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Executive Summary
This is a reflective report that is actually putting in practice the discussed aspects within the Assessment 1. For this reason, the report will have the main goal to be a reflection of how the author would coordinate a community engagement project and what kind of approach will have towards it. The best practices, models and techniques that would be most likely used will be discussed in order to have a better understanding of what is the outcome of the author above the Community Engagement module. Personal principles and standards will also be included within the following narrative report in order to figure out the approach and attitude towards the proposed project. Moreover, differences regarding  active consultation, effective communication, stakeholders’ participation, and inclusion can be done in order to increase the community engagement while implementing a project. The analysis will also explore how actually a practitioner should use social media in order to engage with their community along with practical examples that were actually successful. Research, conduct, community mapping, impact analysis and evaluation will also be discussed from the practitioner point of view and what can be changed or done differently. The final conclusion will focus on the summary of the community engagement process. 
Introduction
The role of the community engagement practitioner is to help people from the same geographic areas or living in the proximity of a centered point of interest too develop there activities in order to achieve a certain debated outcome.  Actually, the practitioner is willing to undertake the challenges in achieving the main goal and for this reason it in hinges all the decision making processes, Discourses, maintaining a good relationship between the community members as well as with the stakeholders which have an interest in achieving both the long and short time goes. Organizing the tasks and managing time is another duty of the community engagement practitioner due to the fact that without a good organizing process that will allow clearly to see the steps in achieving the short term goals which will actually lead to achieving the long time Goals or the final achievement could not be possible. The actual success is done by the practitioner as they are understanding the community rules and their behaviors which is the most important thing to assess from the very beginning of the project implementation. (Committee on Community Engagement, 1997)
For this reason the following report will underpin the authors way to implement the project as there are constant changes and there is not fixed model that should work in the implementing process. Moreover, the project will be implemented in a way that the community accepts it and there will be several techniques and best practices that will allow the project to be successful. Basically, is also used by companies as apple or Google in order to penetrate new markets and this means, the companies are investing in engaging within communities that are willing to develop in a certain Area. The main accent will be put on the communication process due to the fact that this is the key driver in the implementation of a successful community engagement project.
As the project is about helping communities and people that are part of it to develop themselves as well as children, The focus will be in engaging the population and make them feel welcomed to be part of the project as well as develop there skills in order to have a better future.
For this reason, me as a community engagement practitioner, I will do the research in order to find out what resources we need and if there are people available to sustain these courses and after that, the procedures of communicating with the stakeholders and the targeted community will be started. Mostly there will be used social media platforms such as YouTube, Facebook, Instagram in order to expand the area of the targeted people and easier get to them.

Main Body
The first best best practice used by me as a practitioner is He then finding and building a community that would be interested in the purpose of the project as well as seeing if the market has space of penetration. For this reason, The communication process is vital as people are most likely having things that are not well understood And there is no space of misunderstanding. For this reason the author, as a practitioner should be giving all the information for the community that is targeted in order to be part of the project implementation. (Agency for Toxic Substances and Disease Registry, 2011)
Actually, the communication and community engagement are going hand in hand because of the fact that they are directly affecting the political dynamic of the community which relates to the people to get more interested in the project and involved, so for this reason, without an efficient communication process the engagement of the stakeholders could not be possible. Furthermore, the major key challenges that may occur during the implementation of a project can be prevented or resolved by communication as well as, Along with the community that it is involved in the project there can be easier be found more opportunities in the communication process is Done effectively. (McCracken, Narayan, 1998)
On the other hand, in order to easier target the audience and make them further engage with the project me as an author I will use online platforms in order to get easier to the community I am targeting.
As it is clear, nowadays the most powerful engagement tool is accessing the social media is the majority of the population uses it and nowadays, more there is no business or project if there is no active on social media. Personally in order to engage with the community targeted for the self development project that will consist of courses for children women and men who want to develop themselves such as, discovering new skills, strengthening their knowledge and help children find what they really like and also, discovering their talents. For this reason, there will be Done so a superpower program that will allow the community members that will be targeted further, to access materials within the project and also they will have the possibility to choose to have small tasks to do or responsibilities. This will help the practitioner in order to bond with the community members and also, let these cautions flow in the best interest of the project and the community behaviors. If the community is not enough engaged there will be an expansion of promoting the project via social media platforms. (Coscarelli, 2021)
First of all, there will be created Facebook page which will consist of details regarding the background of the project, the oppurtunity it will offer to the targeted community. The benefits of the stake holders as well as the timeline the project is willing to be implemented and how much it will take in order to achieve their goals. It is a very well known fact, that’s true Facebook communities are the most easier to engage due to the fact that me as a practitioner, have the possibility to create a group and add more people from the targeted area in order to increase the project engagement. Furthermore, it is important to mention the fact that the social media platform with the most users, Who’s Facebook due to the fact that it is very popular among the baby boomer generation, Who the millennials, the Z generation and also, add that people are also navigating through it. (Malstaff, 2021)
In order to stay connected with the target people There will be used the social platform Instagram due to the fact that it is the best way to Make the community loyal and that the same time, The brand image of the community engagement project will gain strength. As the community consists of creating meaningful connections and sharing interest, this is actually the main reason, promoting the community engagement project should be promoted via Instagram.  Also, encouraging using the hashtags provided by the subject of the project will be encouraged by the community members in order to expand the image of it. (Warren, 2020)
The ‘Community Tab’ from YouTube is a tool accessible to YouTube users in order to address more videos and pictures to the already engaged community but also, it is a good way of expanding the community. For this reason, the project will have its own YouTube channel that will consist of videos that explain the activities within the projects, benefits, speeches about the outcome if people will get involved in the project and tips from psychologists. (Mittal, 2018)
I personally think that the videos are having a great impact on the targeted community as well as generating communities and content on both Facebook and Instagram. 
The community mapping is a process that will also be used within the social community engagement project by the practitioner as it is part of the research process due to the fact that it consists of setting some geographical boundaries in matter of seeing exactly what is the boarder to the targeted community. Moreover, it is an inventory of information regarding the community and their interests which are important in developing and implementing the project and get the expected level of engagement. Also, the community mapping is allowing me as a practitioner to identify possible opportunities and challenges. (Enterprise Center, 2016)
Under the direction of the facilitator, a self-assessment exercise is conducted to determine where the community is today in terms of practices related to their shared dream. During self-assessment, the facilitators stimulate the dialogue so that immunization-related behaviors arise. The framework for self-assessment requires the community to evaluate itself based on a set of practices determined by the community. (Nanda, 2018)
Actually, in order to see the impact and outcomes, the project will be targeting the communities by small groups of people and then developing wider. This is actually the best practice in my opinion as there should be collected reviews and sustain discussions in order to overcome possible future issues. 
The action phase and the review process follow this. The emphasis is on using a plan to aid action, with action taking primacy. Facilitators then bring communities together in a "knowledge fair," where information and experience is shared and learned from one another. The community may revisit the dream and the various steps in the procedure depending on the progress and timeline allocated for the intervention. (Milton et al, 2012)

Conclusion
In conclusion, as a community engagement practitioner, I will personally take care to follow all the steps in order to generate the expected outcome. Because of this reason, the research phase will consist of gathering the necessary data in order to allow the following steps to be done after a well developed plan. If the data is correct and reliable, then the success of the project is guaranteed. Furthermore, the boundaries that will be establish through community mapping, is willing to serve for setting a clear boundary that will allow social media platforms easier to get to the targeted people. Using social media platforms will not be chaotic but will follow a pre-established plan in matter of content as it will allow stakeholders get attracted and further involve.  
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