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In an academic setting, the students must consider their employability and career development so that they can build their skill set properly (Akkermans et al., 2023). To inform, my preferred job for the future is the role of marketing manager. The reflective essay will evaluate the necessary key skills for the job. This will assess my skills and competencies. This will also prepare a personal development plan. Further, this will reflect on how the learnings of the module assisted in enhancing my employability skills. Lastly, this will explain my next step, considering the learnings of the module.
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Evaluation of Key Skills Required for the Role of Marketing Manager 
In the dynamic business environment, the marketing manager must have proper integration of analytical thinking, creativity, and leadership capabilities. The comparison of multiple job advertisements from well-known companies like Unilever, Coca-Cola, and Nestlé informed the emerging patterns of crucial skills (Elhajjar, 2023). Majorly used skills are strategic thinking, digital marketing proficiency, strong communication, leadership, and data analysis. Inevitably, these competencies are required for wider job posting, even, they are centralised to the marketing profession. Marketing Managers need to align their campaigns with business goals and emerging market trends, so they need strategic thinking. Secondly, the employers appreciate the skills of digital marketing like SEO, social media management, and email marketing. These indicate how the online platforms are impacting consumer behaviour (Healy, 2023). The marketing managers need to have verbal and written communication skills so that they can transmit persuasive messages. This also supports working with internal teams, clients, and stakeholders. Thirdly, marketing managers need to have leadership for overseeing their teammates and organising cross-functional projects. They need to motivate, delegate, and manage people aiming at attaining marketing goals. Next, they need to be adept at using data analysis tools like Google Analytics or CRM software. This helps them know customer insights for assessing the performance of the campaign and making informed decisions (Ho et al., 2022). Moreover, these skills and competencies can make a Marketing Manager customer-centric and responsive to market changes for business growth.
Evaluation of My Skills and Competencies 
To assess if I am ready for the marketing manager role, I have conducted a personal SWOT analysis. Here, I have used tools like personality assessments, skills audits, and 360-degree feedback. This has assisted me in assessing my current strengths, weaknesses, opportunities, and threats, considering the necessary skills for marketing leadership roles (Huang et al., 2022). Exploring my skills represented creativity because I can generate ideas for brand messaging and promotional campaigns. Secondly, I have strong skills in written communication. Academic assignments and the creation of social media content have supported me in developing the skill. I am also organised and I can manage multiple tasks concurrently, which is necessary in marketing management. Nevertheless, there are some weaknesses identified in my SWOT analysis. I do not have advanced digital marketing skills as I cannot use analytical tools like Google Analytics, SEO techniques, and CRM systems for making informed decisions (Le, 2020). In such professional settings, I need to upgrade my public speaking and verbal communication because I am responsible for presenting pitch campaigns confidently. Exploring opportunities that I can take online courses in digital marketing and analytics. For getting practical experience, I can seek internships or part-time roles. Exploring threats to my progress represented intense industrial competition and fast technological transformation. This necessitates uninterrupted upskilling (Lyu and Liu, 2021). Moreover, using tools for self-awareness revealed my weaknesses and suggested I have a continuous learning mindset for addressing future skills requirements and my current skills.
Personal Development Plan 
Considering the insights from my personal SWOT analysis, I have prepared a personal development plan so that I can be informed to be a successful Marketing Manager. Primarily, I aim to attain a marketing management role in a well-known company within the next 5 years. For that, I need to boost my digital marketing, analytical skills, verbal communication, and industry experience (Okolie et al., 2020). In the short term like for 12 months, I will take certified online courses in digital marketing, SEO, and Google Analytics. Here, I will seek well-known platforms like Coursera and HubSpot Academy. These will assist me in working on my weaknesses in technical skills. This can also allow me to draft informed strategies of marketing strategies. Secondly, I will join a local Toastmasters club or participate in university workshops to enhance my presentation and public speaking skills (Omar et al., 2023). In Mid-term, like in 1–3 years, I will apply for internships, part-time roles, or volunteer opportunities in marketing roles so that I can gain practical experience. These will assist me in understanding the practical meaning of my theoretical knowledge while supporting me in developing a professional network and enhancing my CV. 
Reflection on the Module’s Impact on My Employability Skills 
Irrefutably, this module worked for developing my employability skills, because the informed practical tools and insights are effective to attain my future role as a Marketing Manager. In Week 7, the mock interview seemed to be the most impactful. This has enhanced my verbal communication, built confidence, and response to necessity (Wierenga, Szymanowski and Bruggen, 2023). From this experience, now, I can present my strengths effectively. I can also tackle challenging questions while preserving my professionalism under pressure. This is a crucial skill for any job interview. Further, this module assisted me in reflecting on my personal qualities and career goals using different methods of self-assessment. This helped me recognise my strengths and weaknesses. Now, I can envision my professional path because I know the way of aligning my skills with employer expectations (Akkermans et al., 2023). 
Next Steps Based on Key Learnings from This Module 
After gaining the key learnings from this module, now, I have now become confident and focused. I can take the necessary steps to attain my career objective of being a Marketing Manager. This module signified self-improvement without any interruption (Elhajjar, 2023). This also suggested targeted skill development and planning a career proactively. So, my next step is working on bridging my skills gaps, considering insights from personal SWOT analysis. This represented my weaknesses in digital marketing and data analytics. In the short term, I will take certified courses in Google Analytics, SEO, and content marketing. This can help me develop my technical competence in these areas (Healy, 2023). I will apply for internships, part-time roles, or volunteer opportunities in marketing roles so that I can gain practical experience. These will assist me in understanding the practical meaning of my theoretical knowledge while supporting me in developing a professional network and enhancing my CV. These will also support me to gain soft skills like teamwork, problem-solving, and leadership. Again, I will work on upgrading my skills of communication and presentation (Huang et al., 2022). 
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This reflective assignment informed me of the necessary skills for individuals to become a successful Marketing Manager. This also represented my strengths and areas for improvement through a personal SWOT analysis. I am good at idea generation, multitasking, and written communication. I have weaknesses in data analytics, public speaking, and digital marketing. The developed personal development plan fortifies me with specific, actionable steps to bridge my skills gap. This is also supportive of attaining my predetermined career objectives. This module has upgraded my communication, planning, and self-awareness for refining my employability. Moving forward, I will undertake ongoing learning and practical experience to build on these foundations. This will keep me competitive and capable in the growing marketing industry.
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