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I confirm that I have used AI in this assignment. I used ChatGPT to find 
information and I have included the screenshots as evidence



















500 words speaker notes
SLIDE 1-INTRODUCTION
Good morning my name is jade I will be presenting the introduction PART  to today’s presentation on WHITEWASHING BIG TECH ROOT CAUSE ANALYSIS
SLIDE2-WHAT IS AI WASHING
As Fioravante 2024 States AI washing refers to the practice of exaggerating, misleading, or falsely advertising the use of AI technologies, algorithms, or systems in organizational products, services, or strategies. The main goal of AI washing is often to attract investors, customers, gain competitive advantage, media attention or other resources.
SLIDE 3-THE ORIGINS OF AI WASHING
AI washing resulted from “technological hype’ representing a tempting way to characterize developments in technology fields. Ai was officially born in the 1950s with the first AI programme paving the way for a billion-dollar enterprise.

SLIDE 4-WHY ARE BUSINESSES ADOPTING AI WASHING

There are multiple reasons businesses are adopting in there day to day running of there companies they utilize this tactic across various operational and marketing areas to create an AI veneer. They see many benefits from doing this including….

· Maximise Profits                        
· Competition for Funding
· Appear more “cutting-edge”
· Customer Demand
· Attract Investors



SLIDE5-WHY IS AI WASSHING A PROBLEM

There are various reasons why AI washing causes problems they include

Reducing consumer trust     Drops in sales      misleads investors
Affects genuine companies    Unrealistic expectations of AI Reputational damage
And legal, regulatory and compliance.

SLIDE6-WHY IS AI WASHING IMPORTANT IN BUSINESS

AI can enhance predictive analytics that enables large amounts of data to be processed quickly. Understanding the concept and risks of AI washing in business is essential for multiple reasons. 
· Can Affects Stakeholder Trust 
· Impacts Brand Reputation
·  Investors end up overpaying for services
· Legal Risks can be detrimental to the business


SLIDE7-REFRENCES
 
here are the references that have been input into my work. Thankyou for taking the time to listen to me today.












200 words critiquing your use of AI in researching
I asked AI multiple questions about how AI can benefit businesses and when did AI green washing turn to AI washing. Whilst AI generated answer to my questions quickly on finding the relevant information for question 1 and the background information on question 2, AI could essentially be sending me information on whatever as I did not quite distinguish the facts of truth or the information that AI generated for me. AI may also be outdated and not deliver sources that are fully transparent on what I was researching. When researching green washing and AI washing it’s very important to verify that information that was generated comes from a reliable source and if for academic reasons then to be sure there are academic sources that back this up. I didn’t see no evidence of this and believe that information may have been delivered within less than a minute, but I still would not know what is truthful or not so there for I would not believe what is written in the conversation. Using AI I feel just makes the work or research you are doing a lot more difficult as you still must do secondary research as you do not know if the information given is factual.
Please see below conversation with AI chat.
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Automation Lower operating costs
Analytics Better decisions

Personalization Higher customer satisfaction

Productivity More output per employee
Forecasting Improved planning
Innovation New products and

revenue streams

The biggest gains usually come when Al is
applied to a specific business problem—such
as reducing customer support costs,
increasing sales conversions, or improving
operational efficiency—rather than adopting Al
simply because it is popular.

@ v & - @DB Sources

When did ai washing separate
from green washing?

N
"Al washing” didn’t rea.., separate from

- Ask ChatGPT 9 @
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When did ai washing separate
from green washing?

“Al washing” didn't really separate from
greenwashing so much as it emerged as a new
member of the same family of deceptive
marketing practices.

A rough timeline:

* Greenwashing was coined in 1986 by
environmentalist Jay Westerveld to
describe companies exaggerating
environmental benefits. e

* The broader pattern of “-washing" later
expanded to terms like “cloudwashing,”
“ethics-washing,” and others.  renepedia

* Al washing began appearing in industry
discussions during the late 2010s as
companies increasingly marketed products
as "Al-powered" regardless of how much
Al was actually involved. Gartner was
already warning about “Al washing” in
2017.  wie

+ Ask ChatGPT 9 0
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2017. wer

* The term was formally defined by the Al
Now Institute in 2019 and explicitly framed
as the Al equivalent of greenwashing.

