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Introduction

The events industry is a developing industry that has boomed over the years. As Getz (1997) says, "Events give people the opportunity to do something different and experience something new out of their daily routine". Events have many impacts; social, cultural, political, economic and environmental. These impacts can affect the events industry positively or negatively and can determine the sustainability and success of the event. This essay will focus on the economic impacts, particularly in the sports event sector, and how it affects the economy positively or negatively  

Economic and sports events

Sports events are considered to be one of the main economic generators for the hosting city, whether major or local. Looking at two articles, 'The Economic Impact of Major Sports Events', by Gratton and 'The Economic Impact of Local Sports Events', by Wilson, we observe that these two articles look into sports events and how they impact the economy. Willson, connects the sports events with tourism, suggesting that the global markets have changed over the years. Sports have played a big part in promoting tourism that stimulated local economic growth by having visiting spectators and media representatives, spend during the event period. Gratton, based on studies he made, suggested that sports tourists in the host city have an effect on the economy. Gratton compared the American hosting style to the European, showing that in previous years North America did not have the infrastructure to host major sports events; they had to build and renovate their stadiums to encourage teams to relocate, from their home city to theirs. Whereas, Europe had the infrastructure and concentrated on attracting the major sports events. The American style did not show evidence in generating economic impact by investing in building the stadiums. Willson sees that hosting a major sports event is a financial burden to the host city basing this on the multi-million losses at the Olympics Games in Munich and Montreal. However, this is not the case in all sports events; the Olympics in Los Angeles generated £215 million ( Wilson, 2006). Gratton cited Mules and Faulkner (1996), who pointed out that sports events do not always have a big economic impact on the host cities, emphasizing that the city authorities lose money though the city does benefit from the additional spending. 

Schwarz....et al(2009) explains that, though building sports facilities can put the financing organization in debt, these investments have the potential to have a growth of value over the years. Stadiums are not only used for sports events, they stage concerts, exhibitions and conferences, attracting other than sports tourism that will increase additional spending. 
The main additional spending’s (expenditure) are food and drink, accommodation and shopping, generated from spectators, competitors, volunteers and officials. Not necessarily during the actual event, it could be before or after, depending on the length of the event and location. 
Some cities, already having the infrastructure to host events, may have sustainable contribution to the local economy from visitors from outlying areas. Gratton (2000) explained that,' records proved very little economic impact from international events, but they had a sustainable economic impact on the local economy where the event was hosted'.
Records from the Rugby World Cup in Wales in 1999 showed that there was a 7.5 per cent increase in room rates, benefiting the accommodation sector adding that the food and drinks outlets also saw an increase due to the number of visitors attending the event. Though this sector saw an economic benefit the event had a negative impact on their overall performance. Bowdin (1999).

‘Events in turn are seen as catalyst for attracting visitors, and increasing their average spend and length or stay or repeat visits’ Bowdin (1999, p38)

Spectators are considered to be the main contributors to the expenditure; competitors add a contribution but it does not generate an economic benefit as much as the spectators. The expenditure can be either spectator driven or competitor driven; studies have shown that spectator driven events have an increase in the economy impact. The longer the event, major or local, the more visitors from outside the host city, will spend. The more they spend on food and drink, accommodation and shopping the better impact it will have on the city.
Volunteers take part in events, but they have shown no significant contribution to the additional expenditure, spending on food and drink, shopping and souvenirs, while very little is spent on accommodation due to the fact that 90% of them live locally. Wilson (2006)

Competitors can generate a significant impact, as most of them come from outside the host city to compete in the event.
Beech (2013) suggests that the reasons behind fans' spending to watch a sporting game are not mutually exclusive. To watch their team win is a valued factor. The pleasure of watching them and taking part in the event attracts many fans. 

Media plays a part as well, by promoting the event, the hosting city and the competitors, thus, attracting visitors from outside and increasing the tourism that will result in generating an economic impact. 

Conclusion

‘ An event does not have to be the size of the Olympics or world cup to drive capacity’ O’Toole (2011, p39).

So, for O’Toole, the scale does not matter for an event to make an economic impact, a local small scale event can generate as much economic impact as a major event would, such as the Olympics. 

Expenditure can benefit the event hosting city directly, being a major or local event, but does not necessarily have an overall economic impact. Local events can have a small impact but they can be sustainable. To determine the economic impact of an event is to calculate the attendance of visiting spectators and their expenditure before, during and after the event. 
There are two ways to develop the events industry and increase the economic impact. One is to attract the major and mega events and focus the city and country's resources into one big event; this way the industry will grow quickly. The other way is to support the local events and help them grow. Getz (2007). 
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