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In this essay I will be comparing the strategies and the marketing methods of two multinational hotels that are holiday inn and six senses. Marketing is a vital aspect of any business, and it is essential for companies towards developing effective strategies to promote their products and services. ‘In any business, marketing strategy plays a key role in building a brand, alluring new customers, and maintaining loyalty. The hospitality industry is no different’ (Geeta University 2017). The hospitality industry is no exception, and multinational hotels such as Six Senses and Holiday Inn have developed unique marketing methods to attract customers. In this essay, we will compare the marketing methods and strategies of Six Senses and Holiday Inn, analysing their differences and similarities. Six Senses and Holiday Inn's marketing strategies are their target audience. Six Senses primarily targets luxury travellers who are willing to pay a premium for a unique and immersive travel experience. By doing so, we can gain insight into how these companies approach marketing and how they use it to connect with their target audience. For example, Six Senses has a strong presence on social media platforms such as Instagram, Facebook, and Twitter, where it shares visually appealing content that showcases its facilities and services. Pulling content from Facebook, Pinterest, YouTube, Twitter, and Instagram. The Edit by Six Senses, features the best and most interesting content shared by users as well as Six Senses resorts and spas. 

Six Senses prioritized the importance of connecting with guests and fans at a deeper level through social media in 2015’ (Ozgur Tore 2015). The hotel chain also uses influencer marketing to reach a wider audience, collaborating with social media influencers who share the same values and interests as the hotel. ‘Travel Influencers are the new generation of reviewers who can provide a real-life experience of the hotel venue through travel blogs and user-generated content on social media. They reach future customers by engaging on a personal level and building durable and trustworthy relationships with their followers, your potential guests’(Author Umi Digital 2020).
Marketing is a multi-faceted discipline that involves creating a brand image, identifying target markets, developing advertising campaigns, and analysing consumer behaviour, among other things. In the case of Six Senses and Holiday Inn, both hotels have different approaches to marketing, but they share the goal of attracting customers and creating a positive brand image. In addition to the marketing strategies mentioned earlier, Six Senses and Holiday Inn also use different pricing strategies to attract customers. Six Senses, for example, is known for its high-end luxury offerings and premium pricing, which is targeted toward customers that are willing to pay a premium luxury experience. Holiday Inn uses affordable price strategy with a focus on offering value for money to budget-conscious customers. The hotel chain also uses virtual reality technology to showcase its properties and provide guests with a preview of their experience before they arrive. On the other hand, Holiday Inn uses technology to streamline the check-in and check-out process, with features such as mobile check-in and keyless room entry ‘Hotel Company Holiday Inn Express has worked with IDEO and for people to develop new interior designs, which use “smart technology” including mobile check-in and streamed entertainments in rooms’ (Angus Montgomery 2015). The hotel chain also uses social media and online review platforms to engage with customers and respond to feedback.
The marketing hotel industry has 5 Ps. ‘The 5 P’s of Marketing – Product, Price, Promotion, Place, and People – are key marketing elements used to position a business strategically. The 5 P’s of Marketing, also known as the marketing mix, are variables that managers and owners control to satisfy customers in their target market, add value to their business, and help differentiate their business from competitors.(Unknown Author 2015) The hotel product includes the physical attributes of the hotel, such as rooms, amenities, facilities, and services, as well as the intangible aspects. The hotel price strategy involves setting room rates, promotions, packages, and discounts that are competitive and attractive to the target market, while also generating revenue and profitability for the hotel ‘The strategy you use is important in the hotel industry because it helps you to sell rooms, boost occupancy and profitability’ (Eva Lacalle 2021). The hotel place strategy involves selecting the right location and distribution channels to reach the target market such as travel agencies, direct bookings, and travel agents ‘Every hotel needs to implement sales strategies that work best for their own target market as well as for their local destination. Ultimately, it is up to the hotel operator or manager to create a customized sales strategy that will drive the most room sales at their own individual property’ (Revenue Management 2023).  Hotel promotion involves creating awareness and interest in the hotel product through advertising, public relations, social media, and other marketing channels and developing campaigns that resonate with the target market. A good promotion will increase faith from your customers by offering them awareness, value, and excitement (Unknown Author 2022)  Also the hotel people strategy involves hiring and training staff who are knowledgeable, friendly and committed to providing excellent customer service and creating a positive and welcoming atmosphere for guests The primary purpose of hotels is to provide travellers with shelter, food, refreshment, and similar services and goods, offering on a commercial basis things that are customarily furnished within households but unavailable to people on a journey away from home’ (Unknown Author 2019). The hotel industry can also implement employee recognition programs and performance-based incentives. And ongoing training and development programs to motivate and engage the staff. Additionally, hotels can leverage technology and automation to streamline operations and reduce workload, allowing employees to focus on providing personalized and attentive service to guests. By prioritizing their people strategies, hotels can create a competitive advantage and establish a reputation as an employer of choice in the industry.


