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3. Consultancy project assignment

n Select an organization as the assignment background (either the
student’s preferred company or a chosen public-list company).

n Identify a management problem and issue (e.g. customer services, process
improvement, product and services innovation, strategy or strategic
change management) and provide a consultancy solution for the company.

n Conduct a timely and professional consultancy service for the chosen
organization and prepare a consultancy report. The report needs to reflect
a critical understanding of consultancy management tools and business
research methods.

Remark:
• Length: 4,000 words +/- 10% (any deviation will be penalized).
• Formatting: Typed on A4 paper in Times New Roman or Arial font 12 with at least 2.5

centimetre space at each edge, double spaced and pages numbered.
• Document format: Ensure a clear title, course, and name or ID number is on a cover sheet and

a bibliography using Harvard referencing throughout is also provided
(https://www.uwtsd.ac.uk/library/infoskills/referencing-handbooks/) or see attached copy.

• Referencing: about 25 sources 13

https://www.uwtsd.ac.uk/library/infoskills/referencing-handbooks/
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