® It entered mainstream business and
regulatory discussions in 2023-2024,
when the U.S. Securities and Exchange
Commission and the Federal Trade
Commission began warning companies
about misleading Al claims. e +

So if you're asking when Al washing became
recognized as its own concept rather than
just another example of greenwashing-style
behavior, the answer is roughly 2017-2019,
with widespread recognition arriving in 2023-
2024 after the generative Al boom.  #:+2

A useful distinction is:

Greenwashing Al Washing

Exaggerates Exaggerates Al
environmental benefits |~ capabilities or usage

+ Ask ChatGPT 9 0
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just another example of greenwashing-style
behavior, the answer is roughly 2017-2019,
with widespread recognition arriving in 2023—
2024 after the generative Al boom. a2

A useful distinction is:

Greenwashing Al Washing
Exaggerates Exaggerates Al
environmental benefits  capabilties or usage
Targets sustainability- Targets Al-focused
conscious consumers and  customers, investors, and
investors regulators

Became prominentinthe  Became prominent in the
1980s-2000s late 2010s-2020s

Today, regulators often describe Al washing as
essentially “greenwashing for artificial
intelligence” because the underlying tactic—
using a popular trend to create a misleading
impression—is the same. o+
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The Origins of Al Washing

According to Fernandes et al.

(2026), the concept of Al washing
comes from green washing, a term
firstintroduced in the 1980s. Green
washing refers to situations where

companies show themselves as
being more enviromentally friendly
than they are

4

Al washing resulted from
“technological hype” (Van Lente et
al., (2013; Elhajjar and Itani, 2025).
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Al washing refers to the practice
of exaggerating, misleading, or
falsely advertising the use of Al
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The main goal of Al washing is
often to attract investors,
customers, gain competitive
advantage, media attention or
other resources (Sun et al.,
2026)
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How can ai benefit businesses

Al can benefit businesses in many ways, from
redlucing costs to creating new products and
improving customer experiences.
1. Automating Repetitive Tasks

Al can handle routine work, allowing
employees to focus on higher-value activities.

Examples:
« Data entry and processing
« Invoice handling
« Scheduling and administrative tasks
« Document classification and management

2. Improving Customer Service

Al-powered chatbots and virtual assistants can
provide support 24/7.

Benefits:

* Faster response t {-

+  AskChatGPT

©
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Al-powered chatbots and virtual assistants can
provide support 24/7.

Benefits:
* Faster response times
e Lower support costs
o Consistent customer experiences
* Ability to handle large volumes of inquiries

Examples include Al features in platforms such
as Zendesk ~ and Intercom 7.

3. Better Decision-Making

Al can analyze large amounts of data and
identify patterns that humans might miss.

Applications:

e Sales forecasting

* Demand prediction
* Risk assessment

e Market trend analysis

4. Increasing Sales and Marketing
Effectiveness &

+  AskChatGPT

e
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4. Increasing Sales and Marketing
Effectiveness

Al helps businesses understand customers
and personalize marketing.

Examples:
* Product recommendations

Targeted advertising

* Customer segmentation

Content generation for

marketing campaigns

Many companies use Al to optimize campaigns
and improve conversion rates.

5. Enhancing Productivity

Al tools can assist employees with writing,
research, coding, and data analysis.

Examples:
o Drafting emails and reports
* Summarizing meetings
* Generating code
 Creating presentauwis

(<]

+  AskChatGPT
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* Creating presentations

Tools like ChatGPT 7 and Microsoft Copilot 7
are increasingly used for these tasks.

6. Improving Operations and Supply Chains

Al can help businesses operate more
efficiently by:
* Predicting inventory needs
* Optimizing delivery routes
* Detecting equipment failures before
they occur
* Reducing waste and downtime

7. Strengthening Cybersecurity

Al systems can monitor networks and identify
unusual activity.

Benefits:

® Faster threat detection
e Automated responses to incidents
* Reduced risk of data breaches

8. Supporting Innovz |,

+  AskChatGPT

]
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8. Supporting Innovation

Al can help companies develop new products
and services.

Examples:
« Designing products
* Accelerating research and development
® Generating prototypes
* Discovering new business opportunities

Real-World Examples

* Amazon uses Al for product
recommendations, logistics, and
warehouse optimization.

* Netflix uses Al to personalize content
recommendations.

® Tesla uses Al in driver-assistance and
manufacturing systems.

Key Benefits at a Glance

Benefit Business Impact

Automation Lower , “ating costs

©

+  AskChatGPT




