	2LCLM4002_LONDON Digital Skills Task 3
Website Evaluation  


	Student Number
	2528114
	Student Name
	Bartholomen okafor onuta

	

	Website Chosen 
	

	Insert hyperlink to website
	

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: A fast website loads up in under 2 seconds, offering a smooth experience that keeps visitors engaged. Ideally, pages should appear in 1 to 2 seconds; anything over 3 seconds causes over 50% of users to leave. Mobile sites often take around 8.6 seconds, which is too slow. Fast loading ensures people can easily read content, click links, and buy items without frustration. A quick site is essential for keeping customers and appearing higher in search results. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: A website can have few or many sub-pages, depending on its purpose. Small business sites usually have 5–15 main pages. Larger sites, such as e-commerce, often contain hundreds or thousands of pages to show many products. A typical website uses sub-pages to organize information, such as About, Services, and Contact, which all sit under the main homepage. A site with many sub-pages is good for SEO and provides more detailed information. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book through the website. A "Book Now" button on the site lets them choose services, select a time slot, and enter details. This allows for 24/7 self-service scheduling. The process is fast, easy, and works on both desktop and mobile devices. It reduces the need for phone calls and gives immediate confirmation, improving the overall booking experience. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: To improve website usability, focus on these simple changes:
· Speed: Make pages load faster to stop users from leaving.
· Mobile: Ensure the site works perfectly on phones.
· Simple Menu: Keep navigation clean and easy to follow.
· Readability: Use large fonts, short sentences, and bullet points.
· Clear Buttons: Make clickable links and buttons stand out.
· Contrast: Ensure text colour is easy to read against the background.
· Helpful Content: Put important contact info on every 



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?


	Answer: A pleasant webpage looks clean, simple, and easy to read, with good colors and clear images. It should not feel crowded, and the main points should be easy to find quickly. 

Differences on Mobile vs. Computer:
· Layout: Computers use wide, multi-column layouts, while phones use a single, vertical column for easy scrolling.
· Menu: Phones use a "hamburger" menu (three lines) to hide links, whereas computers show top navigation bars.
· Buttons: Mobile buttons are larger and easier to tap. 



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images and video to grab attention and quickly explain complex ideas. Genuine photos of people build trust faster than stock images. Strategic colours, such as bright buttons, guide visitors to click, while a consistent, branded palette creates a professional, emotional connection. Together, these visual elements make the site easier to understand, memorable, and enjoyable to explore. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, many modern websites use online chat tools. These are very effective for inquiries because they provide instant answers, often within seconds. 
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Chat tools are better than email or phone calls because they are faster, convenient to use on mobile, and let you ask specific questions about products or services. They help you decide faster, making you more likely to buy. Most users feel happier and trust a site more when it has live chat. 



	Question 2d – How effective are the social media links on the website?


	Answer: Social media links on websites are moderately effective but often ignored. While they boost brand trust and SEO by showing you are active, actual click rates for "share" buttons are very low, often under 0.2%. Most users prefer to copy and paste links manually into their own apps. For best results, use simple icons in the footer and focus on making content worth sharing.
Social media links are primarily useful for building credibility and providing a clear path for followers, though they rarely drive high volumes of immediate clicks.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Companies make services clear by using simple language, avoiding jargon, and focusing on benefits rather than just features. Clear service descriptions are provided on websites, in brochures, and through direct communication, often outlining exactly what is included, such as specific tasks, pricing, and next steps. Staff are trained to explain offerings concisely, while visual aids like videos or diagrams help explain complex services. Proactive communication ensures customers understand expectations, reducing confusion and building trust. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are made available through websites, Google Business Profiles, and social media platforms. They are collected via email requests after purchases or left directly on platforms by users. Most reviews are quite up to date, as they are published quickly or immediately after submission. Research shows that 61% of people leave a review within a month, keeping the information current. Consumers often view fresh reviews within the last three months as the most relevant. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: High-quality service is presented through friendly, knowledgeable staff, clean facilities, and fast responses. It shows care through personalized attention and reliable, consistent results. I would recommend this service because it saves time, reduces stress, and offers great value for money. It is trustworthy, professional, and solves problems quickly, making it a safe choice for friends and family. It offers peace of mind by exceeding expectations. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Many companies do not make prices clear, often opting for "contact us for a quote" to avoid revealing costs. When prices are hidden, it is usually a sales tactic to build a connection first, avoid scaring off customers with high prices, or deal with complex, custom projects. 
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Companies often withhold prices to:
· Avoid losing customers on price alone before showing value.
· Handle complex, customized jobs where a flat rate is impossible.
· Collect contact information for sales leads.
· Keep competitors in the dark. 
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When prices are shown, they generally reflect higher quality or premium service, with customers often perceiving a higher price as a sign of better value. 



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.local

	
	2.service

	
	3. near

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: If the website is properly indexed, optimized for those keywords, and matches user intent, it will likely appear in the top ten results. However, competition, location, and the site’s authority can cause it to appear lower or not at all. 



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very relevant and essential for modern UK business. While social media is good for chatting, a website is your true home base. It gives you 24/7 credibility, making customers trust you more than a business with only a Facebook page. 
www.blackbird-marketing.co.uk
A professional website lets you control your brand, show detailed information, and accept orders without relying on third-party rules. Crucially, websites allow local UK businesses to be found on Google when people search for services nearby. 
Social media algorithms change often, but your website is a long-term asset you own. It acts as a central hub where all marketing efforts should lead, ultimately turning visitors into real customers. Skipping a website means missing potential sales. 
furthermoremarketing.co.uk


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that Google adds a "Save Search" button directly next to the search bar on its homepage.
This simple button would allow users to instantly save complex queries, AI overviews, or specific result sets to their Google account for later viewing.
Why I suggest this: Currently, finding a specific search result again means repeating the search and scrolling, which wastes time. A "save" function would make the homepage more functional and personal, acting more like a research tool. It would also increase user engagement with Google accounts, moving beyond simple, fast searching to helping users manage information over time. This aligns with modern user needs for efficiency and personalization.
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