Six Senses, for example, has a focus on sustainability and wellness, which is a unique selling point that sets it apart from other luxury hotels. To promote this message, the hotel chain has developed marketing campaigns that emphasize its commitment to sustainability and wellness. These campaigns that are social media, influencer, and content marketing. all of which are designed to showcase the hotel's facilities and services in a way that resonates with its target audience. Six Senses also uses experiential marketing to promote its sustainability and wellness message. For example, the hotel chain hosts wellness retreats and workshops that focus on topics such as yoga, meditation, and healthy eating. Six Senses also offer a guest range of immersive experiences, such as private island tours, cultural excursions, and outdoor activities, which are designed to help guests to connect to the local environment and culture ‘The hotel industry is a component part of a large group of activities which function under the umbrella of tourism. In this context, tourism refers to all the industries that provide the necessary and essential services for people traveling’(Roxana Elena Popsa 2018). These events not only provide a unique experience for guests but also help to reinforce Six Senses' commitment to sustainability and wellness. Six Senses’ marketing strategy is designed to appeal to consumers who are looking for a luxury hotel experience that aligns with their values of sustainability and wellness. By using a range of marketing methods and emphasizing its unique selling points, Six Senses can differentiate itself from other luxury hotel chains and build a loyal customer base.
Holiday Inn has a focus on value and affordability, this has a unique selling point that sets apart from different budget hotels. The promotion of this message, the hotel chain has developed marketing campaigns which emphasize commitment by providing affordable and comfortable accommodation. The campaigns include loyalty programs, direct marketing, and traditional advertising, this all to designed to reach potential customers and encourage them to book a stay at the hotel, addition to these marketing campaigns, the hotel also uses a range of digital technology.
marketing channels to promote its value proposition to potential customers. This includes search engine marketing (SEM), social media marketing and email marketing, all of which are designed to reach customers at different stages of the booking journey. ‘Effective marketing strategies are critical for the success of hotel businesses, whether you are launching a hotel, looking to increase bookings or want to bolster your brand. In this respect digital is the name of the game, boasting affordability and potential for massive reach’ (Unknown Author 2023). Direct marketing is another important component of Holiday Inn's marketing strategy. The brand has developed a loyalty program, IHG Rewards Club, which rewards guests for their stays and encourages them to book directly with the hotel chain. This program provides guests with exclusive discounts and perks, such as free Wi-Fi and late check-out, which helps to build loyalty and encourage repeat business. It also has launched a “Kids eat free” program which provides children with free meals at participating hotels. This program is designed to attract families and create a positive experience for children. ‘The chain also offers Kids Eat Free deals for children aged 12 and under. This can be for either a group of four children per dining family or two children per parent for each meal The deals are valid on stays at Holiday Inn, Holiday Inn Select’. (Julie Delahaye 2023)
Marketing strategies of Six Senses and Holiday Inn is one of the importance of your target audience and tailoring the messaging to the needs and preferences. Each hotel identifies unique selling points that resonate with target customers and have also developed marketing campaigns the highlight these selling points. ‘Hotel target markets are often subgroups consisting of people who are likely to be interested in your property and services’ (unknown Author 2023).  Another marketing strategy of Six Senses and Holiday Inn is the importance of providing exceptional customer experience. Both hotel chains invested heavily in training their staff to deliver high quality customer service and to create a welcoming and comfortable atmosphere for all guests. This is by prioritizing customer satisfaction and making sure to create memorable experience for the guest. Both hotels have been able to differentiate them from their competitors and to establish themselves as the leaders in the hospitality ground in the industry.

Finally, both hotels have shown the value of using experiential marketing to create a memorable and unique experience for customers. Six Senses uses wellness retreats and workshops to promote its sustainability and wellness message, ‘Sustainability — the mindful use of a resource so that it isn’t used up or damaged — plays a vital role in the hospitality industry. Hospitality organizations’ success depends on their preserving the natural and cultural attractions that compel tourists to visit their destinations’(Unknown Author 2023) , while Holiday Inn focuses on providing affordable and comfortable accommodations. By using experiential marketing to create a unique and memorable experience for customers, both hotels can build a loyal customer base that values their unique selling points. Overall, the marketing methods and strategies of Six Senses and Holiday Inn are different, but they share a common goal of attracting customers and creating a positive brand image. Although Six Senses and Holiday Inn are different in many ways, they do share some similarities. Both hotel chains are part of larger parent companies (InterContinental Hotels Group for Holiday Inn and IHG for Six Senses) and have a global presence. They both offer a range of amenity services, these include dining options, fitness centres and event spaces to cater to the needs of their guests. Additionally, both hotel chains have a strong focus on customer satisfaction and strive to provide high-quality service to their guests. By analysing their marketing approaches, we can gain insight into how hotels can use storytelling, experiential marketing, and unique selling points to differentiate themselves in a crowded market and create a strong brand identity. ‘Telling a story can take many forms. Whilst most people think of a story as something contained in text, using imagery to tell a compelling story of your hotel is a vital tool in the hospitality industry’ (Guest Post 2021).
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