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Sustainability means fulfilling current needs while ensuring future generations can also meet theirs (Jauhari, 2021). Sustainability in the hospitality industry aims to lower environmental impact, save resources, and enhance social and economic well-being. Tourism and hospitality require significant resources, leading to an increasing awareness of the importance of sustainable practices to protect natural environments and assist local communities (Wickham, Donnely, and French, 2021). Sustainable hospitality practices involve cutting energy use, handling waste effectively, and using eco-friendly designs. These efforts protect the environment and help businesses reduce costs, enhance their reputation, and meet consumer demand for responsible practices (Deloitte, 2023). Social sustainability in hospitality focusses on fair working conditions and supports the well-being of employees and local communities, alongside environmental sustainability (Santos, 2023). Focussing on sustainability helps hospitality businesses contribute to climate change efforts while also gaining competitive advantages and improving operational efficiency over time. The goal is to assess Hilton's CSR programs, with an accent on their sustainability effect, obstacles, and compliance with legal frameworks.
Corporate Social Responsibility in the hospitality industry involves companies managing their business processes ethically and contributing to societal and environmental well-being (Kaur et al., 2022). CSR policies in this sector include activities like environmental management, community development, and ethical labour practices, which are more aligned with sustainable business practices. Environmental sustainability is a key part of CSR policies, emphasising reduced energy use, waste minimisation, and support for water conservation initiatives (Shayan et al., 2022). These efforts seek to reduce the environmental impact of large hotel operations and enhance efficiency while lowering operational costs. Many CSR policies in the hospitality industry also emphasise social sustainability alongside environmental management. This includes ensuring fair labour practices, supporting local jobs, and investing in community development projects. Ethical supply chain management is important, as hotels source products responsibly and ensure suppliers meet ethical standards. Diversity and inclusion policies are key to CSR strategies in hotel operations, promoting a more inclusive workplace and community involvement (Pereira, Silva and Dias, 2021). CSR initiatives in the hospitality industry enhance brand reputation and customer loyalty, as consumers prefer companies committed to sustainable and ethical practices. Hotels with strong CSR strategies often see higher employee satisfaction, better risk management, and improved long-term profitability (Costa and Costa, 2022). CSR offers chances for differentiation in a competitive market, presenting a strong value proposition to consumers and stakeholders who prioritise ethics. I am writing to express my interest in a position at Hilton. With a strong background in hospitality and customer service, I believe I would be a valuable addition to your team. My experience includes working in various roles within the industry, where I developed skills in communication, problem-solving, and teamwork. I am passionate about providing exceptional service and ensuring guest satisfaction(Li and Rabeeu, 2024). For example, Hilton implements its CSR policies through the “Travel with Purpose” strategy, which aims to reduce environmental impact and enhance social well-being in the communities where the hotel operates. Hilton aims to cut carbon emissions by 75% and water use by 50% by 2030, aligning with the Science Based Targets initiative (Hilton, 2023). The company prioritises responsible sourcing via its Hilton Supply Management division, ensuring goods are obtained from ethical suppliers worldwide. Hilton focusses on diversity and inclusion, striving for gender equality in leadership and supporting career development for under-represented groups. Hilton supports local projects and provides disaster relief through the Hilton Global Foundation, highlighting the importance of community engagement (Hilton, 2022). The company's CSR policies contribute to global sustainability and enhance its brand reputation, fostering loyalty among environmentally conscious customers.
Implementing Corporate Social Responsibility regulations in the hotel industry provides several obstacles, in terms of balancing profitability with ethical behaviours. One of the key concerns is the high expense of implementing sustainable operations. For example, updating infrastructure to be more energy-efficient, such as adding LED lights or solar panels, has considerable upfront expenditures, despite the potential for long-term savings (Edgell, 2020). Furthermore, hotels confront difficulties in satisfying varying regulatory standards across areas, which can complicate global CSR initiatives. Managing compliance with environmental and labour legislation in several jurisdictions necessitates significant resources and coordination (Meng et al., 2024). Another major difficulty is stakeholder alignment. Hotels frequently have to negotiate the interests of several stakeholders, including investors, consumers, and local communities. While visitors are increasingly demanding environmentally friendly behaviours, investors may prioritise rapid financial gains over long-term sustainability initiatives. Furthermore, the seasonal nature of the hotel business might complicate CSR implementation. For example, changing occupancy rates make it difficult to maintain consistent resource management and waste reduction initiatives throughout the year (World Economic Forum, 2022). Another source of worry is workforce management, especially in areas with lax labour rules. Ensuring fair salaries and ethical employment standards across the supply chain can be difficult in nations with limited regulation. Hotels sometimes rely on third-party certificates, which may not always ensure complete compliance. Finally, determining the effectiveness of CSR programs remains a considerable challenge. Hotels struggle to evaluate the performance of their CSR initiatives due to a lack of standardised indicators and the complexities of measuring environmental and social impacts (Batabyal, 2018). Hilton's "Travel with Purpose" approach highlights the hotel chain's dedication to CSR, however implementing these programs presents various hurdles. One key problem is managing its vast worldwide supply network. With over 90,000 suppliers, maintaining responsible sourcing and compliance with Hilton's sustainability criteria is a significant undertaking (Hilton, 2022). Hilton aims to reduce carbon emissions by 75% throughout its managed properties by 2030, but this will need major financial and technical investments (Hilton, 2022). Aligning franchise operations with corporate sustainability goals can be challenging due to limited resources for autonomous operations. Balancing guest requests for luxury with eco-friendly services is a tough task for hotel chains.
