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The decision to work on different aspects of this assessment was made from early group meetings where each group member participated. Here, each group member did provide their opinions and showed their interest on what part they want to take. As the assessment required to work on different areas such as organisational background, and marketing mix components, it was decided that each member will make equal contribution on the preparation of the assignment. 
The group member who did the organisational background part made a very good effort in this section. It was easy to find information regarding the company’s background history from researching various materials. The member use internet, organisation’s website and did find some journals that really helped to develop a logical flow of discussion on the company’s background.
Samsung, is a vast company and its roots is also deep. The company is so diversified that even if one sector collapses because of economic or political condition, other segments can hold the company. It is common belief that people usually take Samsung as electronics products manufacturer. The group member who did this part also found that electronic division is single unit of the Samsung group. 
However, the contribution of the other group members in preparation of this part of the assessment is also notable. Other group member also participated in later group meeting and it was decided to provide various aspect of the company as well. Adding the suitable images about the company is this assessment from another resource was a good idea which was contributed by another group member. 
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Student Name: Halip Denisa Ioana
                                                                                                  Student ID: 1906818
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   In order to produce the group blog on Samsung’s marketing practices, we formed the group of several members. As a part of the group effort, we participated in various group meeting to determine which part will be completed by which group member. From the group expereicne, we gained various positive and negative feelings that opened a new scope of learning about each other’s. 
   I asked for writing about product description of Samsung to other members and they supported my interest. This was positive impression about other group members that came to my attention. However, while preparing about the product related strategies I often asked about what I could include in this section that wont conflict with others writing and will present a logical discussion. As it came my understanding that group members can separately work on their parts, but internal linkage of the discussion is also necessary. That why regular communication is necessary, and I found that group members are every helping. 
   However, there are few negatives that I learned from the group experience. One of the negative impressions was that group member tend to have a tendency to establish their opinion as the only right one. As everybody presents their opinions with logics and facts and sometimes its hard to categorise which group members opinion should I consider the most. 
   Another important thing mention is that we considered Samsung as diversified company but even a diversified company has cost cutting tendency. We found that various part of Samsung is actually following low cost focus strategies which benefits the company to offers products with lower price than many competitors. 
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Student Name: Giorgiana Andone
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We prepared this group blog as group where each group member contributed to particular area of the whole project. From the decision made from the group meeting, I decided to work on the pricing strategy of Samsung. However, each group members also helped me to develop the discussion. 
When working in the groups, I came to interact with other group members. As we were hopeful about grabbing a good mark from group works, we put our effort to it from our best interest. However, while interacting with other group members, we often went through various positive and negative thoughts. From my personal experiences, I found that each member tends to bring their own opinion into others topics. It was a negative experience that I can gather form group discussion in meeting. At first, I thought it wasn’t a good idea but later I felt that it is a group work and my personal performance also affect the group works. One of the positive things that I learned from group work is that argument is actually a healthy thing when people collectively solve a problem. Often good points came out are justified and brings an even better solution. 
According to Porter’s generic model, we also found that Samsung actually follows the differentiation strategy. As the company has a huge R&D budget that brings out newer products and service regularly. A differentiated product line also has differentiated strategy. We believe that to cover the mass market, the company look into the pricing strategy carefully and offer at a careful price strategy to satisfy that market. 
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Dewey first articulated the concept of reflection in 1933. Since then, reflection has gained more traction in multiple disciplines and professional fields. Reflection is a systematic reviewing and evaluating process which allows making a connection between an experience with the next one. According to Dewey, who is considered the father of reflection, conceived of it as a "distinct and specific form of thinking, rooted in the scientific method" (Nguyen, Quoc Dinh, 2014). 
Working on this assignment as a group, it came to the realisation the fact that to a marketing strategy to be effective and successful only if all members and departments are proactively involved and focused towards achieving such plans. I would put onward that my interpretation on marketing has altered during the course of the term. I used to view marketing activity as the only responsibility of marketing division. However, I now see and understand that marketing is a cross-departmental activity that is facilitated by teamwork between different units within the organisation.
From the marketing point of view, the central concept used as a marketing tool to pursue the objectives in line with the marketing plan was McCarthy's 4 Ps. The strategy used in developing the blog posts involved several activities which were performed between the members of our group. Aaker (2008) defines marketing strategy "as a process that can allow an organisation to concentrate its resources on the optimal opportunities with the goals of increasing sales and achieving sustainable competitive advantage." As a group, we clearly define our goals, performed target market research, define topic ideas and keywords to target audience and finally create fantastic content to communicate and raise awareness or our project.
By the time this report was concluded, the rules of social distancing because of COVID-19 virus, were in place. That made impossible meetings with members of my group. However, we were able to communicate our plans and strategies, and we were able to share tasks effectively. Responsibilities and tasks were splited similarly between all group participants. All team members were received fair chance to contribute in achieving the scope and purpose of the group.
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The blog was completed taking into consideration marketing theories related to integrated marketing communications (Fill, and Turnbull, 2016). Post understanding of Porter's generic forces that company's such as Samsung makes use in designing its product portfolio. For the blog , Samsung’s foldable series was selected as it offers differential strategy, for this product (Key, and Czaplewski, 2017, p 300). The product is highly distinct in comparison to other products that are currently being offered in the market. Hence Porter’s product differentiation strategy amongst the generic strategy was selected for this choosing this product for this project (Kotler et al, 2017). Selecting the product by application of theory took a considerable amount of time. Post the product has been ascertained, an IMC strategy was applied so as to ensure that consumers across all target groups can be focussed on such initiatives (Blythe, 2014, p 140). Hence the blog posts repeatedly highlighted the various channels through which the product have been made available to customers and the various channels which the customers can make use of to communicate with the company (Baines, Fill and Page, 2014, p 20). It was essential to analyze that the company applies various types of communication channels to keep connected with customers and to keep them engaged (Duffett, R.G., 2017).There were various positives and negatives that were learned regarding the project, which includes learning application of several theories learned from marketing such as Porter's generic strategies and so on (Clow, and Baack, 2013). Another positive experience was working in a collaborative manner in a group with each member suggesting one suitable theory that can be applied in this instance (Jobber, 2016). Negative experience includes group conflict that I faced and could not easily resolve, leading to a delay in working on the blogs (Housden, 2010).
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