on young children's development. Different aspects of negative and positive implications of accessing digital media will also be discussed in this report. 
Modern technological advancements and the connecting paradigm have influenced increased access to digital media. People are becoming more and more connected with different digital devices (Hill et al. 2016). Everyday existence has an increasingly significant role in the use of new technology. If this is good or worse, but, the presence of new media has effects in today's society. As the technology has improved (Chia et al. 2019), it has made our lives simpler, but at the same time it has also had a detrimental effect on our well-being. The growth of new media needs those who know how to utilise it but to begin with, children would have to be supported by their parents (Chia et al. 2019). Credibility of children is increased such that they have confidence with their parents, so parents can build faith, and the purpose of communicating is met. This study employs descriptive methodology. The objective of this research is to discover how parents talk to their children about using media to pick, enable them to use, and recognise its advantages and disadvantages (Chia et al. 2019). Because infants, toddlers, and preschoolers are now getting used to living in a technologically complex world, their attention spans are rising in proportion to the exposure. While there has been great faith in the education-giving ability of digital technology for young children, current studies in this field have been few in numbers (Chassiakos et al. 2016). This policy statement looks at how recording and mobile/interactive devices have an educational value, as well as how to provide for the wellbeing of the very young (0 to 5 years of age). In addition, paediatric clinicians may assist families in setting boundaries and encouraging participatory practises when it comes to media use. Engaging with the developmental strategies to secure a safe environment for the media practices can be effectively maintained for effective management of the strategic aspects. Parenting styles and growth strategies have also impacted on the child’s development through technological processes. In this way, the challenging roles and prospects for children development can be addressed for greater stability and management criteria (Ahmadzadeh et al. 2020). Advances of technological advances have completely changed the way babies and young children experience in the media. For younger children, 0 to 5-year-year-olds, more advanced media, such as interactive and mobile phones are in use, and focused on building social and emotional skills. Usage and access to uncontrolled digital media has both negative and positive impacts on the child’s development.
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Figure: Access to digital media (TV online and on-demand: children’s changing viewing habits in the digital age, 2021)
Children learn from different guided interactions and engagement with tools and objectives. Engagement with technology and tools influence the development of learning behaviour of the children to support the psychological understanding of the children in terms of ensuring engagement with the tool (Turner et al. 2017). Children cannot learn by simply absorbing material from the object or atmosphere. While learning happens outside of the person that seeks it out, it is never individual, rather it occurs and is encouraged by guidance by others in Vygotsky’s learning model. Lydia Plowman in terms of 'Television, machines, and interactive toys.' While he didn't concentrate on babies and toddlers, the experiments provide a relevant philosophical framework for analysing language development. Plowman and Stephen (2007) examines a collection of study cases that take into account the connection that preschoolers have with interactive technology to highlight the distinction between distal and proximal. Distal interaction includes preparing, supervising, keeping an eye on, supplying things with, and providing services. The core of these researchers believe that learning largely takes place by social contact, and they believe that social interaction is of equal value to previous approaches (Rahmat 2018). In light of these two dominant theoretical methods, and their influence on the advancement of child research, we suggest that future studies use or make reference to technology. A great deal of current investigation on children's interest in new technologies is compelled by need and worries about the current situation (Chia et al. 2019). Usually, the emphasis of video testing is on already pre-recorded materials under a laboratory setting, whereas the focus of TV experiments is the content that is aired on TV and viewed in the house. Studies centred on children and all events that take place on tablet and mobile touchscreens, but not on TV use are excluded from the scope of this project (Browne et al. 2019). These findings have concluded that children younger than two years have difficulties transferring knowledge from 2D to 3D and that learning occurs more quickly in the actual world (Chia et al. 2019). Few video research reported on acquisition of new skills if the skills of a child could not do it on their own. That is not easily observable in natural settings. Although a movie may be claimed to have more long-term benefits than only being instructional for children, this has not been shown in population-based studies. From these studies, the learning behaviour and engagement of the children can be assessed for enhanced understanding of children’s engagement opportunities with digital media. 
