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Personal Branding 



Recent/best work 
on display 

Fun and creative banner

All there art 
worked grouped 
up into individual 

project types 

(Easy to navigate)

Signature 

Ocean Hughes
Website

https://www.oceanhughes.com



Ocean Hughes
Link tree

Name is consistent 

Links to all available 
social media’s, shops 

and website 

Profile picture dose not 
match her other social 

media profiles

Background isn’t in her 
style

Different colour pallet to 
her website



Ocean Hughes
Social media

Doesn’t Posts regularly 

Name is consistent Profile picture dose not 
match her other social 

media profiles



3D Title to reflect there art 
medium 

All art separated by 
different project’s

Recent work on 
display 

Portfolio and sketchbook 
separate 

Rosie Hurley
Website

https://www.rosiehurley.co.uk

https://www.rosiehurley.co.uk
https://www.rosiehurley.co.uk


Profile picture matches 
website header 

Banner shows what she 
sells  

Rosie Hurley
Online shop

Name is 
consistent 



Profile picture matches 
website header, and her 

Etsy profile

Links to all her available 
social media’s, shops and 

website 

Rosie Hurley
Link tree

Name is consistent 



Profile picture dose not 
match her other social 

media profiles

Name is consistent 

Posts regularly 

Rosie Hurley
Social media



Sticking landing page 

Interactive by touch 

Signature 

Separated by different 
project type 

In order of most recent 
work

Website
Karl James Mountford 

https://karljamesmountford.co.uk

https://karljamesmountford.co.uk
https://karljamesmountford.co.uk


Karl James Mountford 
Social media

Doesn’t Posts regularly 

No links to his other 
social media’s or website

Nothing to talk about who 
he is and what he dose   

Links to his agent and 
agency 



Personal branding. Exercise 1   
Designing a business card 

How do you see yourself and you skill right now?



Personal branding. Exercise 1   
Designing a business card 

How do you want to be seen?



Personal branding. Exercise 2   

What do you want to be called?  

• Madi
• M.J
• Mushi 

How will you visually get your USP in branding? Ideas and doodles.

• Colour pallet 
• Line work 
• Illustration inspired by fantasy and nature
• Lots of sketches to back up final outcomes 



Personal branding. Exercise 2   

How will you reach your audience? promotional ideas and outline below.

• Social media: Instagram  
• Website
• Online commotions 
• Gallery’s 
• Stalls

What will be the right promotional strategy for you? ideas and doodles.

• Creating content of behind the scenes
• Creating a series of artworks following a brief given to myself 
• Engaging in tends



• Whimsical 
• Fantasy
• Bright 
• Visually rich 

• Style 
• Colour 

pallet 
• personal 

projects   

• Social 
media 

• Networking 
• Email 
• Website 

• Brand name 
• My style 
• Typography
• Scheduled 

update and 
posts





• Basic understanding on how to use digital 
platforms like Procreate, and Adobe software

• Creative thinking

• Participating in art competitions 
• Talks from professionals via the university

• Struggles to explore different ideas before the 
final design

• Procrastination
• Perfectionist

• Struggles with writing

• The use of AI becoming more popular and 
normalised 

• Company’s choosing Ai over qualified illustrators 
due to budget

• Competition within industry 
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Professional Branding 



I Decided to go for a bug design when sketching out my business 
card as I have a big interest in bugs and love drawing them, they 
have been appearing more and more in my work recently.

I played with different shapes and layouts but settled on the square 
as I liked the more compact look.



For my business card I wanted it to match with my website in some way, I tooo the colour pallet 
which I used for my website (cream and pink) and incorporated into my business cards, with 
greens which I typically use in my art, I’m happy with my business card, it’s clear and 
represents my work if right now.



Made the edges look like they 
been eaten by caterpillar for 
a more creative border 

I based my designs around the 
business card, changing the 
composition to stretch further 
actress the screen 



I decided to use the same image as my business card to stay consistent between my 
promotional materials, I also used the made colour pallet and font. I am happy with outcome 
and feel it will sit nicely on letters.



The compliment slip follows the same design as my business card and letterhead, I kept this 
design simpler tho so that there was a spacious area for writing.



