Changemakers: Building your Personal Brand for Sustainable Employment (BMHP5015_BIRM)
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[bookmark: _Toc160635372][bookmark: _Toc160786330][bookmark: _Toc160805126][bookmark: _Toc165040420]Activity explainer
As you work through this learning content you will be asked to undertake various types of learning activity to enhance and support your understanding of the material. It is important that you fully engage with these learning activities as the acquisition of information is only one part of the learning process – by being an active participant in your learning through these activities you will develop a deeper and richer understanding of the topics and concepts covered in the module.
Throughout the modules, you will also be provided with additional materials to deepen your understanding of the module topics. These are optional and can be found by selecting the Dive deeper button.
Whenever you encounter the following tasks and icons, it means you need to complete an activity.
· Check: Check tasks provide an opportunity for you to check how well you have understood the topic so far. Self-assessment is an important part of the learning process as it enables you to reinforce those concepts you understand well, and highlight any misconceptions and/or areas where you may need to do some further study.
· Network: Learning online shouldn’t be a solitary activity - being able to discuss, collaborate and compare your understanding with fellow learners through a Network task is a powerful tool in maximising your learning gains. Seeing that others have the same understanding as you can be a real confidence boost and reassure you that you are on the right track, and if others are interpreting things differently seeing things from a different perspective can be equally valuable.
· Reflect: You will often be asked to pause and consider ideas and concepts you have just learned, to allow the learning to “sink in” and start to think more widely about how it fits in with your discipline. Although Reflect tasks don’t usually require you to write anything, it’s important to take the time to think about the question asked and you can of course record your thoughts in your personal notes if you wish.
· Apply: These modules cover topics and skills that are valuable across all disciplines, however you will be able to understand, appreciate and benefit most by considering how the learning fits in with your academic discipline and your own beliefs and values. Apply tasks give you the opportunity to place the learning in a context that is relevant to you, and to link your learning with your real life goals.

[bookmark: _Toc160635373][bookmark: _Toc160786331][bookmark: _Toc160805127][bookmark: _Toc165040421]Section 1: Free resources to present yourself online
Upon completion of this section, you will be able to:
· Evaluate the commitment required to establishing your personal online presence
· Choose the platform that is most suitable to your pathway or subject matter expertise.
[bookmark: _Toc165040422]Introduction
Having a career in the 21st century often involves influencing others.
This does not mean that everyone must be a YouTube star. It means that individuals may manufacture relevant material that people respect and refer to online. By releasing and creating great content, you can, in turn, create influence that could generate opportunities for yourself.
[bookmark: _Toc165040423]Reflect (slide 2)
See Activities document.
[bookmark: _Toc165040424]Creating an online presence
Creating a presence for yourself on the internet can be a daunting prospect. There are several reasons why it is important to do so, but you must remember that not all internet channels are built with the same objectives.
The 'five Cs' is an approach that you could use when creating your online presence and making a professional name for yourself. Each ‘C’ focuses on a different approach that each technology focuses upon.
[bookmark: _Toc165040425]The ‘five Cs’
When creating content, you should be mindful of what different channels promote. The 'five Cs' are described in detail below (Vuori and Jussila, 2016).
· Communicating: Publishing, discussing and expressing yourself, showing your opinion, sharing and influencing. For example, blogs, media sharing, discussion forums, microblogging and Instant Messaging.
· Collaborating: Creating content, working with other people. For example, Wikis and shared workspaces.
· Connecting: Networking; connecting with others. For example, social networks, communities and virtual worlds.
· Completing: Describing content, rating and serendipity. For example, tagging and social bookmarking.
· Combining: Combining tools and technologies together. For example, platforms that allows you to manage and schedule content for various social media platforms.
[bookmark: _Toc165040426]Check (slide 5)
See Activities document.
[bookmark: _Toc165040427]Different types of influencing tools
There are four groups of social media tools in existence that you could use to create an online presence.
All of these tools can be used for free to promote a professional image of yourself to people online.
· Video sharing. Examples: YouTube, Vimeo.
· Picture sharing. Examples: Instagram, Flickr.
· Social networks. Examples: Facebook, LinkedIn.
· Blogs/microblogs: Examples: WordPress, Twitter.
[bookmark: _Toc165040428]Hidden costs of online platforms
Even though you may not need to spend money on the websites you have just looked at, there are hidden costs associated with being online that you need to consider.
For example, the time and expense of regularly maintaining the resource is something regularly forgotten by people setting up for the first time. Failing to keep your presence up to date may make you appear unprofessional. To understand the various commitments to consider, check out the matrix below (Mills and Plangger, 2015).
[image: A matrix that shows the set up investment and the maintenance investment of some social media. Picture sharing social media have both low set up and maintenance investment. Blogs and microblogs have low set up investment and high maintenance investment.  Social network have both high set up and maintenance investment. Video sharing have high set up investment but low maintenance investment.]
Start-up phase
For example, video sharing and social media platforms are very intensive at the start-up phase, as producing high-quality videos and social network pages require lots of resources. Picture sharing websites, blogs and microblogs are comparatively less resource intensive at the start-up phase.
Ongoing maintenance
In terms of ongoing maintenance, on the other hand, branded video sharing and picture sharing websites' presences are relatively less resource intensive compared to blogs, microblogs and social network websites, as the expectations of frequency of interaction are lower (Mills and Plangger, 2015).
[bookmark: _Toc165040429]Reflect (slide 8)
See Activities document.
[bookmark: _Toc160635381][bookmark: _Toc160786342][bookmark: _Toc160805136][bookmark: _Toc165040430]You have completed Section 1!
You should now be able to:
· Evaluate the commitment required to establishing your personal online presence
· Choose the platform that is most suitable to your pathway or subject matter expertise.