Long time exposure to digital media can influence the sleep duration, children development, different aspects of health and behavioural practices (Bruggeman et al. 2019), parental media usage behaviour etc. in different perspectives (Hill et al. 2016). Practices and realistic approaches to the children to deal with the developmental prospects for media engagement, can be analysed from evaluating the real time impact on the child’s development. This is necessary for the engagement and interactive opportunity for the children so that they can learn and grow in their early years. In previous research, health effects and viewership length and quality have been shown to associate with detrimental impacts on society. In the last decade, the usage of digital technology has been prevalent (Sadílková 2021), and researchers are seeing both positive and harmful effects on the well-being of teens. If interactive and social networking activities continue to grow in popularity, there can be many evidence-based benefits, such as: discovering new concepts and content, increasing the amount of interaction with other children, and being more open to new opportunities. Many of the media will negatively affect your wellbeing in a number of ways, such as contributing to obesity and depression (Chia et al. 2019). Exposure to incorrect, unsuitable, unhealthy, or non-existent material and contacts this examines the research relevant to these possibilities and dangers for babies through the lens of issues pertaining to clinical practise (Nelissen & Van den Bulck 2018). It is important to keep children and teenagers active, consume well-balanced meals, get enough rest, and have proper sleep, as well as encourage mental and emotional wellbeing and well-being. One of the objectives of the healthy family media use plan is to identify a reasonable balance between media use and various activities for each member of the family, thus promoting age-appropriate digital thinking and giving the child guidance and support he or adolescent needs (Nelissen & Van den Bulck 2018). The other two goals are to prevent personal displays of information and encourage the child and adolescent to use proper digital communication and good rule adherence. First goal tries to minimize the negative impacts of the access to different digital media for the children. Second goal tries to ensure necessary development practices and ensure learning practices for the children in their practices (Vidal-Hall et al. 2020). Our generation's children and teenagers are influenced by digital culture. Television (TV), as well as other traditional methods, has been replaced by modern interactive and social methods and a convenient means of communication, allowing children to participate in activities, as well as giving them quick access to content and information; and given to teens who need more of both; and marketing (Hoge et al. 2017). Traditional media was designed and produced by an existing outlet, such as a film studio or TV network, and was passed along to customers for passive use. Newer media, on the other hand, comprise social and virtual media. If you have an app that shares a variety of content, share it on YouTube, a website, or a website in the form of a screenshot (vlogs). Today's emerging combination of both active and passive media is indistinct for kids and young people, particularly digital natives (Chia et al. 2019). Thanks to the availability of digital media, content can be shared through many media platforms, including text, images, and audio (Brito et al. 2017). The ability to simulate "worlds inside worlds" in video games has evolved to the point that the distinctions between social and digital media are being blurred. Players are often capable of collaboratively creating immersive environments together in video games. The convenience of new technology creates an interactive environment in which media interactions can be extremely customised for children and adolescents (Ponti et al. 2017). In the last decade, the transition from older to newer interactive media has changed the kinds of media consumption (Chia et al. 2019). Such similar statistics: In 1970, the average American child started to view television daily at four years of age, while currently, four-month-old infants have access to streaming media (Brito et al. 2018). The amount of time children spend in front of screens has also increased steadily over the last two decades with the introduction of digital technology outlets and social media. There has been a tremendous increase in the usage of handheld electronics, such as smartphones and tablet computers in children of preschool age (Mićević-Karanović et al. 2020). It is also evident that more small children see a primary care nurse at any point during their visits to the paediatrician’s office visits because of mobile devices.
From the above assessment, this is evident that children learn through interactive practices and engagement with different digital learning tools and strategies. Studies demonstrate that parents play an essential role in tracking and guiding their children in the use of interactive media concurrently. Those are only some of the parents' tasks for facilitating and following their children in their usage of new technology. Facilitating effective development and management facilities for the young adults, strategic development and processes for the aspects of strategic influence can be evaluated (Chassiakos et al. 2016). Parents need to guide the children for controlled usage and engagement with technological tools. 


