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Burberry is one of the oldest clothing brands as well as oldest business organisations in the UK. The organisation was established in 1865, and is still in service. 
Thomas Burberry 
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The founder of Burberry is Thomas Burberry who was focused on the development of outdoor attire. Thomas Burberry was born at 1835 at Brockham Green near Surrey. This person is known as a great British outfitter who has introduced gabardine fabric to the world. 
Achievements of Burberry
Thomas Burberry introduced a totally new type of cloth named gabardine. This innovation of Burberry has helped him to make Burberry a brand. The main success of Thomas Burberry is laid in the successful attempt of developing waterproof trench coat for the military for replacing their heavyweight rain coat.  
Journey of Burberry 
The fashion brand had started their first shop in London in 1891. Till 1995, Burberry was an entirely family-owned and family-controlled business that had been incorporated in the same year. The brand was reincorporated in 2005. Burberry had been one of the most cherished fashion brands of the UK as the brand was successful in developing gabardine fabric and high-quality fabrics of other categories. This is the most expensive fashion brand in the UK that is the 9th largest luxurious fashion brand of the world with the net value of $5.1 million (Išoraitė, 2016).
Logo of Burberry 
The logo introduces the brand to the market. Barely there are people in the UK who doesn’t know about this logo. 
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Vision and mission 
The vision of Burberry is to be the leading British luxurious fashion brand by delivering sustainable, high-quality-growth, and value for its customers. 
Products of Burberry 
Burberry has a diverse product line that helps the company to increase their sales and the customer base as well. The product line of the company includes ready to wear trench coats, the most iconic product of the brand, which represents the brand actually, leather goods, footwear, fashion accessories for both men and women. Eyewear, fragrances, and cosmetics are also included in the product line of the company. All the products of Burberry are highly expensive. Though the products are highly expensive, they are famous in the luxury fashion market of the world. 
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Business area 
Burberry has its business in more than 400 locations all around the world in 59 countries with more than 9800 employees in 2020. The company has earned $6.1 billion revenue in the following year. However, the company now competes with some fashion giants such as Luis Vuitton, Prada. The company is enlisted in the London Stock Exchange limited, and is one of the largest companies of the LSEC. 
Marketing mix 
Effective marketing strategy is a very important factor behind the success of a company, and so, the marketing department has to play a crucial role for making the most effective market strategy for the company. If a company fails to produce an effective marketing strategy, the company will fail to make growth or handsome revenue. And for staying and dominating the market for a longer period, focusing on the marketing mix is a must for a business organisation. There are four ain factors that are focused in the marketing mix of a company which are product, price, place, and promotion. Sometimes, business organisations split the factors for making the strategy more effective which is known as 7 Ps of marketing. However, the 4 Ps of marketing is the main strategy of marketing mix on which a business organisation must focus more for expanding the business (Išoraitė, 2016). 
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Burberry is one of the largest luxurious clothing brands in the UK, and the company has to generate a strong market strategy to make a strong position in the market. For this purpose, the company has to generate a strong market strategy following the 4Ps of marketing. The marketing mix of Burberry has helped the business a lot to be in service for more than 165 years, and become one of the most expensive fashion brands of the world, as well as one of the most cherished luxurious fashion brands in the UK. Burberry has to analyse the market for making its marketing strategy as well as the company has to analyse the opportunities of entering a new market. 
Product line of Burberry 
This is the main element of the marketing mix of any company. Product is any intangible or tangible thing that is produced for selling to the target customers. The product of an organisation says a lot about the brand. The main product of Burberry is luxurious cloth, which is also an iconic product of the company. It has also women’s clothing, accessories for both men and women. Most of the products of Burberry reveals the luxury of the brand, and also, makes the product different from the other products of the market. If the product of an organisation is unique, it will be able to survive in this massive competitive market of current time (Hatheway, 2017). 
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The product line of Burberry is highly diversified which is an important factor behind the success of the brand. Also, each of the products of Burberry is premium in quality, and offers a lot to its users, and it attracts the customers a lot instead of the high price of the product. Ther is an iconic stripe of Burberry trench coats, which is used in most of the products of the company as people knows the stripe as soon as they see it. The brand has a huge opportunity to grow in the accessories sector as the accessories like soft scart has been a growing demand of the market. 
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The trench coat of Burberry, which is the iconic product of the organisation has a huge popularity, and it has increased the market share of the company drastically. Since Burberry introduced gabardine for the first time in 1880, it has become one of the most important products of the company. However, licensing the watch market of Burberry to Fossil has slowed down the market, for overcoming which, the company has to focus on redesigning the strategy (Grădinaru, 2016). 
Price of Burberry’s product  
After selecting the product, a brand has to fix the price of the product which is the exchange money of the product that a customer has to pay for consuming the product. The price of most of the products of Burberry is of high price because of the luxury of the products. Since all the products are a symbol of beauty and luxury, the price of the product is not a bad decision of Burberry (Thabit, 2018). But if an organisation charges extra for nothing, the company has to repent in the long run. 
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Burberry is a luxurious fashion brand, and it has been selling expensive products since the start of its journey. Though Burberry is a premium brand, the organisation has low-end products as well. The right combination of low-end and high-end products has made the pricing strategy of the company this effective which allows Burberry to make handsome revenue each year. But the company had to change the pricing strategy as the customers were leaving in this pandemic situation. 
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However, the company has brought a tricky change in its pricing strategy bringing some low-end products, and for this reason, the pricing strategy was changed barely (Ernst, 2018). 
Place of Burberry 
This is the market place where the products of the organisation will be sold. Since Burberry is a global product, the company has a huge market place all over the world. In each of the market place of Burberry, the brand has left a huge impact on the customers with their luxury of product. The main market of the brand is the UK, and the USA. Also, the brand is available in other countries of Europe, and in Asia. If a brand fails to fix the marketplace for its products or services, the brand will earn a very little revenue which will be a reason of loss for the company (Camilleri, 2018). 
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Now Burberry has its business in more than 400 locations which is located in 59 countries. The main market of the company is the market of the UK. The stores of Burberry are mostly located in the most popular places of the city which is a strong strategy used by the company. 
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The people walk in front of the stores are the main target audience of the customers who become a permanent customer at one time. These important locations help the business organisation to rise a significant amount of revenue. If Burberry would not be able to establish stores in popular and front-end places of the cities and markets, it probably may fail in making this huge revenue. Burberry also allows its customers to make a purchase online which increases the sales of the company more, and it comes to be able to make more revenue than other fashion brands of the market.
Promotional strategy of Burberry 
The final stage of 4Ps analysis is generating a strong promotional strategy for the product or the service of the company. Burberry has a unique line up for promoting the products. 
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This brand uses different famous fashion magazines for promoting their products, and publishing their updated products in the market. Also, Burberry uses different social media platforms for promoting their products worldwide (Dolnicar, 2018). 
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Generating a strong promotional strategy is a must for Burberry to compete in the highly competitive market. Since promotion works like the first impression of a business organisation, Burberry focuses a lot to improve its marketing strategy. Burberry uses about all types of promotion a company can use which includes TV ads, newspaper ads, billboard, fashion magazines, business magazines, social media websites, personal websites. Recently, Burberry has figured out the growing importance of social media marketing, and so, the company has been focusing more on social media promotion. This digital marketing has improved the performance of the company is this era of digitalization. 
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