[bookmark: _Toc160635382][bookmark: _Toc160786343][bookmark: _Toc160805137][bookmark: _Toc165040431]Section 2: Create a personal website
Upon completion of this section, you will be able to create a one-page website.
[bookmark: _Toc165040432]Finding a match
As you have learnt, some consideration and maintenance is required before setting out to create a presence online.
For some people, LinkedIn may not be a good match for their ambitions, as it may appear too corporate. 
Facebook, on the other hand, may be too social, and your ambitions may not be photogenic in ways that are appropriate for Instagram.
[bookmark: _Toc165040433]Personal websites
A personal website is an appropriate avenue for all students. Websites can be built relatively easily and practically for free using a websites such as WordPress.
Websites such as WordPress allow you to make your content appear broadly in the way you want it to. There are many bolt-on style features that you can add, such as maps, shops and booking features.
Check out this example: Katie Ranson’s personal website
[bookmark: _Toc165040434]Building your personal website
Now, you will begin the process of setting up your website. Choose a suitable website or blog platform, such as WordPress. You will need access to a web browser to complete the process. It’s a good idea to ensure that you have enough time to complete each stage in full.
Step 1: Set up your account with the website platform you have chosen
Please allow around 7 minutes to complete this stage. Please note you are only setting up an account - at this stage, you should not go down the rabbit hole of designing anything yet.
Step 2: Create your site
Please allow around 15 minutes for this stage. You will need to have an idea of what you want to call your website. If you can’t think of one, you could just use your name.
Step 3: Add photos to your site
Please allow around 20 minutes for this stage. You will need to have one or more photographs ready that you are prepared to use on your site.
[bookmark: _Toc165040435]Summary
You should now have created a simple one-page site that you can use to showcase you work, your passion and talent.  
Think about what else you can do to improve your site in the future, such as taking better pictures, or writing more content.
[bookmark: _Toc160635391][bookmark: _Toc160786351][bookmark: _Toc160805143][bookmark: _Toc165040436]You have completed Section 2
You should now be able to create a one-page website. 

[bookmark: _Toc160635392][bookmark: _Toc160786352][bookmark: _Toc160805144][bookmark: _Toc165040437][bookmark: _Toc160786356]Section 3: Writing a blog post
Upon completion of this section, you will be able to outline an opinion piece that could be used in a personal blog.
[bookmark: _Toc165040438]What is a blog?
A blog (from the word 'weblog') is a website containing informal text entries intended to inform or discuss particular topics. A blog is a great way to keep your online presence fresh and up-to-date, as this is likely to catch people's attention.
Why do people blog? Blogging is useful for expressing your ideas and opinions in a way that you can control. It is a great way to improve your writing skills which, in turn, gives you an opportunity to reflect on the ideas you are broadcasting. Envisaging your ideas in a public sphere allows you to practice your arguments in ways that bring confidence and outline your ambition.
[bookmark: _Toc165040439]Dealing with writer’s block
Having an empty Word document can be very intimidating. A solution to this is to start with a template that may prompt an idea for your post. 
You can often find content ideas and inspiration from others by searching online. Below is one post that has a list of ideas for writing your post, which you may find useful:
Blog Tyrant. (2022) 87 Blog Post Ideas That Will Never Fail You
[bookmark: _Toc165040440]Types of blog
A blog can be used to inspire, educate, express and share your ideas with others. 
You can create a blog on any subject, as long as you are passionate and have something interesting to say about it.
Sport, food, art, parenting, education, video games, DIY - these are just a few examples!
[bookmark: _Toc165040441]Apply (slide 16)
See Activities document.
[bookmark: _Toc160805150][bookmark: _Toc165040442][bookmark: _Toc160635403]You have completed Section 3
You should now be able to outline an opinion piece that could be used in a personal blog.

[bookmark: _Toc160786357][bookmark: _Toc160805151][bookmark: _Toc165040443]Before you go…
[bookmark: _Toc160635404] In this topic, you should have completed:
· Two Reflect tasks where you explained your online presence and identified the channels you would use.
· A Check task where you tested your understanding of the 5 C’s.
· An Apply task where you create a blog post on a subject you are familiar with – pros and cons – and published this to a platform of your choosing.
[bookmark: _Toc160786359][bookmark: _Toc160805152][bookmark: _Toc165040444]Unit 3 Topic 4 completed!
You should now be able to:
· Evaluate the commitment required to establishing your personal online presence.
· Choose the platform that is most suitable to your pathway or subject matter expertise.
· Create a one-page website and outline an opinion piece that could be used in a personal blog.
[bookmark: _Toc160635405][bookmark: _Toc160786360][bookmark: _Toc160805153][bookmark: _Toc165040445]References
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