[bookmark: _Toc72492502]Information Leaflet
	[bookmark: _Toc72492503]ICT access for early year children

	For parents and carers, this is important to address the issues relating to the early year usage of technological developments and digital devices to the children (Browne et al. 2019). There are several potential risks and attributes relating to the management of the usage of digital devices for children. The issue for parents and people who make media choices about young children is how it could affect the child's ability to perceive technology.
According to the contemporary school of thought, many caregivers feel they are being dragged by two opposite ideas, one that believes that technology has the potential to positively change children's development, play, and learning, and one that also believes that it has the capability to impede it, because of the propensity for replacing others and dulling originality (Browne et al. 2019). Personal theories, ideologies, traditions, past interactions, and biases, to a great degree, determine the level of influence a parent wields while making decisions (as well as the popular media, which often take advantage of this polarised topic). We think you should keep in mind the family's culture while making the choice to encourage the baby to use technology.

	[bookmark: _Toc72492504]Safeguarding children in ICT engagement

	Caregivers and parents need to secure necessary security, safety and safeguarding for the infants who are exposed to different digital devices (Hill et al. 2016). Considering the engagement level and interaction, the caregivers need to ensure secure practices for the ICT engagement for the children. 
Creative ICT usage in contemporary child protection represents management preferences as well as the interests of those of clients and influential members of the profession. ICT is just barely providing services to consumers with a benefit and experts are yet to take advantage of its power in the realm of communication. Other human services have not adopted too much of the new technologies (Ahmadzadeh et al. 2020). Whether there is greater balance, the client's presence and influence will decrease. 
ICT has the capacity to improve the connection between households and social workers, the processes of forming relationships and facilitating the usage of language in social care, and the state of their delivery and use (Chassiakos et al. 2016). This would have a huge impact on how service customers are heard and on the policy and decisions that are made. A field of interest for child protection, though, is the abilities and shortcomings of computer-mediated communication. We ought to see the potential of ICT for those who are both in the social care field and work field to work together to overcome the division. Carers need to provide safe practices applicable for the effective management of the secured ICT usage and capable assessment (Chassiakos et al. 2016). In this way, the carers can monitor and maintain the development and engagement for the children with different digital devices and media. 
Safe and secured practices for the digital engagement of the children need to be analysed for effective management of the learning behaviours. Different assessment and engagement opportunities for the children with the digital media needs to be ensured in this regard. 
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Figure: Children learn by interaction and engagement
Children use newspapers, which are located in their daily surroundings, for two key purposes: to seek out new information, and when they're discovered, because they're in the context. For the vast majority of children, television fans, entertainment and a bunch of peers in close proximity are primary motivations. Observational learning uses media for various reasons, such as DVDs, videos, and television programmes, but one specific way in which all these media may use is as a means of getting people to communicate with others is by interfaces like smartphones and the Internet. Including newspapers, television, radio, and magazines, the media encourage children to investigate various issues, and cover the complex problems such as violence and sexuality, making it more likely that they can find out more about it for themselves and ask questions about them and understand more about the subjects through their behaviour. There are occasions where the media will be a challenge, an interrupt, and then there are other times where they are imposed on us. The context media can be detrimental to the growth of the child. Background audience consumption may be more constructive, such as seeing programmes that provide non-violent educational images.

	[bookmark: _Toc72492505]Policies and Legislations

	UK Council for Children Internet Safety (UKCCIS) has provided essential guidelines for safe online experience for the children in the UK. However, there are instances when the children at early age may experience negative aspects of society, addiction, pornography etc. The safe online bill proposes essential guidelines for the children so that they can get better online opportunities to practice their skill and knowledge (Rahmat 2018). Safe online for children is essential to secure the required level of engagement and management of the children’s rights and regulations. 
Modern day carers and parents are becoming more and more concerned about the safe online practices. In this regard, continuing essential policy practices for the government is necessary so that this becomes possible for the parents to monitor. 



[bookmark: _Toc72492506]Planning on activity to promote digital literacy of the children
Proposed plan to promote digital literacy of the children as well as the parents, include detailed evaluation and strategic development of the campaigns. This campaign is titled as “Open up your digital world”. This campaign targets to promote digital literacy and engagement of the children with digital devices and media in a much safer and interactive way. 
This campaign will include both the children and the parents, as this is vital to engage them in the learning session. 
1. Different aspects of safe practice in the digital world will be explored. 
2. Engaging sessions with the parents to explore the safety practice in digital platforms will be ensured. 
3. Necessary policies and guidelines will also be discussed for safe practices in the digital world. 

