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	Student Number
	2211182
	Student Name
	Emanuel Stoican

	

	Website Chosen 
	Hollywood Bowl UK

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk

	

	Evaluation
Respond to each question 
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	Answer: 
The mail Hollywood Bowl site has shown to have a fast load time and usually finishes its rendering in less time of two seconds on an average broadband connexion. The home page has optimised images and a simple design, which ensures the quick rendering of the page as well as visual fidelity. Page transitions have no apparent latency on desktop and mobile. Sharma (2023) confirms that faster load times result in increased user retention, and the Hollywood Bowl web page meets this requirement by providing everyone with the content in a fast manner.
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	Yes, The website contains multiple sub-pages which provide information about bowling and mini golf and arcades and parties and corporate events and food and drink. The website uses a horizontal menu system which allows users to navigate the site through its organised dropdown menus. The website provides information through logically grouped sections which enable customers to access content with only a few clicks. Muhammad et al. (2021) state that users need to navigate through a website using clear hierarchical structures and Hollywood Bowl meets this requirement through its menu design.
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	Answer: 
Yes, The website needs mobile load optimization because its performance is affected when users access image-heavy pages through slow internet connections. The website would achieve better user experience through the implementation of a live availability indicator on the homepage which would decrease the number of steps needed for booking. The website needs to create a more visible accessibility menu which users with visual impairments can use to access content. Sharma (2023) emphasises that usability improvements should prioritise inclusive design principles to broaden the potential customer base.
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	The site is using high-definition photographs of families that are involved in bowling and arcade games. Visual difference is brought about by the bold elements of the red colours and interest is evoked, which strengthen the brand identity. The exhibition of the entire experiential offering is shown with the help of short promo videos placed on particular pages. The existing multi diverse imagery reflects different demographic divisions forming the target audience. As Sharma (2023) proves, the intentional choice of colour schemes and the use of images contribute to making the visual image more appealing and thus lead to the increased length of user interaction.
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	Answer:
Hollywood Bowl explains its services using a well structured navigation menu which is divided into Games, Parties, Groups, and More. Each section provides all the information through a description of each section in text, visual material, and price. Every service has its own dedicated landing pages, which are bowling, VIP lanes, arcades, mini-golf, and corporate events, so that customers could easily understand all the services that are offered by the facility. According to Muhammad et al. (2021), making online customers confident in the services requires providing the services transparently.
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	Answer:
Hollywood Bowl differentiates its services as of high quality in terms of the sophisticated aesthetic of the visual impressions, photos of venues, and rationalised brand messages. Representations of VIP lanes and unlimited bowling packages are modern luxuries displayed on the site with family-friendly promotional packages. The feature of easy booking within the site provides a user-friendly interface, contributing to the site being more professional. This site also successfully conveys the wealth of activities, affordable prices and excellent reputation in the market that consequently leads to a suggestion of the facility to the personal contacts..
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	Answer:
Yes, The website shows all its prices in clear visible locations. The homepage displays two promotions which offer "2 games and a drink from £10pp" and "kids eat, drink and bowl from £8.50pp". The displayed prices show competitiveness while maintaining the entertainment standards which the establishment demonstrates through its visual content and brand identity. The business uses clear pricing information to help customers make their choices which follows the best practice standards established by Sharma in 2023. 
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	Answer: 
Modern UK businesses continue to find websites as essential resources. A professional website serves as the main digital platform for a brand because it enables potential customers to access service details and book appointments while establishing trust through business information that social media platforms cannot fully supply. According to Uslu and Ercag (2023) organisations that create usable websites build their customers' purchasing intentions and overall satisfaction with their products. The Hollywood Bowl website functions as the main booking system which helps the business acquire new customers while keeping existing ones. The increasing use of mobile internet across the UK creates a basic business need for organisations to develop and sustain their websites in an effective and optimized manner.
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	Answer:
The Hollywood Bowl website provides its services through a navigation menu which separates its content into three categories Games Parties and Groups. The site includes separate landing pages for each section which display bowling VIP lanes arcades mini golf and corporate events through their descriptions and photographs and pricing details. The structured presentation of this information enables quick customer understanding of all available products. Muhammad et al. (2021) argue that clear service presentation is essential to establishing customer confidence when browsing online.
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	Answer:
Hollywood Bowl does not include an internal customer review section on its website. External platforms such as Trustpilot and Google Reviews carry customer feedback, though these are not embedded or linked directly on the site. The absence of this feature creates a situation that makes it more difficult for potential visitors to understand our operations. Uslu and Ercag (2023) recommend that embedding customer testimonials directly on a website strengthens perceived credibility and encourages first-time customers to complete a booking.
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	Answer: 
Hollywood Bowl displays its service quality through its professional brand messaging and its contemporary venue pictures and its high-quality photography. The website shows VIP lanes and unlimited bowling and family packages, which all indicate a premium service experience. The professional appearance of the website improves through its user-friendly "Book Now" function. The website shows all three reasons to recommend Hollywood Bowl to my friends and family because it offers different activities and charges reasonable prices and has established a strong market presence.
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	Answer:
Yes, Prices are not shown unclear at all sections of the site. There are two promotional offers in the homepage such as 2 games and a drink at for £10pp and kids eat, drink and bowl at £8.50pp. These prices share certain candid competitive market worth, because it offers quality entertainment in accordance to the visual content and the brand identity. The transparent pricing approach helps the customer to make a decision, which is in accordance with the digital marketing requirements by Sharma (2023).