Globally, CSR programs are critical for solving major environmental issues like as climate change, biodiversity loss, and water shortages. CSR policies contribute to global sustainability efforts by focussing on lowering greenhouse gas emissions, water consumption, and waste generation. They also correspond with international frameworks such as the United Nations' Sustainable Development Goals (SDGs) (Silva, 2024). The utilisation of energy-efficient technology, such as renewable energy sources and energy-saving equipment, allows hotels to considerably minimise their carbon footprint. This not only tackles the worldwide issue of climate change, but also lowers operational expenses. Furthermore, activities such as trash reduction programs and recycling processes serve to reduce hotel operations' environmental effect (Li, 2023). For example, many hospitality organisations are increasingly focussing on the circular economy concept, which tries to decrease waste by recycling resources more effectively. This is especially significant in an industry recognised for creating large amounts of garbage from operations and visitor activities (Bittner, Bakker and Long, 2024). On a local level, CSR policies enable hotels to make direct contributions to the well-being of the communities where they operate. Hotels that practise ethical sourcing, such as purchasing items from local vendors or supporting local farmers, contribute to lower transportation emissions and stronger local economies. In addition, several hotels participate in biodiversity conservation initiatives that help to safeguard local species and ecosystems. This not only benefits the natural environment, but also supports sustainable tourism, which is becoming increasingly popular among consumers (Rostami and Salehi, 2024). Hotels that include CSR into their business models can build stronger relationships with local communities and contribute to environmental stewardship (Cooper, 2021). However, enacting these policies is not without difficulties. Hotels frequently confront challenges in harmonising the interests of many stakeholders, maintaining regulatory compliance across several locations, and managing the significant expenses involved with sustainable operations. Despite these hurdles, the prospects for environmental impact, financial savings, and improved reputation make CSR a worthwhile long-term strategy. Hilton's CSR efforts, notably its "Travel with Purpose" campaign, have had a considerable environmental impact on a local and worldwide scale. Hilton aims to reduce carbon emissions by 75% by 2030, as part of the Science Based Targets effort (Hilton, 2022). Hilton's sustainable sourcing activities, including as employing locally grown products and supporting local suppliers, benefit both the environment and local economy. Hilton's involvement in biodiversity conservation measures, such as protecting marine life at its Curio Collection hotels, demonstrates its dedication to maintaining local habitats (Hilton, 2022). Hotels like Hilton London Metropole have reduced energy usage by 30% through energy-efficient technologies and waste management procedures. These measures illustrate Hilton's commitment to balancing commercial growth and environmental sustainability.
In the United Kingdom, Corporate Social Responsibility in business is governed by an expanding legislative framework meant to ensure firms are socially and ecologically responsible. The Companies Act of 2006 is one of the most major pieces of law impacting CSR. Section 172 of the Act specifically requires corporate directors to promote the firm's performance while taking into account the long-term effects of their actions for employees, the environment, and community relations (UK Government, 2006). This legislative duty requires corporations like Hilton to include sustainability and social responsibility into their corporate strategy, ensuring that actions benefit a larger range of stakeholders beyond shareholders. The Climate Change Act of 2008 is another significant piece of legislation that is particularly pertinent to Hilton's environmental endeavours. The Act set the world's first legally binding climate target, requiring the UK to cut greenhouse gas emissions by at least 100% by 2050 when compared to 1990 levels (Font and Lynes, 2018). This places a significant burden on large energy consumers such as Hilton hotels to reduce their carbon footprint, which has resulted in the implementation of energy-efficient technologies and practices such as LED lighting, renewable energy sourcing, and improved building insulation in Hilton properties throughout the UK. The Act also requires businesses to disclose their greenhouse gas emissions through reporting schemes like Streamlined Energy and Carbon Reporting (SECR), which promotes transparency and accountability in corporate environmental performance (Walmsley, 2011). The Environmental Protection Act of 1990 regulates waste management and pollution control. This rule requires efficient garbage disposal and pollution control methods, which is especially important for hotels that create a lot of waste on a regular basis (UK Government, 1990). Hilton complies by implementing extensive recycling systems, decreasing single-use plastics, and guaranteeing responsible waste management across the supply chain (Hilton, 2023). Furthermore, this regulation makes businesses liable for environmental damage caused by their operations, incentivising hospitality businesses to adopt sustainable practices in order to avoid penalties and keep their operating licenses (UK Government, 1990). Socially, the Modern Slavery Act of 2015 is critical to ensuring that Hilton, like other major firms, has an ethical supply chain. This law compels UK-based enterprises with a revenue of £36 million or more to report on how they combat modern slavery and human trafficking in their operations and supply networks. Hilton has responded by reviewing its suppliers and implementing strong criteria to ensure fair work practices worldwide, reaffirming its commitment to human rights and social responsibility (Hilton, 2022). Furthermore, the UK's compliance with the General Data Protection Regulation influences how hospitality organisations manage client data. Hilton, as a worldwide hotel chain, must comply with GDPR by ensuring that customer data is acquired and processed in a transparent and safe manner, therefore preserving individual privacy rights. The rule has led businesses to improve their data governance and cybersecurity policies, which aligns with the larger CSR aims of protecting consumer rights and creating trust.
In conclusion, Hilton's effort to Corporate Social Responsibility highlights how enterprises in the hospitality sector may contribute to global sustainability while also improving operational efficiency and brand recognition. Hilton has positioned itself as a pioneer in sustainable hospitality by emphasising carbon reduction, ethical sourcing, and community support. The company's "Travel with Purpose" concept is consistent with the UN's Sustainable Development Goals, highlighting the significance of long-term environmental stewardship. While there are obstacles to reconciling stakeholder interests and controlling the expenses of sustainable operations, Hilton's initiatives demonstrate the potential for CSR policies to have a beneficial influence on both the local and global environment. Hilton not only meets the expectations of socially aware consumers but also establishes a paradigm for responsible business activity that other firms in the sector may follow.
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