Figure: Digital Literacy Activity for Children
In this activity, the children will be given laptop and tablet computers. Experts will guide the children on how to use them. For example, YouTube Kids will be installed on those devices to promote safety and wellbeing of the online experience. Addressing the challenges and risks of uncontrolled online exposure of the children is vital for the parents. In this regard, essential management of the components is necessary for allocating the resources and capabilities. Considering the growth and management processes for the professionals needs to be acknowledged in this regard. There are different aspects of positive impacts of the digital world. This is fundamentally important for the parents to ensure proper management and support management for the kid’s safe and secure online presence. Good parenting styles and management capability should be aligned with the necessary management protocols and supportive aspects of the online presence. In this session, the parents will also be included on controlling their children’s online experience.
 As the contexts of online presence for the children is critical for different parenting styles, this is important for the assessment criteria to handle these aspects (Rahmat 2018). UKCCIS (United Kingdom Council for Children internet Safety) has outlined necessary guidelines and processes needed for the safe and secure online presence of the children. Using specialized filter and screening methods for the safe and secure internet usage, can be conducted. In this way, effective management of the components needed for the safe practices can be ensured. 
Parents need to be engaged with the teachers and carers, to know about the latest understanding of the technological safe practice. Only monitoring and safe practices are not effective to secure a proper environment for the children. In this way, the parents can engage with the children and know their needs (Núñez-Gómez et al. 2020). Providing essential criteria and assessment processes for the safe practices, the carers can secure a proper environment for the children (Chassiakos et al. 2016). In this manner, essential management of the wellbeing and secure online presence can be ensured. Providing necessary management and online presence security, necessary challenges and prospects can be addressed. 
In Conclusion, the open up your digital world campaign will highlight digital literacy and safe practices while dealing with the online presence of children. Considering these aspects, the viewpoints of the children, teachers, carers and parents will be unified in this campaign. 


