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Introduction

The below essay will discuss the marketing structure of two multinational hotel chains:

· Hilton Hotels & Resorts  
· Premier Inn
The essay will present the similarities between the two hotel chains and the differences in the ways they apply marketing strategies in order to attract their customer base. It will also present some background and history for the above hotels.
Moreover, the essay will show the changes that were made for the Hotels to be competitive in the current market and how they adapted the marketing strategies with the technology advancements in their sector.
In addition to this we will also see how the Hotels have adapted with the current conditions of the market regarding Covid-19 and the rules imposed to them by the government.

A Comparison of The Marketing Methods of Two Multinational Hotel Chains

Hilton Hotels & Resorts – Formerly known as HILTON HOTELS is an international brand of full-service hotels and resorts and the flagship of the American multinational hospitality sector. 
The company was founded by Conrad Hilton in May 1919 and as of 30 December 2019 there were 584 Hilton proprieties around the world. The locations of Hilton Hotels are predominantly near the city centres and airports. The Hotel chain is considered one of the best in the world and throughout time many notable events happened in a Hilton Resort. A few examples are:
· John Lennon and Yoko Ono held their first Bed-In for Peace between March 25 and 31, 1969, at the Amsterdam Hilton, in Room 902 (renumbered to Room 702 during renovation). This room became a popular tourist destination
· The Hilton Nicosia in Nicosia, Cyprus, was the scene of the assassination of Youssef Sebai, an Egyptian newspaper editor and friend of Egyptian President Anwar El Sadat, on February 19, 1978. The assassination and the hijacking of a Cyprus Airways DC-8 at Larnaca Airport led to the Egyptian raid on Larnaca International Airport by Egyptian forces. The intervention by the Egyptians led to the deterioration of relations between Cyprus and Egypt.
· In 1989, Hilton established the Hilton Honors program, Hilton's guest loyalty program. 
· In 2009 Hilton opened Canada's tallest hotel at 58 stories, in Niagara Falls, Ontario.
Premier Inn - is a British hotel chain and the UK's largest hotel brand, with more than 72,000 rooms and 800 hotels. It operates hotels in a variety of locations including city centres, suburbs and airports competing with the likes of Travelodge and Ibis hotels. Premier Inn was established as Travel Inn in 1987. The company merged with Premier Lodge in 2004 to form what we know today as Premier Inn. Although at the beginning it was mainly set on British soil the company expanded by acquiring its competition.  It has opened Hotels around the world in countries such as United Arab Emirates, Qatar, Germany. (Tempest, 2018, pp.5-11).
Hilton Hotels and Resort 
As noted above the brand is matched with luxury by anyone that knows it or anyone that had stayed there before.  Its mission statement is to be the most hospitable company by creating heartfelt experiences for its guests and a positive impact in the communities around the brand. Hilton has expanded its reach by partnering & acquiring many other brands in order to make itself more accessible to the general public. They have a wide range of hotels & restaurants to match all types of customers. From high end luxury locations and hotels such a Waldorf Astoria to minimalistic and more accessible hotels such as MOTTO by Hilton. From city stays to luxury holiday resorts Hilton has it all. 
Marketing at Hilton – Marketing mix
The marketing mix for the Hilton brand may vary from other brands. Having its target customer base focused on the high-end individual it may differ from others.
Product
· Hilton is known as a luxury brand and not accessible for all.
· Hilton proprieties are large and luxurious. They are noticeable and throughout history they have been key places for some historic events as shown above and shown in multiple movies
Place
· Hilton has buildings in all major city centres and in the most beautiful places in the world such as very desired holiday destinations.
· By being located almost everywhere they can attract many more customers compared to its competitors
Promotion 
· Hilton Introduced in 1989 its guest loyalty program named HILTON HONORS
· In 2019 alone Hilton brand spent 103 million $ in TV ads
· A new advertising tactic of the new decade is using Influencers and High-profile guests to attract new customers. 
· All Hilton brands have restaurant service in order to keep the customers happy and keep them coming back.
Price
· Hilton uses a premium pricing strategy that involves high level prices for products and services that are perceived to have excellent quality
· From its beginning the pricing strategy has changed in order to attract more customers. They have branched out to attract customers from different levels of society, not only mid to high level of professionals.
Regarding the recent changes that happened in the world, Hilton has been affected greatly by the worldwide pandemic. Although they have put measures in place to make its customers feel safe, the lack of travel had a bad effect on the bottom line of the brand

Marketing at Premier Inn – Marketing mix 
The Hotel is a newer brand compared to Hilton as it was established nearly 70 years after Hilton. The brand is considered accessible by most of the population, and it offers good quality stay for an affordable price. 
Marketing mix of Premier Inn
Product
· Premier Inn are based all around UK with over 800 hotels, making it very accessible for all. It has Hotels placed in key locations such as city centres and near airports
· Reviews of Premier Inn hotels vary but as a conclusion they are considered good quality places to stay at an affordable price 
Price
· As noted above, prices at Premier Inn are considered affordable for all.
· Quality compared to price is quite high and the services received are top quality as well
· Premier Inn has chosen to be a mid-range Hotel. Focusing on volume to obtain a profit 
Place
· Premier Inn has a good strategy regarding location. They are located in most UK cities centres and also next to airports, but they are also located in some more remote areas of UK. Making it reach more people around UK
Promotion
· Premier Inn is the first brand that has advertised on TV in UK 
· The advertising methods of Premier Inn are considered old school using TV ads, newspaper Ads, billboards 
· Premier Inn has also reached out to well-known artists to promote their brand. 
In regards to the recent pandemic, Premier Inn has teamed up with the UK government allowing them to use some of their hotels to host people coming in from Red countries.This strategy has helped Premier Inn keep its profits at a higher level compared to other competitors and it has also helped their public image.
Conclusion:
Although Hilton and Premier Inn are active in the same sector it is difficult to compare them as one is a high-end luxury location with branches all around the world and the other is just beginning to expand its activity outside the UK some of their marketing strategies are the same. They both try to contract Influencers and high-profile artists to promote their brand but surely Hilton has more to gain from this marketing strategy. Although both use traditional ways of advertising, considering Hilton’s budget, they are more likely to attract more customers this way. An out of the box marketing method was to allow people that come from Red countries into UK to stay in their Hotel for a price that was imposed by the government. This tactic helped Premier Inn gain an advantage compared to the competitors. You could say that Hilton is a trend setter regarding luxury and services worldwide and Premier Inn is setting the trend in UK for medium priced Hotels. Premier Inn business model has been followed by other competitors within the country and that only shows how good Premier Inn has become.
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