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Ten pin bowling UK

	
	2. Bowling near me

	
	3. Family bowling alley
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	Answer: 
Yes, Hollywood Bowl is always ranked among the top three search results using all the three targeted keywords. The brand achieves greater online presence in terms of offering synergistic approaches to high domain authority, paid promotion, and optimization of the site, thus making it easier to find this bowling entertainment services through the potential client.
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	Answer: 
Yes, Presence of a professional web platform is also critical to modern UK businesses as the main online asset which provides more information about services, such as booking, and transfer of brand credibility functions that cannot be fully performed by social media platforms. Uslu and Ercag (2023) indicate that customer purchase intentions and overall satisfaction have a direct impact on the websites that are usability-based. The Polyresin Spa intends to use Hollywood Bowling website as the key reservation platform and appeals to potential clients and the retention of the current ones. The increased usage of the mobile internet within the UK increases the need to have an efficient web platform that can support competitive advantage
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	Answer: 
One of the key improvements that the Hollywood Bowl site would have is to include a live chat feature. Currently, customers have to go through a two-step procedure to access the contact page and fill a form which creates friction in the customer experience, which triggers the booking cancellations. A comprehensive live-chat platform would be supported with an AI chatbot to provide the visitors with instant answers about the venue availability, the prices of the groups, and the accessibility of the venue. According to Sharma (2023), the organisation that practises interactive means of digital communication has better customer retention and is more likely to make conversions. In this line, both the homepage and booking pages should have the chat option that enhances the user experience and boosts the competitiveness of Hollywood Bowling in the UK recreational sector.
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Section 2 - Pleasure — Customer Experience (75 words maximum for each answer)
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Question 2a — How pleasant does the webpage look? Are there any differences in
appearance on a mobile phone versus a computer?
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Question 2b — How does the website use imagery, video and colour?
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Question 2c — Has the website made use of an online chat tool on the website? How
effective is this to enquire about the product or service?
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Question 2d — How effective are the social media links on the website?
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Section 3 — Perceived Value (75 words maximum for each answer)
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Question 3a - How are the services offered by the company made clear to customers?
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Question 3b — How are customer reviews made available? Are these up to date?
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Question 3c - How is the service presented as high quality? For what reasons would you
use the company's service or recommend to a friend or family member?
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Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of
e
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Question 4b — When you type these words into Google, does the company's website appear
in the top ten websites?
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Section 5 — Reflection and conclusion (120 words maximum for each answer)
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Question 5a — Do you feel that websites still have relevance in modern UK business?
A ———
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Question 5b - If you were to make one recommendation about how to improve the website
of your chosen company, what would it be? Why have you suggested this improvement?
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Website Evaluation
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Section 1 — Usability (75 words maximum for each answer)
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Question 1a — How quickly and easily does the website load?
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Question 1b — Does the website contain many sub-pages? How does a prospective
customer navigate these?
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Question 1¢ — Can a customer make a booking via the webpage?
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Question 1d — What improvements could be made to the usability of the website?




