
ACADEMIC AND INDUSTRY SKILLS
Task one: Review of reading




This essay will analyse two articles that give an overview of key themes in the understanding of tourism management in the industry. The first article looks at local swimming events and the second article focuses on the Olympic Games. This means both articles are very different because although they both discuss sport events, one focuses on four local swimming events and the other looks at the Olympics which covers many other sports like javelin, hurdles, sprints, replays, long jump and many more.
The first article is called ‘The economic impact of local sport events: significant, limited or otherwise? A case study of four swimming events’. This article written by Robert Wilson is about the economic impact that sport events such as swimming, has on the local community. It discusses how organisers, competitors and spectators contribute to a swimming event. The article also discusses how much the event being held, will cost. It focuses on the five main key elements to the four swimming events and how will it have an economic impact and what benefits will come out of this event. (Wilson, 2006). 
There are five key themes that can be studied when evaluating sporting events in the first article.   These are the economic impacts, the social and cultural impacts, sporting legacy, tourism and image, and urban regeneration (Wilson, 2006).  The key theme that in article one called ‘Managing Leisure’, discusses is the economic impact of smaller local sporting events, focusing on swimming events like an amateur swimming gala. The four events discussed in the articles are the City of Sheffield Designated Open Meet, Western countries Swimming Championship, Middleburgh Open meet, and Satellite open meet.  These events took place from 2001-2002 (British Swimming, 2017). 
The article analyses the costs of such events such as the costs of organising the event, and the revenue brought in by spectators.  The spectators can bring revenue to small events by purchasing provisions at the venue’s vending machines, cafes, and catering facilities, and by spending money in the swim shop.  It is important for venues for small events to have facilities for visitors to make purchases whilst attending an event.  “If that something is not available then the potential economic gain may well be lost” (Wilson, 2006, p. 68). The article also points out that the city holding the events can have further economic impact from spectator’s spending money on accommodation and food for the competitors (Courty, 2017)

The second article is called ‘Conceptualising Olympic tourism legacy: destination marketing organisations and Vancouver 2010’. This is written by Sant, et al., (2013). It discusses the key themes of the Olympic Games legacy. How sport tourism has an economic impact and leveraging. The article discusses how the Olympic Games generate money long term.  It focuses on the legacies improves the economic impact in cities countries and regions but mostly in a host city by generating money through this event. This article focuses more on tourism. They talk about the Olympic legacy in developing countries, cities and regions. For example, they talk about how they generate money for big cities and countries (Sant, et al., 2013). As for the first article, they talk about four local swimming sports in the community.
The economic impact is very positive for the Olympics as they travel all round the world to different arenas and stadiums to present the event and the money generates there. It brings in a lot of income to the country as people travel from all over the world to go and see this event. The US Congress Senate (2006), argue that other cities near the where Olympic Games are hosted will also gain economic benefits.  “So with Vancouver, British Columbia, just 300 miles away, Oregon and Portland are in a very positive place to reap the benefits of economic and tourist activity from these 2010 Games” (US Congress Senate, 2006). In contrast, Andreff and Szymanski (2006) suggest that planning for the Olympics costs a lot of money so has a negative impact.  This then cannot be compensated by benefits from tourism because of the cost of maintaining the new infrastructure (Andreff & Szymanski, 2006).
The income is very high and this event can generate money long term as they have a history of leverage and because the events so successful (Larsen, 2017). However, the first article talks about events that help the local community generate more money and to put the place on the map. The Olympics is followed and people love to travel just to see great talent (Sant, et al., 2013).  Even if a destination is already popular for tourists, hosting the Olympic Games will “result in long-lasting benefits for the city and province, especially in the area of tourism, economic development and transportation infrastructure” (Sant, et al., 2013, p. 288)
The key themes from the article by Sant et al., (2013) are legacy and leveraging for mega events, sports tourism, destination marketing organisations, and the Olympic legacy. The article argues that the Olympic Games create legacy for whole city.  Holt and Ruta (2015) argue that economic impacts of sporting events are short term, whereas legacies are medium to long-term impacts. Sports events also create an economic impact for whole city including the negative impact of the financial cost such as infrastructure and planning, and the positive economic impact such as tourism. “…expansion of the tourism industry [is a] key expectation in the overall economic development strategies (Sant, et al., 2013, p. 288). This suggest that there could be planned benefits from the Olympic Games. The unplanned impacts can include local shops and hotels being unprepared for the increased intake of tourists to the area.  For example, during a Swansea triathlon in recent years, cyclists came with their bikes to take part, but the hotels they were staying in could not accommodate their bikes. However, this matter was resolved quickly and was no evidence to prove this. Although, as the organisers and planners of the event spoke with hotels to resolve holding their bikes in hotels such as the Marriot Hotel.
[bookmark: _GoBack]When considering the usefulness of each article for international tourism, the first article by Wilson (2006) does not help so much within the international tourism sector as is only looks at local events, but it does give some insight into managing an event. For example, the four swimming events must organise an itinerary for people taking part and people coming to watch locally, they would have to organise other secondary spend such as hospitality and entertainment. This could be applied to managing an international event.  It also shows what an event organiser needs to consider when hosting an event, such as secondary spend. However, the second article by Sant et al., (2013) does help more in this area because it looks at the Olympic Games which are always moving from country to country. They also bring in more tourism and revenue than the local swimming events because they are mega events with more popularity and publicity than local events. The articles suggest that sporting events will bring in tourism, even small events like the swimming events, although the amount of tourism these events generate will different depending on the size of the event. Both articles show how important planning is to bring in tourists to an event. 
To conclude, this essay has highlighted the key themes in two articles relating to the tourism industry.  The first article by Wilson (2006) focused on local impacts on the tourism industry, benefits to the local community and wider economic benefits.  The four events studied were all UK based swimming events.  The article detailed how spectators bring in revenue for the event they are watching but also for the wider community by spending in the local area. The second article by Sant et al., (2013) looks more at the Olympic Games and how it generates legacies and developing leveraging strategies for the host city, region and country. Both articles point out how sports events can benefit not only the event host but the wider area.  
The key themes for both articles are mainly economic impacts of sports events and the legacy that comes from hosting such an event.  These key themes can improve understanding of management within the international tourism industry by highlighting the areas of tourism that can generate more revenue.  
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