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Introduction
The world is now moving faster in regards to Technology. The social and digital media which is one of the ways of connecting families, friends and people which has influenced marketers to reach out to customer in more faster and efficient ways of making transactions. Social media has impacted companies, organisations and businesses to collaborate and engage with customers in digital marketing. As social and digital media has impacted marketing positively. It has also influenced people and customers detrimentally. Evans & Mckee(2010) argue that the technology that collaborates with modern global market with the use of digital technology normally known as social media. This report will explain how customers engagement with social and digital media, the open access to marketing information and the marketing methods of traditional and modern. It will continue to look into the use of social media for marketing and the advantages and disadvantages of using social media as a tool for reaching new customers.

Customers engagement with Social and digital media
Customers interests in social and digital media are paving ways for businesses, companies and industries to diversify their marketing. Search Engine Optimize(SEO) helps businesses to engage and connect with users by delivering relevant, valuable result based on their research queries. Search Engine Marketing(SEM) is a method of promoting and advertising to help company’s content rank higher among search engine. Furthermore, Marketers are capitalising customers interests in social and digital media to engage with the customers through online business. Evans and McKee ( 2010 , p.4) stated that “For a lot of organisations – including business, non profits and governmental agencies – use of social media very often begins in marketing, public communications or similar office department with a direct connection to customers and stakeholders”. The customers interest in social and digital media is an opportunity for business to connect effectively with their customers. This is innovative as it introduces a new way of doing transactions with their customers.


The use of social and digital media for marketing
With social and digital media such as Snapchat, Instagram, Whatapp, YouTube and Facebook, there is an open access that can give a broad information by the use of the technology availability to  make business between the marketers and the customers. Customers can access information required in regards to what they wanted to transact on the company website. The company also has the access to reach out to the customer, the information needed for the customer. As customers make their judgement on products based on the reviews on websites , social and digital media provides an open access to read information independently online. Therefore, social and digital media is one of the ways that helps customers with the information online.

Marketing methods- traditional and modern
What is Marketing?
“Marketing is the management process responsible for identifying, anticipating and satisfying customer requirement profitably”.(CIM, 2015)
The marketing method has changed in recent years as a result of the increase of social and digital media usage. With this, customers are relatively doing business online. Therefore, marketers are making business by the use of modern technology. Extensively, ones strategy to the weight of consumers response  will reveal whether or not ones business will be successful and progress (Heinze, Fletcher & Cruz, 2016). Furthermore, knowing how to consumers behave will make ones business to be decisive in digital marketing methods which is vital for organisations to succeed. Marketers are using social and digital media platforms like Facebook, Instagram and websites to make transactions, selling, advertising, promoting and reviewing their productions, brands and marketing. With social media and digital media manufacturers could sell what they want to their targeted customers and make transaction without contacting them physically. This is one of the modern methods of marketing in comparison to the traditional method of face to face purchasing. Customers making shopping online is the modern method of using social and digital media to reaching new customers on their website and not necessarily making direct contact with their customers in the shopping mall. It also important to understand that as people spent literally more time on social and digital media than Television, marketers are using this tool to advertising their products on social and digital media without paying any charges on advertisement. In addition to that, it is easy for them to review their product with the information they anticipate for their customers. Therefore, the use of social and digital technology has benefited most businesses and accompanies in wider range of connecting with their customers.

The advantages of using social media as a tool for reaching new customers
According to Arora & Predmore, (2013)  stated that “Social media provides a mechanism for firms to not just finds customers, but also allows customers to find firms”. This is the first advantage of that marketers use the social platform to find their customers. Secondly, the use of technology serves as an opportunity to post their products on the websites not using a kiosk or a store to display their products with less cost. Thirdly, social and digital media gives the marketers space and time to advertise their product to the targeted customers at any time without incurring charges unlike television subscriptions. Finally, customers are able to make purchasing at their own comfort. 
The disadvantages of using social media as a tool for reaching new customers  
However, the digital technology is making positive impact on global marketing, there are also challenges that we need to consider. Some of the things we look into is social and digital media can make customers to make impulsive buying because of the easy access. It can also lead one to a wrong websites if digital safety is not in place. Furthermore, customers personal data could be at risk for online attackers to steal individual data information if data breach policies are not properly managed.
Conclusion 
In summary, the use of social and digital media in marketing for reaching wider customer is prevalent in the global marketing. Businesses and organisations are exploring the involvement of digital technology to do business in a better way for sustainable marketing strategies. For the expansion and having new customers, the social and digital media is apparently important in the market place. The evolution of social media is playing a major role of the innovation in marketing. The discovery of new ways of customer engagement with businesses, marketers, companies, organization and industries is a development of how social networking is affecting communities and society.
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