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[bookmark: _Toc143787228]1. Introduction
The process of beginning and operating a business is called entrepreneurship. It is a challenging but gratifying effort that has the potential to bring about societal impact, financial success, and personal fulfillment. In this report, concepts and information about business and entrepreneurship will be applied critically and evaluated from a variety of angles. It will examine the essential qualities, traits, motivations, and attributes of entrepreneurs as well as the distinctions between small for-profit and non-profit businesses. An outline of business and entrepreneurship will be included in the report's opening paragraph. The significance of creativity, risk-taking, resilience, and adaptation in entrepreneurship will then be covered. The research will also look at the knowledge and abilities needed for business success as well as the variables that influence it (Joneset al., 2019). The conceptual underpinnings of theories about personality traits and how they might be used to analyze the qualities, characteristics, and attributes of entrepreneurs will then be covered in the study. Additionally, it will look at how different entrepreneur motivations rely on the person and the kind of business they are establishing. The paper will compare and contrast small businesses that are for-profit and those that are not. It will go through the many guiding concepts and values of these organizations as well as the various possibilities and difficulties they encounter. The report will also pay particular attention to social entrepreneurship, which is the practice of applying business concepts to address social issues. A company or other organization known as an enterprise engages in commercial activity. It could be a major corporation, a nonprofit, or a small enterprise. The process of beginning and operating a business is called entrepreneurship. It entails finding a business opportunity, creating a business strategy, securing funding, and running the company.
[bookmark: _Toc143787229]2. The conceptual foundation for enterprise and entrepreneurship
Enterprise and entrepreneurship are two notions that go hand in hand. Entrepreneurship is the act of starting and operating a firm, whereas enterprise is the ability to do so. Researchers from a range of fields, including sociology, psychology, and economics, have explored the complicated phenomena of entrepreneurship. Although there is no universally accepted definition of entrepreneurship, it is widely accepted to include the following components: 
Entrepreneurs use innovation to spot and seize fresh opportunities. They might create brand-new goods or services or come up with inventive strategies for promoting or distributing already-existing goods or services. Starting a business is a dangerous enterprise (Porfírioet al., 2020). To thrive, entrepreneurs must be willing to take risks. Entrepreneurs need to have the resilience to recover from setbacks. From their errors and continue in the face of difficulties they must have the capacity to grow. Because the business environment is ever-evolving all Entrepreneurs must be able to adjust to shifting conditions. They must be prepared to adapt their methods and plans as necessary.
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Figure 1: Diagram of the conceptual model of Entrepreneurship
(Source: Wilk et al., 2021)
A theoretical model of entrepreneurship can be shown in the image. The model shows how the organization, the individual, the entrepreneurship, and the task are related. The essential entrepreneurship ideas covered in the report are visually represented in this model, which makes it pertinent to the paper (Tienet al., 2020).
[bookmark: _Toc143787230]3. Using literary sources, this paper analyzes and evaluates the notions of Entrepreneur and Entrepreneurship from the viewpoint of an entrepreneur.
[bookmark: _Toc143787231]3.1 Enterprise and Entrepreneurship Overview
[bookmark: _Toc143787232]Muhammad Yunus embodies the essence of true entrepreneurship. Fueled by an unwavering desire to instigate positive societal change, he persistently sought opportunities, even in the face of adversity. His out-of-the-box thinking led to the revolutionary concept of microcredit, addressing financial exclusion in Bangladesh. Yunus was unafraid to venture into uncharted territories, knowing the inherent risks but driven by a larger vision. Despite challenges and skeptics, his resilience and perseverance never waned, eventually birthing the Grameen Bank. Yunus not only showcased impeccable leadership but also inspired countless others, proving that with passion and tenacity, entrepreneurs can create profound impact (McCaig et al., 2022).
