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Introduction
The purpose of this assignment is to evaluate and demonstrate the concept and importance of knowledge management in terms of an organisation’s knowledge assets and their management.

Founded 05 July 1994 in the USA. At the time in 2020 Amazon.com has a revenue of 232.9 9 billion USD Amazon.com is an American multinational technology company that focuses on e-commerce (electronic commerce) meaning a business model that allows companies or organisations and individuals to buy and sell goods and services over the internet. The 3 types of e-commerce are:
· Business-to-business (Websites such as Shopify)
· Business-to-customer (Websites such as Amazon)
· Consumer-to-consumer (Websites such as eBay)    
Therefore, their all can be operated over computers, tablets, smartphones, and other smart internet-related devices. 
For this report I will use the DIKW model and the MIS (Management Information systems). 
My main expectation or outcome from this report is:
· Demonstrate how (MIS) Management Information Systems is essential for the success of any organisation.
· Demonstrate which KM theories/models/principles Amazon.com used to have a success during the Coronavirus pandemic.
· Demonstrate that during my lesson with lecturer Yajesh Kumar I acquired the ability to comprehend and apply to my benefit and any organisations I will work for in the future whose theories.  













Knowledge and Information Management
Background of Amazon
Amazon’s CEO and founder is Jeff Bezos.
During the Coronavirus pandemic, the world economy and the industries were brought to a complete standstill. Small businesses were closing down every day. In central London who is the innermost part of London where big shops are. Most of the big organisations or companies with similar target markets prospects and values started to make a fusion in business, also called fusion marketing by working together to display one another’s information or product. Nevertheless, one of them, Amazon.com made a great bounce by using artificial intelligence such as digital streaming and cloud computing to better their knowledge assets and their management. During the pandemic, Amazon uses an information system MIS (management information system) used for decision-making, and for the coordination control, analysis, and visualisation of information in an organisation.
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Amazon's MIS focuses on the customer-supplier relationship. It focuses on developing and increasing intimacy between customers and suppliers. In order to give customers high satisfaction experiences during the pandemic, Amazon uses sophisticated information system and techniques to increase their revenues.
The outcome is Amazon could manage to secure, more the customer against credit cards fraud and the high level of percentage taken by the credit card providers. Because at the news today, Amazon itself will not be able in the few months to accept any customers who are using the Visa card. Because of higher interest applied to Amazon by the credit card, 





































Evaluation of Knowledge and Information Management Models/theories





























































Investigating of KM techniques used by Amazon.com
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