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Introduction 

This report is about a questionnaire that has been created for Sweet Moment’s business to Analyse the results from the questionnaires to gather information from consumers of what their expectations are from a bake and dessert business, which would help to identify the trends and habits of future consumers. The information gained from the questionnaire would give us an insight into the business target market and generate information that will help to create a website for the business. The website would be created with the vision of what consumers want and try to meet their needs.


Questionnaire design & analysis 

Primary research is a crucial factor in market research as it provides vital information that would help the business make decisions, identify opportunities, and avoid any failures. Its purpose is to gain knowledge of the process of the business and understand the business to find better solutions. “Knowledge is power, is a common phrase often quoted in the business world. Knowledge comes from information which comes from data, which comes from market research” (Wiid, J. and Diggines, C., 2010). Although the is secondary research where information is already collected by someone else through journals, articles, books, and information available on the internet. Primary research takes priority as it is first-hand information gathered through questionnaires, surveys, interviews, and focus groups. “The questionnaire is a medium of communication between the researcher and the subject” (Brace, I. 2008). Gathering information from the questionnaire can be time-consuming and costly, as it reaches people in different ways such as online, postal, telephone or face to face. The needs to be an explanation of the purpose of the questionnaire to the participant to confirm their consent. As each participant needs to be aware of why and what the business intends to do with the information as is important for data protection.
 For Sweet Moment, a questionnaire was created to gather information and then analyse it to help create the business’s website. A good questionnaire design needs to be clear, neat, and attractive for the respondent to answer. Ask the relevant questions in a polite and professional tone, with easy wording and easy to understand without any technical terms. This research is most used in the business as the questions can be tailor-made and can get actual information regarding the market that the business is aiming for. The questionnaire design for the Sweet Moment business was created in mind with this and the information that was gathered was remarkably interesting to get an insight of a consumer and their buying habit.
Here are some of the questions and results from the questionnaire that was relevant to the business.
[image: A screenshot of a computer

Description automatically generated]The first question of the questionnaire was about gender, the results were that 80% was female and 20% was male. The Female seems more interested in buying cakes and desserts.
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Description automatically generated]Analysing the findings from the below question, most respondents fall between the ages of 34 -42 which suggest that these would be the ideal age group for the business to target.



From the third question, we found out the majority of potential customers live in Cardiff and where the location of the business is be based. This was incredibly positive knowing it’s in the targeted area, but the option of the other areas gave us insight into other consumers’ interests.
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One of the most important questions for the Sweet Moment was to know what occasion consumers buy their cakes or desserts for. Which came out be birthdays 100%, birthday celebrations seem to the extremely popular and most celebrated occasion.
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The last question was of the consumer would like to have a bespoke dessert table as the results came 100% wanting that service.
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From the information gathered from the result of the questionnaire, a persona was created from the target market would be a female, living in Cardiff from the age group of 34-42 with birthday being the popular occasion for purchasing cakes and wanting a bespoke dessert table setting. This would be the person that Sweet Moment should be targeting and keeping that persona in mind when creating the website.



Website design 
Analysing the questionnaire results and the information that has been gathered has helped to give the business a vision to create a website based on the results. Knowing that female was the majority of the participant, a persona was created, and this helped to design the websites. The colour of the website is very important as this is what the customers see first and that is what will capture the customer towards it. Colours have meaning and a psychological effect, choosing the right colours is important for the website. For the Sweet Moment website, three colours were chosen was white stands for “Hygiene, sterility, clarity, purity, cleanness, simplicity, sophistication, efficiency” (Micco- Groenholm) Black is “Sophistication, glamour, security, emotional safety, efficiency, substance” (Micco- Groenholm) Black. The pink colour was added as font colour “Physical tranquillity, nurture, warmth, femininity, love” (Micco- Groenholm).  This gives some feminine feel which is kind, subtle, childhood, sometimes appearing naive or silly. “Pink is a colour that suggests vulnerability and youth” (Psychology of The Pink Colour 2021). Displaying pictures of cakes on the homepage to attract the consumers who would purchase cakes for birthdays. Highlighting the bespoke dessert table settings and the prices available and what other services are available. Using the persona that’s been created from the questionnaire information, gave the website to aim for that area and which made it easier to design. 

Here is a screenshot of the main page, on the menu has four pages, the home page as the current one, products and services the business offers, contact details for ordering and location of the business and opening hours.

[image: A screenshot of a computer

Description automatically generated with medium confidence]

As you scroll down the page you see the business’s products and its mission statement. Matching the theme with pink- and lilac-colored photos of the cakes and cupcakes to make it look attractive and eye-catching for the customers.
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Make the fonts stand out by using the correct size, font style to blend with the picture and using colours for the font to make you read the text.
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From the below screenshot of the website, you can see the SEO setting is a search engine optimising the process of matching your information when someone online searches for a certain service. Using correct and as many keywords can have your page on the first page of the google result page. It aims to beat online traffic and improve your website position on the result page. 
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The screenshot above of both pages of websites shows the is meta keyword is using the relevant keywords to the business to gain customers. Having the clear language, describing it well using the persona and using as many keywords as possible to gain more customers. Here the keywords are Cardiff as from the results of most people living in Cardiff, name of the business, what occasion the customers searching for and the products they want.
Here is the product and service page, where all the products the business sells are available for the customer to view and the price. Plus, the extra service of providing bespoke dessert table settings with pictures of the recent baby shower gives the customer some vision of what a bespoke dessert setting looks like. Again, the meta keyword can be seen using all words relating to this page about cakes, treats, desserts and many other keywords that are relevant to this page the website to get a response on the results first page.
[image: A screenshot of a computer

Description automatically generated with medium confidence]

[image: A screenshot of a computer

Description automatically generated with medium confidence]

The third website page is the details of how to order and contact details available for the customer to place an order or get a quote for the services or products. Using certain keywords which relates to this page.
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The last page is the location page, as the business is home-based the is a local Roath community market that is open every weekend in the morning. This is a fantastic opportunity for the business to show its face to the customers and for customers to try the products before placing a big order. It has the details of the location. With a map locate the venue for the customer to be able to reach the place. The meta keyword was chosen relating to the location, venue and what the market sells.
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Conclusion
From the report, the importance of primary research was highlighted, how it helps the business to gather information about the customer’s behaviour of buying habit. Making business decisions easy, avoiding the risks ahead, and making changes to meet the requirement of the customers. Creating a questionnaire and analysing the result not only helps the business to progress and achieve its aim and goal. It also contributes to different aspects of the business, when creating the website, it gave us a persona of a customer and target market is. Designing the website to appeal to the market and providing the products and services that they would be interested in.
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