3.2 Innovation and Entrepreneurship
Innovation is a major factor in promoting entrepreneurship. Entrepreneurs are always searching for fresh approaches to develop entirely new products or services or to enhance already existing ones. They frequently adopt new business strategies and technologies first (Hakalaet al., 2020). While it might be a dangerous endeavor, innovation is also necessary for organizations to thrive in the cutthroat industry of today. Successful entrepreneurs are more likely to be able to innovate successfully. Muhammad Yunus, a visionary from Bangladesh, revolutionized the financial landscape with his concept of microcredit. Identifying the struggle of the impoverished to access loans, Yunus introduced small, collateral-free loans through his Grameen Bank, emphasizing trust and community responsibility. His groundbreaking approach, focused on empowering especially women, sparked a global microfinance movement. Beyond banking, Yunus extended his innovative ethos to areas like education and energy. Awarded the Nobel Peace Prize in 2006, his journey exemplifies how entrepreneurial spirit, combined with innovation, can address societal challenges. Yunus’s legacy prompts entrepreneurs to envision businesses as tools for both profit and profound societal impact.
[bookmark: _Toc143787233]3.3 Risk-taking and Entrepreneurship
As an entrepreneur is a dangerous endeavor. To succeed, entrepreneurs need to be willing to take chances. This involves the danger of failing, losing money, and having to make a personal sacrifice (Gurelet al., 2021). But taking risks is also necessary for entrepreneurship. It is unlikely for entrepreneurs to succeed if they are not willing to take chances. Muhammad Yunus exemplified risk-taking in entrepreneurship by pioneering microcredit, challenging traditional banking norms to uplift the impoverished, especially women, in Bangladesh. His audacious vision transformed global finance, marrying profit with societal upliftment.
[bookmark: _Toc143787234]3.4 Resilience and Adaptability in Entrepreneurship
The world of entrepreneurship is dynamic and ever evolving. Entrepreneurs need to be resilient in the face of adversity and ready to adjust to change. This involves the capacity to grow from errors, change course when required, and persevere in the face of adversity (Edehet al., 2020). Being resilient and adaptable are critical traits for successful entrepreneurs. This is particularly linked with Muhammad Yunus attributes. 
3.5 [bookmark: _Toc143787235]Skills and Knowledge Required for Entrepreneurship
Entrepreneurs require a wide range of skills and knowledge in addition to risk-taking and resiliency to succeed (Hasan., 2021). These consist of Business strategy, Marketing, Finance, Administration, Leadership, Communication, Creative, Innovation, Problem-solving These abilities and know-how increase an entrepreneur's chances of business success.
[bookmark: _Toc143787236]3.6 Factors Affecting Entrepreneurial Success
An entrepreneur's success is influenced by a variety of factors, such as Personality and abilities of the entrepreneur, the company concept, the potential market, resources accessible, the risk-management skills of the entrepreneur, the entrepreneur's adaptability and toughness, successful entrepreneurs are more likely to be those who can successfully traverse these issues (Alvarez-Riscoet al., 2021).
[bookmark: _Toc143787237]4. The conceptual foundation of personality traits theories with examples.
4.1 [bookmark: _Toc143787238]The Big Five Personality Traits Theory
Core Personality Qualities One of the most popular theories of personality is theory. Five major personality qualities are noted.
Openness to experience is the degree to which a person is receptive to novel concepts, encounters, and things is characterized by their openness to experience. Conscientiousness character quality describes how well-organized, diligent, and trustworthy a person is extraversion is a personality attribute that describes how extroverted, chatty, and social a person is (Yang et al., 2020). Agreeability, this character quality describes how tolerant, cooperative, and forgiving a person is neuroticism, the degree to which a person is prone to unpleasant emotions like wrath and anxiety is referred to as neuroticism.
[bookmark: _Toc143787239]4.2 The Myers-Briggs Type Indicator (MBTI)
A personality test called the Myers-Briggs Type Indicator (MBTI) classifies individuals into 16 different personality types based on four dichotomies:
Extraversion (E) vs. Introversion (I) contrast describes a person's preferred mode of social interaction. Extroverts tend to concentrate on the outside world, whereas introverts prefer to concentrate on their inner ideas and feelings, Sensing (S) vs. Intuition (N) describes the two methods of information gathering. While intuitive people tend to concentrate on abstract concepts and possibilities, sensors prefer to focus on tangible information, Next Thinking (T) vs. Feeling (F) describes how people make decisions. Feelers like to base their decisions on their emotions and ideals, whereas thinkers prefer to base their decisions on logic and reason, Lastly Judging (J) vs. Perceiving (P) describes how people prefer to organize their lives. Perceivers like to be more adaptive and flexible, whereas judges prefer to have a strategy and keep to it (Wang et al., 2019).
