
Digital Advertising, A&BD Year 2 – Computer Suite AD602 
 

FORMATIVE PRESENTATIONS  
9am Monday 4th March 2019 
 
Time constrained 5mins presentations each for your Charity Banner ads. 
 
 
 
Name: 
 
Questions to consider before formative presentations: 
 
Target Audience… who are you aiming at? be focused, does not have to be defined by just gender 
and age 
 
 
 
 
 
Placement and context… websites, social media sites or apps where your banner ads will appear 
 
 
 
 
 
Message enhanced by use multimedia… use software to express and enhance your brand message, 
utilise: timing, pace, movement, reveal, effects, colour, hierarchy and sound etc to convey tone and 
reinforce meaning  
 
 
 
 
 
 
 
Desired response… how do you want people to react? visit a website? make a lifestyle change? 
 
 
 
 
 
 
Checklist for Presenting: 

• Powerpoint or pdf of key points of research, storyboards and supporting materials 
• RECTANGLE Banner Ad finished and demo as .SWF file 
• Horizontal and Vertical ads shown in progress and how rectangle will be adapted to 

those formats 
• Any digital rough/test versions as part of your concept development 


