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Marketing Information System
Introduction
The marketing information system is a proper system that helps the marketing team for proper decision making. MIS is all about a method of gathering data about people. At the first stage, MIS is supposed to gather information about the customers, changing trends of the market, competition, and external environment. Then it comes to the stages of analysis. At this stage, the whole data is analyzed by this system and segregated. After the segregation of data is stored in a huge database. At the last stage of MIS, Marketing managers of the organization use it for the purpose of proper and effective decision making  (Vankudre, 2018). In this system, information which is gathered through different sources is analyzed and segregated in a way that it can be used anytime. Simply, marketing managers of an organization make a decision on the basis of collected information. In this era of time, marketing is the most important factor of any organization because it keeps the customers connected to the organization. MIS helps the organization to keep the customer in continuous relation with the organization  (G & B, 2016). 
The marketing information system is a step-by-step system in which four components work together to achieve the desired results. The first component of MIS is a market intelligence system. Then it comes to the marketing research. The third component is decision making in marketing activities. The last component of MIS is a support system in which internal records are concerned (Rob, 2011). Any organization keeps all the components of MIS in accordance with the desired results through marketing can be achieved.  
Relation of a Hospitality Organization 
Burj Al-Arab is the chosen organization for the analysis of the marketing information system. This hotel is famous all around the world, and tourists from different countries visit UAE and stay here because it is the tallest hotel in the world. With the development of the UAE, the competition of hotels in the region is reaching peak levels. All the hotels in competition with Burj Al-Arab are using different techniques of marketing for the sake of desired sales and profits. The marketing department of Burj Al-Arab is modified and aware of the continuous changing needs, demands, and wants of customers (Soeg, 2011). To tackle these changes, Burj Al-Arab is using a strong MIS. Simply, marketing teams of Burj Al-Arab analyze the behavior of their customers, their dislikes and like about the hotels. Considering these factors, they develop different strategies so the desired results can be achieved (Tylor, 2011). The marketing department of Burj Al-Arab is the busiest department because it has to deal with the customers from a different region of the world who have different tastes, likes, and dislikes. To ensure that the customers of Burj Al-Arab are sat9sfied with the services, it is using MIS  (Arokia, 2013). 
Discussion
Use of MIS for Marketing, Information gathering and communicating by Burj Al-Arab hotel 
A number of tourists and people who come to the UAE for different purposes like to stay in the Burj Al-Arab and have its luxurious services. In order to assure that competition is not affecting the customer line of Burj Al-Arab, the marketing department is using MIS. On the very first stage of the MIS, Burj Al-Arab gathers data about the customer by communicating them. Competition in the hospitality industry has reached on high levels, and it is necessary for Burj Al-Arab to keep its customers loyal to the organization. For this purpose, management gathers data of customers to communicate and make them aware about the hotel and its services. 
The first component of MIS is the data collection, which is kind of a base for other components. Internal records of this organization are the best sources through which it gathers about 65% of data for further uses. Internal Record is all about the trends of the market, customers, and needs and demands of the market. The marketing team also analyze the data about the sales and profits that Burj Al-Arab made in previous years so the forecasting can be made for coming years. On the basis of this internal records, different advertising techniques are to market the services of Burj Al-Arab all around the world. Burj Al-Arab is committed to providing the best quality and management cannot compromise on any aspect which can reduce quality is services. Because of this aim, MIS is used to eradicate any flaw or mistake that can cause threats to the promised quality  (Mest, 2017). Management analyses the data of the previous three years to develop new strategies. For example, marketing managers have analyzed that after abolishing the service of giving free rides to the tourists for different viewpoints, 6% of its sales have decreased. Management will develop a strategy to boost sales by restoring this service or providing an alternate of this service. At this stage, the gathered data is taken from the huge database, which is cloud storage. Marketing management of this organization stores whole data is the cloud storage, which is considered the safest and secured database all around the world  (Garbin & Niksa, 2011).  
On the next stage of MIS, marketing intelligence is concerned. It is about forecasting about threats and opportunities in the market. Being a famous organization all around the world, Burj Al-Arab is required to modified and aware of the trends in the market  (Mahoney, 2017). In this component, primary and secondary sources are used to identify the continuously changing trends of the market and needs of the customers.   
The top-level management of Burj Al-Arab has made assurances that all the marketing activities are planned by implemented by using MIS because it eradicates risks of mistake. MIS simply develop a whole new system which the organization follows in the future  (Leddy, 2013). Example of a recent strategy can be taken here. Burj Al-Arab is serving the customers from a different region of the world. In the food menu, they consider all type of food because of the different tastes of different people. Chinese tourist likes to have Chinese food and italic people like Italian food. Burj Al-Arab identified that tourist would stay at the place where they will get their desired food. Burj Al-Arab implemented the strategy of providing all types of food under one roof. Then Burj Al-Arab used this in its marketing campaigns and advertising. This was a marketing technique by Burj Al-Arab for the people who face difficulties to find their desired foods at a different place. 
Research is the third component of MIS. Burj Al-Arab has developed a whole team which is there for the research only. This research system is not there to analyze the external problems or hurdles, but they also research about the internal problems that can affect the quality  (G, 2016). For example, this research team has identified that some of its customers are not booking rooms in the hotel from the previous 2 years. Research team after getting their data from the storage, contacted them and inquired them about the reason of not booking. Most of them responded with the argument that the staff of Burj Al-Arab is too much busy and sometimes quality is compromised. Research team find the argument true and by focusing on the internal record, developed a strategy. This strategy was to hire more staff and make more counters to deal with customers. This research team provided a solution in which training of the whole staff was required. In the same context, they were needed to teach that customer is the first priority, and management should fulfill the promise of quality. 
The last component of MIS is the software. Burj Al-Arab is using the software “Moz.” Moz is a well-known software as it is used as a tool to gather, assemble, and manipulate the data in accordance with the order  (Mishra, Kendhe, & Bhalerao, 2015). This software generates a profile of every customer of Burj Al-Arab. Generated profile of the customers is based on his name, phone number, ID number, residence, and e-mail address. This information is then used by the management of the organization for communicating and marketing purposes. 
Evaluation and the Effectiveness of the MIS
Moz is one of the safest software available in the market, and it is connected to the database of the organization. This software is easy to use, and no one can make changes in the information which is saved once. The top-level management of Burj Al-Arab has the authority to open and make changes in the information, but employees can only enter the data. Burj Al-Arab is using this software because it is connected to the cloud storage and there are no risks of getting data loosed  (Wilson, 2019). Undoubtedly, by using the MIS, Burj Al-Arab has reached the level where it is having a competitive advantage in the market. 
Conclusion 
Burj Al-Arab is one of those hotels whose customer line is too much broad. To remain at the level of competitive edge in the market, management of Burj Al-Arab is required to use MIS for each decision making. All the strategies of Burj Al-Arab are developed on the basis of gathered, analyzed and stored data  (Chand, 2015). Conclusively, with the accurate usage of MIS, Burj Al-Arab has become the best hotel in the whole region of UAE. 
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