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1.Market research and website development


Domi's Coffee is an idea of  coffee shop situated in  Queen Square that will serve students and workers who want quality, comfort, and sustainability. The idea is based on a market survey that aims to learn about customer habits and tastes
I choose 4 key questions from the questionare to understsnd better the customer needs.These questions were chosen because of the strength of trends they presented and their relevance to marketing choices, customer interaction, and business planning.
QUESTION 1-How often do you visit a coffee shop?
32  people  who answered said they went to coffee shops at least once a day, 8 weekly , and 2 mouthly. No one chose "rarely." This high frequency shows that coffee shops are an important part of daily life for many people in the target group, e young adults ages 16 to 24 and full-time workers 25-35.
This align  with what Statista found in 2024 about more people drinking coffee every day in cities. for a lot of people in the target group, especially young adults (16–24).
This high level of customer involvement supports a business model based on regular visits and purchases, which suggests a lot of daily income and customer loyalty.
Solomon's (2019) research shows that consumers often behave in a similar way in the food and drink industry. This behaviour can be affected by things like location convenience, consistent experience, and trust in the brand. This confirms through Domi's plan to give customers consistent, high-quality experiences that become a normal part of their daily lives.


QUESTION 2- How much do you usually spend in a coffee shop?
33out of 41 people who answered the survey said they usually spend between £4 and £6 per visit. 8 people spend less than £4, This shows a preference  for prices in the middle range that are good value without sacrificing quality.
This information about prices has big effects on Domi's Coffee's menu and advertising plans. Prices on the main menu will be between £4 and £6, and most of the coffee and snack packages will be in that range. To appeal to both students and full-time workers, packages that are easy on the wallet will be emphasised, like buy one coffee-get one croissant for free.
This information supports up Domi's strategy to focus on cost without looking "cheap." It also fits with what the survey demonstrated, which is that good prices are one of the main reasons people come back. It's important to make sure that price matches with value.Acourding to Kotler and Keller (2016), if you want to get and keep customers.you have to give clear prices and rewards for loyalty builds trust and gets people to come back.
Also, deals that are only available at certain times of the day, like breakfast deals, can support regular spending and help you handle busy times better. Statista says that these findings are in line with wider UK customer trends in how price-sensitive they are in the coffee market.
It's important to have a strong presence on platforms like Instagram and TikTok, especially since the coffee industry is very visual (consider latte art and cosy spaces). Domi's Coffee's marketing plan includes regular Instagram posts about drinks, deals, and eco-friendly branding. These posts are based on HubSpot's (2024) best practices for engaging younger audiences through visual storytelling. It has drinks, deals, and eco-friendly logos. 
Chaffey and Ellis-Chadwick (2019) say that digital channels have become the main way that younger customers find new products. To get people to come in, content marketing, local SEO, and social media tactics that encourage engagement will all be used together.
Word of mouth is still very important, which shows that the in-store experience needs to meet or overcome customer standards to create strong feedback.
Nielsen's research from 2023 on how the in-store experience affects customer retention backs this up: making a welcoming space with friendly staff and constantly good service is key.
Question3-What would make you to come back again?
People who were asked what would make them come back said that good prices  (37 votes, 48% )and Free WI-FI (28 votes 36%) were the most important things. Friendly staff came in third (11votes, 14%). Fewer people replied with good food choices  
This proves that the space must be able to accommodate longer visits, studying, and casual getting together with other people. The café will have charging stations and free high-speed Wi-Fi built in, which is accordance with what Google said in its local business exposure guide in 2024 about what customers want. Also, reasonable prices for students are very important, since most customers say they spend between £4 and £6 in a coffee shop.
Question 3-Would you be interested in a loyalty program?
All 43 people who answered (100%) said yes, showing a strong desire to be paid for regular purchases. Domi's Coffee will have an easy deal called "Buy 6 Get 1 Free," which can be used in stores.
 This method meets the needs of the customer and encourages them to come back. Discounts and prizes that are only available for a short time will help get people more involved. Harvard Business Review (2023) says that loyalty programs make customers more likely to buy again and build stronger relationships with them. Weebly (2024) also talks about how simple analytics can help small businesses keep track of customer interaction and make their offers better. and keep track of how happy people are.