[bookmark: _Toc143787240]4.3 The Trait Theory of Leadership
As per the Trait Theory of Leadership, effective leaders possess a specific set of personality qualities from birth. Among these qualities are:
The Drive quality describes the leader's drive and aspirations, Honesty and integrity quality pertain to the leader's dependability and moral principles, Vision of leadership quality relates to the leader's capacity for big-picture thinking and crystal-clear visioning, An effective communication characteristic relates to the leader's capacity for clear, effective communication with others, Problem-solving Abilities Possessing problem-solving abilities, a leader is able to see issues and find solutions (Dean et al., 2019), Decision-making abilities relate to the leader's capacity to make wise choices under duress.
[bookmark: _Toc143787241]5. Traits, Characteristics, Attributes, and Motivation of Entrepreneurship
5.1 [bookmark: _Toc143787242][bookmark: _Toc143787243]Traits
Muhammad Yunus embodies the essence of true entrepreneurship. Fueled by an unwavering desire to instigate positive societal change, he persistently sought opportunities, even in the face of adversity. His out-of-the-box thinking led to the revolutionary concept of microcredit, addressing financial exclusion in Bangladesh. Yunus was unafraid to venture into uncharted territories, knowing the inherent risks but driven by a larger vision. Despite challenges and skeptics, his resilience and perseverance never waned, eventually birthing the Grameen Bank. Yunus not only showcased impeccable leadership but also inspired countless others, proving that with passion and tenacity, entrepreneurs can create profound impact (McCaig et al., 2022).
5.2 Characteristics
The Entrepreneurs are independent and don't require a lot of supervision. They possess the capacity for independent work and goal setting. All Entrepreneurs are adept at finding solutions to issues. They have the capacity to see issues and find effective solutions. The Entrepreneurs are skilled at networking. They can establish connections with others who can support them in achieving their objectives. All Entrepreneurs are effective communicators. They possess the ability to express themselves to others in a clear and succinct manner. All Entrepreneurs are skilled at closing deals (Laursen and Lough., 2022). They could influence others to purchase their goods or services.
5.3 [bookmark: _Toc143787244]Attributes
All Business owners are well-versed in their field. They also understand the most recent fashions and technological developments. Entrepreneurs possess a wide range of abilities, including those in management, marketing, finance, and business planning. Entrepreneurs frequently have some prior business experience, either as employees or as firm owners. All Entrepreneurs have the financial capital, human capital, and intellectual capital they require to succeed (Olwig., 2021).
5.4 [bookmark: _Toc143787245]Motivation
All The financial benefits of entrepreneurship serve as a motivator for entrepreneurs. They aim to prosper financially and commercially. So being their own boss and starting something fresh gives entrepreneurs a sense of personal satisfaction. They desire to leave their mark and change the world. Every Entrepreneur is inspired by the challenges of running their own business. They desire a challenge so they may see if they can take it on and succeed. Every Entrepreneur is inspired by the freedom that comes with running their own business. They desire the freedom to choose their own working hours and boss. So, the urge to have an impact on the world drives entrepreneurs (Bausch et al., 2020). They are trying to produce something that will improve people's lives.
5.5 [bookmark: _Toc143787246]Conceptual
Mainly The process of beginning and operating a business is called entrepreneurship. Although it might be dangerous, it can also be incredibly rewarding. So, the People who are prepared to take chances and launch their own firms are known as entrepreneurs. They are frequently driven by the ambition to be their own boss, change the world, or prosper financially. Entrepreneurs come in a variety of forms, such as those who launch small businesses, social enterprises, and venture capital firms. The economy benefits from entrepreneurship because it fosters the development of new companies and jobs (Rashid and Ratten., 2021). Additionally, it fosters competitiveness and innovation.