Consistent colour 
pallet

Consistent fonts/size

Social media links a 
viable on each page 

Harsh style switch 
from home page to 

about page as the art 
style changes



Page description 
consistent 

Same profile picture
(Made by me) 

User name slightly 
varies depending on 

the platform 
restrictions



Skills for Employment 



Illustration 

Hard Skills
Character 

Design 

Visual 
communication 

Design 

Procreate 

Adobe

Calligraphy

Sketching

Analogue work 

Digital work
Clay



Creative

Soft Skills

Social

Communication 

Problem 
solving  

Willing to learn 

Perfectionist  

Approachable   

Professional   

Understanding



Skill gaps

Procrastination

Slow learner

Not consistently 
active online 

Indesign

Anxious

Writing

Animation 

Not participating 
in art completions 

Not participating 
in galleries 



Skill I have

Skill gaps 



Skill I have

Skill gaps 



Skill I have

Skill gaps 



Skill I have

Skill gaps 



Marketing plan for employment 



Potential employers/clinets 
Bright 

I would love to work under the 
bright agency either as an 
illustrator for Children Books 
or creating  or for Greetings 
and Gifts



On the Bright agency it 
is very easy to get in 

contact with them and 
submit a portfolio 

Applicant form



Potential employers/clinets 
Brilliant Artists  

Brilliant Artist,  is a newer 
agency which I would like to be 
apart of, they have made a 
name for themselves, working 
with big clients like BBC and 
The New York Times, taken on 
illustrators with varied styles 
and skills.



Brilliant artist contact 
details are available 

and encourage people 
to get in contact

Multiple ways to get 
in contact  (email, 

phone number and 
social media)



Potential employers/clinets 
Folio

Folio Agency is another known 
agency which I hope I could be 
a illustrator for, taken on 
illustrators of all types.



The folio Agency doesn’t have 
any obvious page that is 

pacifically for getting in contact 
or submitting an application to 

be a illustrator, nor does it 
state anywhere there not taking 

on anymore artists 

Contact details



Industry website/journals   
It’s Nice That 

It’s Nice that is a award-winning  
website, catered to creative 
individuals , providing information 
in the industry all in one place, 
keeping artists and alike up to 
date with trends and Hottest 
journals



Industry website/journals   
The Dots

The Dots is a platform made for 
professional networking, 
connecting people in there 
respected communities, they 
also  provide  information on the 
latest events and job openings.



Industry website/journals   
Creative Bloq

Creative Bloq is a website that 
provided useful journals and 
news of all types of art and 
mediums to help inspire creatives 
in there field.



I wanted to send a follow up 
message asking about how she 
got work creating  posters and 
other editorial work, however I 

wasn’t aware that you could 
only send one message 

without the recipient accepting

Waiting for 
response 



I asked how they developed 
there style and how they started 
selling there art work online, and 

there experience with it

Waiting for 
response 



I embarrassingly 
accidentally made a error 
in my email, and quickly 

sent a follow up message 
to clear up mistake, as I 
was unable to delete the 

email to start again 

I asked how they developed 
there style and how they started 
selling there art work online, and 

there experience with it

Waiting for 
response 



I asked how they developed 
there style and how they started 

selling there art work online, 
and there experience with it, as 

well as how they promoted 
there shop

Waiting for 
response 



I asked how they developed 
there style and how they started 

selling there art work online, 
and there experience with it, as 

well as how they promoted 
there shop

Waiting for 
response 



It was grate getting 
insight, as I can set 

realistic exportations 
on my self 

Got responses literally 20 
minutes before deadline 



I asked how they they started 
selling there art and if they had 
any suggestions on building a 

portfolio

Waiting for 
response 



Waiting for 
response 

I asked how they developed 
there style and if they have any 

suggestions on creating a 
professional grade portfolio



Future of  employment

Ideas

 AI maintenance- mechanics for Ai robots, doing maintenance  work to 
make sure there running efficiently to do there jobs, remote.

Creating virtual dreams- a creative individual creates a digitalised dream 
according to what the clients wants,   Which can be put on a chip and 
downloaded into the clients brain, remote.

Think of a job that doesn’t exist yet? What will you be doing? What 
is it? How will you be doing it? Where will you be doing it? What 
skills do you need? 



I am unsure what I can put on 
my cv as I don’t have any 

creative lead jobs, so I struggled 
fill up my cv 



This is a mockup of the cover 
letter that would accompany my 

CV
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