Question 4-What's your favurite type of coffee?
A lot of people (67% of those who answered) chose latte. It was followed by iced latte, mocha and americano. The menu will focus on famous milk-based drinks and seasonal changes based on these tastes. According to Smith (2023) and Harvard Business Review (2023), letting customers customise their drinks makes them more loyal. 
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1.4. MARKETING MATERIALS 
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TASK 2 
IMPORTANCE OF EXCEL  IN DIGITAL ERA
In today's digital world, businesses are faced with a lot of data, tough competition, and the need to make quick choices based on good information. There are many tools that can help you deal with these problems, but Microsoft Excel is one of the easiest and most powerful to use. Excel it's a basic digital skill that helps with everything from budgeting and keeping track of inventory to marketing data and making long-term plans.
In the digital era, companies have to deal with a lot of data and technology that changes quickly. Excel makes it easy to organise, measure, analyse, and see this data because it is structured (Bovey and Hede, 2021). It can do a lot of different things, from simple budgeting and calculations to complicated data modelling and automation using Visual Basic for Applications (VBA). Excel has features like conditional formatting, graphs, financial themes, and pivot tables that help users turn raw data into insights that can be used.
Excel also works with a lot of other digital programs and tools, which makes it an important part of plans to go digital (Laudon and Laudon, 2020). It makes it simple to move data between databases, websites, financial software, and other programs. With cloud-based interaction with Microsoft 365, Excel also lets teams work together on real-time data from different places (Microsoft, 2023) to do their work.
Excel is an important part of keeping finances in check. In a business like Domi's, where every expense matters  it's important to be able to keep track of income, manage costs, and guess how the money will do. I can make monthly budgets, figure out profit margins, and see how real costs compare to planned spending with Excel. The software has built-in features and financial models that make it simple to keep track of costs like rent, staff salaries, and supplies (Atrill and McLaney, 2019; Hillier, 2020). This lets the busness  keep an eye on its money and quickly adjust to changes in cash flow.
Managing supplies is another area where Excel works in extremely useful.   Things like milk, coffee beans, and baked goods need to be kept and restocked often at Domi's Coffee Shop. Excel lets the company keep track of these things and see how they're used over time. The café can avoid both overstocking and running out of items by using formulas to figure out when to restock. This cuts down on trash and makes sure that popular items are always on hand (Laudon and Laudon, 2020).
Excel also helps users decide by keeping track of sales, which is another important feature. Domi's can find out which goods sell the best, what times of the day bring in the most money, and how promotions affect buying habits by keeping track of daily sales in a spreadsheet. These trends are easy to understand with pivot tables and graphs, which help the business owner make smart choices about pricing, staffing, or changing the menu based on the season (Chaudhary and Sharma, 2022).
I  can also use Excel to keep track of your marketing activities and how engaged your customers are. For example, if Domi's Coffee Shop  has a weekend deal, the company can keep track of how many customers took advantage of it and see how much sales went up. Excel lets you keep track of the basic results of your campaigns and helps you plan for the future of your marketing. Excel can also be used to keep a simple database of customer comments or preferences, which can help the business tailor its offers and provide better service (Chaffey and Ellis-Chadwick, 2019). 
Overall, Excel is a great choice for small businesses like Domi's Coffee Shop because it is flexible, cheap, and easy to use. It helps with all parts of running a business, from managing money and stock to studying customers and iring staff. This makes things run more smoothly and helps people make decisions more quickly. Small businesses need tools that are both reliable and easy to expand because they have to deal with a lot of requests for time and money. ACourding to Microsoft (2023)   Excel is an essential tool for doing business online because it does that job so well.
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Excel spreadsheet for Domi’s Coffee shop .
https://uowtsd-my.sharepoint.com/:x:/r/personal/2412716_student_uwtsd_ac_uk/Documents/Coffee%20shop%20spreadsheet.xlsx?d=w40e8a7cc2d2b479c9df99549aaf927b6&csf=1&web=1&e=vETUHA 
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