[bookmark: _Toc143787247]6. Conceptual foundation for-profit and not-for-profit small organizations with examples
Businesses that operate for profit are known as "for-profit organizations." They are frequently driven by the desire for financial gain and could even be prepared to take chances to get there. 

6.1. For profit organization
Here are some of the values and concepts that for-profit businesses adhere to:
The urge to turn a profit drive for-profit organization. Their financial performance serves as their yardstick for success. For-profit businesses compete with one another for clients and market share. To keep ahead of the competition, they are always seeking methods to improve their goods and services. For-profit companies often strive to expand their operations (Mintrom., 2019). They might achieve this by entering new markets, acquiring rival companies, or creating brand-new goods and services. For-profit businesses are frequently at the forefront of innovation. They are always seeking new methods to enhance current offerings or to develop fresh ones that better serve the demands of their consumers. For example, tiny companies, corporations, and venture capital firms, such as neighborhood bakeries, hardware stores run by families, or tiny coffee shops, are some examples of for-profit enterprises.
For-profit organizations are fundamentally driven by the motive to generate profit. This profit imperative serves as the primary gauge of their success. As they operate within competitive landscapes, these businesses actively vie for customers and increased market share, always on the lookout for avenues to refine and innovate their offerings. An intrinsic part of their strategic DNA is expansion. This could manifest in the form of penetrating new markets, orchestrating acquisitions, or even pioneering novel products and services. Often, the onus of innovation in industries rests on these for-profit companies, as they constantly push boundaries to better cater to evolving customer needs (Mintrom, 2019). While smaller-scale examples include local bakeries, family-run hardware stores, or quaint coffee shops, larger instances can be found in globally recognized for-profit entities. Think of companies like Apple, which consistently pioneers in tech innovation, or Starbucks, a coffee shop that transformed into a global brand. Another example is Amazon, which started as a modest online bookstore and quickly expanded its operations to dominate multiple sectors of the retail industry. These companies, though diverse in their offerings, epitomize the for-profit ethos in their continual quest for expansion, innovation, and profit maximization.
However, Non-profit organizations are those that are run without the intention of turning a profit. They might not be able to take the same risks as for-profit businesses since they are usually driven by social or environmental missions. 
6.2.1 Non For-profit organizations
The following are some of the values and tenets of non-profit organizations:
The social or environmental mission drives not-for-profit organizations. Their success is determined by how they affect the environment or society. To fulfill their objective, not-for-profit organizations need to be sustainable (Petridou and Mintrom., 2021). They need to be able to draw in and keep volunteers and donors, as well as have a solid financial plan. Stakeholders are the people to whom not-for-profit organizations must answer. In addition to being receptive to the demands of their stakeholders, they must be open and honest about their finances and business practices. To fulfill their missions, not-for-profit organizations frequently work in tandem with other organizations. They might work with corporations, government agencies, or other non-profits. Not-for-profit businesses are also leading innovators in this field. They are always searching for fresh approaches to environmental or social issues. For example, charities, foundations, and social enterprises like neighborhood food banks, homeless shelters, or community theaters are a few types of non-profit organizations (Salamzadeh and Dana., 2021). One notable real-world example is Doctors Without Borders (Médecins Sans Frontières). This international medical humanitarian organization provides medical assistance to people affected by conflict, epidemics, disasters, or exclusion from healthcare. Their teams are made up of tens of thousands of health professionals, logistical and administrative staff – bound together by MSF charter. Their actions are guided by medical ethics and the principles of impartiality, independence, and neutrality. They are committed to bringing quality medical care to people caught in crisis, regardless of race, religion, or political affiliation.
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Figure 2: Diagram of strategic issues in non-profit organizations
(Source: Widjojo and Gunawan., 2020)
An illustration of the strategic problems in nonprofit organizations may be seen in the picture. These themes are pertinent to the report because they have an impact on entrepreneurs' values and beliefs. For instance, if a business owner is worried about their capacity to make a living, they may place more of their attention on building a successful company than a social venture.
