	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2437386
	Student Name
	Zoriana Shpyt

	

	Website Chosen 
	Highfield Town House Hotel

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
When you trying to open the website, it will take you approximately 2 seconds to do it. Based on users opinions 2-second or less load time considering like ideally time for opening a website.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains exactly enough quantity of sub-pages for prospective customer. A hamburger button what allows you to get especially that destination what you need is located on the top right side of the page. From there it will be opened more categories and sub-categories.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, the customer can easily book the room via webpage. On the main page, in the middle on the down of page you could be coordinated straight away to book a stay or book a table. Normally it should take you until 2 minutes to do it.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
According to Jongmans et al (2022), there are three important aspects of user experience (visual design, usability and pleasure) lead to three crucial outcomes, such as perceived value, intension to reuse and intension to recommend. It`s very important to understand what exactly you need to improve. That`s what you can know from your customers. The IT team of hotel can develop additional customer service webpage.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: A well-designed website conveys a sense of professionalism and attention to details, reflecting positively on the brand it represents, according to Design by Pelling. From my perspective the webpage looks pleasant and comfortable for customer.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website use imagery from the main page. It opens with big nice picture with hotel, and in few seconds it changes on pictures with delicious restaurants dishes. So it allows the customer from the first seconds have expression about hotel and restaurant.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn`t using an online chat tools. The ways how you can reach them out is by calling phone number or message via email.


	Question 2d – How effective are the social media links on the website?


	Answer: 
“Using social media as a form of direct marketing, offers businesses and brands a range of advantages.” (Kotler et al 2018) . The website has links on Instagram and Facebook pages. You can find it on the bottom bar categories. What is really useful for potential customers, because they can see more pictures and active live in the hotel or restaurant. And even decide to stay or eat if it really suites them.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: It can be seen from the first page that Marketing and IT team had a good job on creating website, especially on design and clarity for customer view. The website has clear navigation, service specific pages, visual perception (such as high quality images of food, rooms, garden etc.), service and supporting information for customers.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The official website not displaying customer reviews. The site focuses more on rooms and restaurant description, own history. There`s no direct link to integrate you on Google reviews, you should find it by your own. The only thing about reviews and feedback - you can found in the bottom of burger menu such category as feedback, but it`s only relevant for pub, not hotel.
Official website lacks real-time updates or clients reviews, what could be a missed opportunity for trust-building.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website shows high-quality service through combining of unique visual design, clear information and a warm brand tone. The website allows us to see it from the first page: high quality pictures, fast loading of website and it also easy to navigate.
I would recommend it for the reason that it has clearity and accessibility of website. The tone of website is friendly, confident and consistent, it has such phrases like “Stay with us”, “Relax, you can trust in us” etc. what is reflecting welcoming character.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, prices made clear to customer. When you click on category “book a stay”, from there you can choose kind of room, and then “check availability” and here you can see date you want to stay and price.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Top Hotels Edgbaston

	
	2. High Field townhouse

	
	3. Accommodation  in Edgbaston booking

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
If take for example 1st  searchable definition of previous task “Hotels Edgbaston”, type it in the Google, then we can find it 6th in the google rating, but if we will type 3rd definition from previous task “Accomodation in Edgbaston booking”, and from Google we will integrate into booking.com (the most popular and known site looking for hotels) then we can find it 1st in the line. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Absolutely. Websites are relevant not just in UK, but all over the world. Especially nowadays, when significant part of entrepreneurs running business online. For instance, we will take website of hotel, which I am evaluating. From my perspective, it is really necessary for hotels and restaurants have own website, because potential customer can see and choose even by nice picture, or well-written hotel description. So, yes, I believe if owner has good marketing and IT team, he will succeed with him project.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
About my chosen company indeed I have suggestion. From my point of view, not developed category with customer reviews and online connection between hotel staff and customers. However, I mentioned above that it is really important to know what you need to improve, that what you can know from your customers. And I would suggest to add some categories as “Reviews”, “Suggestions”. And also enhance customer service not only just by phone calling, but improve it in online way.
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