[bookmark: _Toc72492507]Critical evaluation of the proposed activity for digital literacy
Digital literacy for everyone, is important to ensure proper engagement of the individuals with the recent technological advancements (Ahmadzadeh et al. 2020). In recent years, the introduction of digital media has profoundly affected both children's quality of life and their rights. Children's rights are analysed in the context of the UN Convention on the Rights of the Child (Strouse et al. 2019). Different considerations have been provided to the same kinds of privileges. The field of children and digital media mostly deals with the notion of “protection”, but there is increasing understanding of the dissonance between it and the legal term “participation. Concepts like "provisions" are seldom stressed, even when it comes to school. Online and offline children's freedom, though, should be sponsored, respected, and cultivated equally. Policymakers, parents, educators, business enterprises, social services, and children's welfare organisations must all embrace their obligation to uplift children's digital freedoms while acknowledging and heeding children's opinions.
Proposed campaign is based on the engagement and interactive processes relating to the parents and the children. This is necessary for the parents to analyse and process the identified approaches needed for safe practices in this regard. About three-quarters of the world's population utilise the internet, with 1.4 billion children as a demographic (Ihmeideh & Alkhawaldeh 2017). This population distribution between countries is certainly going to be more skewed towards the developing world. Protection for children and the needy adults must be better understood while also protecting their potential for learning, engagement, development, and overall well-being. 
A crucial aspect in the form of creating and implementing policies that regulate young people's usage of digital technologies is to understand their thoughts and feelings, and the way they can see and view the technology (Mourgela & Pacurar 2018). As of now, data is lacking in several places around the world, making it impossible to take a strategic approach. To methodically study the impacts of emerging technology, it is crucial to establish child-friendly methodologies. Global Kids Online is involved in the production of multi-country information about the harms that children may face in a digital age, and Disrupting Harm aims to change the prospects for future health. 
Additionally, UNICEF works with key partners to include children in the conversation around internet governance and use. We write papers on national and foreign internet-related policies that can have impact on the child and also assist UNICEF office in regional and global work successfully engage in current conversations about video games, inappropriate internet usage, new media, and sexual harassment (Drotner 2020). The proposed intervention targets to ensure proper digital literacy and engagement with the individuals at personal level. The United Nations Convention on the Rights of the Child secures to expand its guidelines and impact on the digital usability and digital engagement of the children to support the development process (Chassiakos et al. 2016).
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Figure: Topics covered in the Digital Literacy session
Considering the engagement and management processes for the children is vital to ensure secure practices in this regard. The role of government is to regulate activities, and usually to promulgate legislation and administration, respectively. While it's known that governance and legislation concern a broad sector of society, it is less well accepted that it reaches all of the way through control systems (Rahmat 2018). Internationally, industry best practices is to establish an autonomous agency to help in the dynamic liberalisation of the main areas of the telecommunications networks and electronic marketplace. Regulatory institutions need more skills and funding must be provided to advance with developed nations, which find it challenging to meet these needs (Chassiakos et al. 2016). Additionally, regulatory capacity building is essential in developmental projects, such as training and exchanges with other nation-states. For this purpose of comparison, it is possible to think of non-government bodies such as trade and civil society working either in a legislative or advisory capacity (Abel & Grace 2020). Involuntary co-regulation attempts to provide order, for example, which includes business to help govern and impose regulations on their members (Chassiakos et al. 2016). We must also realise that there are many national and foreign ways to govern our society's interaction with the Information Economy. Use of competition is associated with the philosophy of self-regulation, which applies to business and government partners. More and more governments are trusting on self-regulated markets in general because of the ever-increasing complexity of trade, and reducing the expense to governments (Krishnan et al. 2021). These drivers are furthermore supplemented by the fact that the Internet and its related networks have only recently grown to their present state of power, effective non-regulation.
The targets and processes for the engagement of the children with the safe online presence, needs to be aligned with the goals of the strategic processes of the safe and secure online presence of the children. Monitoring and engaging with necessary support roles for the children's development can be associated with this (Sadílková 2021). Considering the needs and challenges relating to the safe management of the children’s presence online, supportive strategies need to be delivered. ICT policy and strategic contribution need to be analysed for enhanced experience (Abel & Grace 2020). In this campaign, the strategic evaluation and contribution to the management aspects have been considered. Ensuring effective management capability and progressing aspects for the online presence of children, necessary aspects for change need to be engaged (Chassiakos et al. 2016). This intervention targets appropriate management and behavioural contexts for the online presence for the children at greater extent. Questions on the extent of a marketer's impact on children and young people using digital media have been posed by the Internet's increasing popularity and spending in marketers' ads (Ahmadzadeh et al. 2020). This essay seeks to talk about the teens' visibility opportunity, real, and how they view online ads. These teens had their eye motions recorded whilst on the Internet for fifteen minutes. Thus, the findings show that 10% of all ads reach teens, but they have not learned about this reality. Studies showed that the effect of food ads was more pronounced in this sample. Evidence further shows that there are considerable gender disparities in response to marketing. People of all ages are subjected to [in newspapers, magazines, gambling, lifestyle, and entertainment advertisements for boys that range from 30% to 60% higher than the population in general. This strategic paper aims to analyse the contexts of online access and presence of the children and safeguard the aspect by ensuring necessary supervision and protective behaviours. 
The intervention broadly targets to enhance general understanding of the parents and carers of the children about the online presence and securing online participation. The campaign includes exchanging views and understanding of the context by providing necessary aspects for the management of the children online. To address this issue, necessary evaluation and strategic aspects relating to the developmental aspects for the child’s presence online needs to be analysed (Chassiakos et al. 2016). This intervention has improved the generalized understanding and prospects needed to evaluate the roles and engagement of the children with the digital devices and improved the engagement in this regard. Parents need to work closely with other carers about securing safe online exposure of the children. UKCCIS has proposed the guidelines for ensuring safe practices for the children and interaction of the parenting roles in this regard. 
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Basic guide on using tablets and laptops


Safe applications such as YouTube Kids


Both children and parents will be guided for the safe usage


Feedback will be taken and addressed
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