[bookmark: _Toc143787248]7. Critical Analysis of 'For profit' and 'Not for profit' small organization
[bookmark: _Toc143787249]Small enterprises operate within a spectrum that is primarily bifurcated into 'for-profit' and 'not-for-profit' entities. For-profit firms are fundamentally structured to serve the financial interests of their stakeholders, primarily their owners or shareholders. These organizations typically have profit maximization at the core of their operational strategy, leading them to undertake calculated risks that align with their financial objectives. In stark contrast, not-for-profit organizations are driven not by monetary gains but by altruistic goals. Their operational ethos is typically rooted in addressing social or environmental imperatives, which can encompass realms such as healthcare, education, or humanitarian relief. The inherent nature of their mission often means that they tread a more cautious path, potentially avoiding the levels of risk that their for-profit counterparts might entertain. While both types of organizations play vital roles in the economic and social fabric of society, their guiding principles, risk appetites, and overarching objectives can vary considerably.
8. Critical analysis of entrepreneur values and beliefs
Entrepreneurs who operate for profit are often driven by money. They think that by launching a profitable business, they can improve the world and add value. They frequently have a risk-taking attitude and are dedicated to achieving their objectives.
For-profit business owners often adhere to the following core values. For-profit business owners are always seeking new methods to enhance existing goods and services or to develop fresh goods and services to better serve their clients. For-profit business owners aren't afraid to think creatively or to develop original concepts. For-profit business owners have a strong desire to succeed and are constantly looking for new chances (Fischer et al., 2021). For-profit business owners who are resilient do not let failures and setbacks deter them. They are tenacious and persevere until their objectives are met. Entrepreneurs that operate for profit are innate leaders. They have the capacity to inspire and motivate others to follow them. Entrepreneurs who operate on a non-profit basis are frequently driven by social or environmental causes. They are convinced that by founding a social company or NGO, they can change the world. They frequently have a risk-taking attitude and are dedicated to achieving their objectives.




Non-profit entrepreneurs often have the following core values:
Impact on society or the environment, Non-profit business owners prioritize making a positive difference in these areas. Sustainability, Not-for-profit business owners are dedicated to building long-lasting, sustainable businesses, Collaboration, non-profit business owners frequently collaborate with others to accomplish their objectives. Innovation, Non-profit business owners are always looking for fresh approaches to tackle social or environmental issues (Maritz et al., 2020). Leadership, entrepreneurs in the not-for-profit sector make excellent leaders. They are capable of inspiring and motivating people to support their cause.

The principles that social entrepreneurs uphold.
[bookmark: _Toc143787250]Muhammad Yunus, a distinguished social entrepreneur, and economist from Bangladesh, is globally renowned for his groundbreaking work in establishing the Grameen Bank. This pioneering microfinance institution offers modest loans to impoverished individuals in Bangladesh, empowering them to uplift themselves from poverty. His unwavering dedication to creating financial opportunities for the less privileged, especially women, culminated in being awarded the Nobel Peace Prize in 2006. A central tenet of Yunus's philosophy is his belief in the innate entrepreneurial capability of every individual. He asserts that, with the right financial support, everyone has the potential to launch a business and rewrite their socioeconomic narratives. Advocating for social entrepreneurship, Yunus envisions a world where business acumen is harnessed not just for profit but to address pressing global issues such as poverty, hunger, and climate change.
9. Conclusion
To sum up, entrepreneurs are critical to a nation's social and economic advancement. They enhance people's lives, spur innovation, and produce jobs. An entrepreneur's success depends on their ideals and convictions. one may learn more about what drives entrepreneurs and how they can change the world by comprehending these ideals. Typically, the goals of entrepreneurs are to succeed financially, become their own bosses, or change the world. Depending on the individual and the kind of business they are beginning, entrepreneurs can have different values and beliefs. While not-for-profit business owners are usually driven by social or environmental missions, for-profit business owners are usually driven by financial gain. For-profit and nonprofit entrepreneurs are similar in that they both value drive, ambition, inventiveness, and originality. An entrepreneur's success depends on their ideals and convictions. This may learn more about what drives entrepreneurs and how they can change the world by comprehending these ideals.
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