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Introduction
Studies have shown in the past that information given via graphic representation has a greater impact and retains human beings more effectively than just word-sharing information [1]. Our ability to understand data and express it clearly for those whose actions have an impact on the world are essential [2]. Infographic is a method of improvising news/information dissemination via the media, and thus even newspapers utilize this medium in huge numbers these days.

[bookmark: _Toc78735777]Task Analysis
An infographic is an attractive new method of displaying information. That makes it more fascinating for an audience to see what individuals or organizers convey. In this instance, the infographic poster to be discussed is for the impacts on companies of COVID-19. For the last year, this has been a major problem, and thus it should be conveyed in a way that is easy for people to understand. To define the aim of my infographic, this report will concentrate on how textual and visual components are presented while they are rhetorically successful.
	
[bookmark: _Toc78735778]Explanation of Infographic
[bookmark: _Toc78735779]The given infographic presents information relating to the effects of the COVID-19 pandemic on businesses across the globe. According to the infographic, many businesses have ended up closed because of losses and inability to function and this has left companies and business owners in a fix of trying to figure out when businesses will recover. Thus, the infographic gives information on the anticipated recovery period, sectors affected and how they have been affected.

The message
First, since your audience wants to know what they want to do with the pieces of information that you provide after they are done reading, the purpose of an information graph is essential. In this instance, the primary objective of the informatic project was to provide the public with information on the worldwide impact of COVID-19 on companies. The infographic illustrates, for instance, the effect on businesses of COVID-19, which indicates the pandemic had a substantial impact on companies of 66 percent. This is a big blow on companies, and a pie chart is informed so that the audience understands what is conveyed. 
Moreover, via the infographic, the author intended to promote transformation and optimism. By supplying data across the bulk of the infographic, the author provided the various percentages of vertical demand in sectors such as education, retail, financial services, multiple governments, and healthcare. The infographic also included data on the anticipated recovery time for the companies in the shape of a pie chart with numerous colours and percentages.

[bookmark: _Toc78735780]Graphs suitability
Secondly, the arrangement of an infographic influences your audience's understanding of your content. If the designer wants to show the information sensibly, the performance of the visual was essential. The template used was ideal since information could not be found in paragraphs but in brief and powerful sentences. The author concentrated the computer graphic on data on COVID-19 impacts on companies worldwide, knowing that the target audience would be notified. The author provides a key or explanation describing the number or showing the figures in each statistics section. I felt, however, that certain paragraphs were more thorough so that the readers would not be confused.
[bookmark: _Toc78735781]Text and fonts used
Visuals are an essential element of infographics since they help make them more attractive than any other presentation. As previously mentioned, the author intended the infographic to concentrate on content and not aesthetics. The designer intended to ensure that the texts were more evident by utilizing just diagrams as the primary visual components. 
Moreover, because different typefaces have various personalities, the font the designer chooses for the infographic is essential. The font of choice was vital for the infographic since the designer wanted to see whether the appropriate atmosphere for the subject was shown. Although the typefaces are frequently categorized as characteristic of serifs, they may also be regarded as having more human-like characteristics, according to Kulkarni [2]. The look of the typeface (no matter how the words are spoken) provides a particular atmosphere and feeling that may change your document's efficacy. The author finished with typefaces that can be read and with various percentage hues. In addition, the headers were bold, making it known to the viewer what was talking about every chart or section.

[bookmark: _Toc78735782]Graphics
The designer was also more concerned with this important subject than with real photos, text, or images so that the charts were a logical option. Zou and Qi [4] stated: 'There are so many items surrounding the primary focus object when you choose graphics, think about the type of additional information you provide....' The author thus chose to utilize diagrams instead of terms since words might be easily mistaken and wouldn't provide the ideal image of how severe the issue is. The author was, therefore, aware of this remark.

[bookmark: _Toc78735783]Colour
Next, the colour scheme is essential since colours may alter the infographic's tone and vibe. The creator's colour choice for this infographic is a good representative of the subject. The hues were grey, black, greenish, and blue. These colours, since they each reflect various data, have portrayed my issue effectively. Gray is a classical, ageless, effective hue, according to the Psychology of Colour. The blue is tasty, the black forceful, powerful, and deadly [3]. I felt this colour palette was ideal for the subject since the artist wanted it to appear serious and not morbid. I could use colours such as crimson that might symbolize the huge amounts of lives lost and loss caused by a pandemic, but the infographic would have made the audience horrific. The designer must have found it challenging to balance the gravity of the subject and, at the same time, appeal to the infographic because of what the infographic was attempting to accomplish.

[bookmark: _Toc79077357]Cognition 
Ware [5] has argued that cognition is carried out in the form of a dialogue with cognitive tools. This report is using infographics as a cognitive tool to explain the destructive effects of Covid 19 on businesses. 








[bookmark: _Toc78735784]Conclusion 
The genre of infographics is very new, yet it does show information incredibly well. Due to its layout, aesthetics, colour scheme, and typeface, infographics were rhetorically efficient. The layout affects how your information is displayed and may impact the intelligibility of your message. 'Infographic thinking doesn't allow designers to understand stories visually; it allows designers to join the process of interpreting stories' says Greenwood [6]. 

Recommendation
I did not alter anything on the infographic since I thought this was ideal for the message to be sent. Infographic design is what creates a language, not a formula, or a trend. I would argue that an essential aspect is a design for a greater impact on the readability of the message, therefore I have posted other infographics in the Appendix section.
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The bar chart shows the impact of Covid-19 on business more clearly and dramatic than the doughnut pie chart.

The graph intends to focus on deviation, the reference line is set to zero with the bars extending up (positive percentages) or down (negative percentages).













	
Collaboration services opportunities have a greater interest in the future than cloud and digitization.

Frequency polygon displaying frequency distribution.
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