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1.1	INTRODUCTION
Innovation has to do with the process of translating an idea into a good or a service that is geared towards satisfying a specific customer (s) need. It is the conscious application of intuition and reasoning combined with available resources to create useful products that will open up new markets (Business Dictionary.com, 2018) Innovation remains the bedrock to the success of any organization and that is why it is needed in management. According to Koontz, “Management is an art of getting things done through and with the people in formally organized groups. It is an art of creating an environment in which people can perform and individuals and can co-operate towards attainment of group goals” 
	On that premise, innovation management involves the process of managing innovations that emanates within an organization; it entails as Higgins (1996) put it, simply improving the way organization is managed. It looks at how management of organizations are able galvanize divergent innovations such as product innovation, process innovation, marketing innovation etc. to attain optimum efficiency.
Perhaps, innovation is seen as the end product of technology, that is why Lan and Young (1996) posits that technology has to do with resolving issues, obtaining results and completing certain task by employing knowledge and using certain skills. They mean to say that a combination of ideas (innovation) and resources will bring about technology. Worthy to note that, technological advancement has a major impact on the way businesses work, hence it is only normal that as innovation strives, technology follows suit. 
Thus, the aim of this paper is to investigate the nexus between innovation management and its implication on the technological advancement within a given organization or corporation known as the English Premier League. To achieve this, first, there will be an in-depth conceptualization of operational terms, also, there will be an evaluation of innovation management within the context of a given organization (a case study) and how it has led to technological advancement in the said organization. In other to achieve this, the paper will broadly investigate ‘Innovation Management and Technological Advancement in the English Premier League’ by raising the following questions.
1.2	Research Questions
Does effective innovation management implicate upon technological advancement in the English Premier league?
Could technological advancement enhance the profitability and growth of the English Premier league?

1.3	Research Aims
To analyze whether innovation management accounts for technological advancement in the English Premier League.
 To examine if technological advancement enhances the profitability and growth of the English Premier League. 
2.0	METHODOLOGY
Just like any other academic study, methodology is and remains critical, and this study like any other academic research is guided by a methodology which according to Kaplan (1964) is seen as series of scientific procedures and techniques used in a given science or in particular context of inquiry in that science. To that end, this study adopts the qualitative research as an appropriate methodology for this study. 
This because qualitative research as in the study of “Innovation and Technological Advancement: A case Study of the EPL” does not involve experimental and observational technique or field-oriented source of data generation, rather, it relied on documents as a means of data generation. Furthermore, one major significance of the qualitative approach is that it helps us to understand more about the topic under study; since is not all phenomenon that can be quantified, hence they need to be described and explained. 
2.1	Research Approaches
The investigation and interrogation into ‘Innovation Management and Technological Advancement in the English Premier League’ have been tailored towards deductive approach. Deductive rapproach was adopted because was based on identified research problem. Also, the study was structured using relevant data from secondary sources to either confirm or reject a hypothesis as derived from the research questions. Finally, the study uses a theory as an explanatory framework in the course of data verification. 		


2.2	Method of Data Collection
	The documentary method of data collection through secondary sources was adopted in the course of the study. This involves the use of books, journal articles, book chapters, internet sources etc. to analyses and interrogate the subject matter.
2.3	Method of Data Analysis
	The method of data analysis to be used for this study is qualitative/ descriptive analysis. The qualitative method of data analysis is concerned with identifying and understanding the innovation, technological advancement and profitability in the English Premier League. The purpose of this is that it summarizes, expose and interprets relationship implicit in a given data by giving a qualitative description of the afore-mentioned variables in the research questions.


2.4	Research Philosophy and Ethics
	Research philosophy and ethics have to do with the ontological and epistemological positions to interrogate, analyze and give a valid report on a phenomenon that has multifaceted and dimensional (Wolfe, 1994). Thus, the quest to achieve a valid result to prove achieve a research aim or objective remains the starting point for ethical research practice. Hence, the quest to achieve validity in examining the impact of technology and innovative management in organizational productivity is what necessitated this study.
2.5	Theoretical Framework
	The theory appropriate for this study is the contingency theory. The contingency approach to strategy is rooted in an open system and general systems perspectives (Zeithaml et al., 1988). The theory originated from Joan Woodward (1958), it views the organization as a social system that is comprised of some set of interdependent but related subsystems. Thus, coordination within these subsystems is accomplished through management policies and practices, which in turn interact with the environment to help achieve the optimal set objectives or goals of the organization (Luthans and Stewart, 1967).
Secondly, organizational traits and differences are determined by technology and as such it centralization of authority, formalization of rules and procedures and span of control are also its critical attributes.  Thus, it becomes imperative to state that technology, innovation, customers & competitors, consumers, shareholders etc. are among the beneficiaries of the adequate application of this theory within an organization or corporation such as the English Premier league.
Finally, it upholds that there is no better way to organize, lead and make decisions for a given corporation except its optimal course of action is contingent (dependent) upon the internal and external situation. That is to say whatever decisions taken a corporation such as the English Premier League, it is propelled as a result of the internal demands(innovation) and external demands (the aims and aspirations of the market) so as to have competitive advantage in the ever-competing market.
3.0	CONCEPTUALIZATION AND DISCUSSION
The concept ‘innovation’ has been perceived by many scholars as the ability to add or create something new that has the capacity to contribute to the success of any organization, specifically those organizations that have the requisite resources and manpower to motivate innovation. According to Evans (1991), innovation is the ability to discover new relationships of seeing things from new perspectives and to form new combinations from existing concepts.
	Lumpkin and Dess (1996) and Knox (2002) are of the opinion that innovation is that which provides not just something of novelty, to a reasonable degree, but it must be capable of adding value to the organization, suppliers, and customers. It must also develop new patterns of doing things different from the traditional, new solutions and rebranding. Innovation involves both knowledge conception and diffusion of an already existing knowledge (Rogers, 1998). But it requires an assiduous management within any given organization to see that innovation works. 
	 Innovation management is that process undertaken by management that covers the whole, all measures, operations, activities and ranges of decision within an organization in order to facilitate and enable the transmission of an idea into the corporate and commercial value. The application of these process spans through all kind of conception or idea, perhaps about a product or service (Mandic et al., 2014). Thus, the focus of the Innovation Management is to provide the certain set of tools and procedures which will provide an enabling environment for the inventors to respond to the challenges in the whole innovation cycle and to turn their ideas into successful innovations that is capable of penetrating and capturing the market.
Schumpeter, simply regarde innovation management as how firms or organizations exploit innovation in pursuit of the actualization of their different goals, looking at in particular their own survival, profit and growth. This means it is simply how the management within a given organization provides the able room for ideas to be birthed, nurtured and developed using a series of combinations (human and material resources) in order to have a competitive advantage in a ever dynamic market. However, in this 21st century, the development of a nurtured idea in any organization mostly in developed countries like the U.K is usually manifested in technological advancement.
	The concept of technology is hard to develop because of the ability to discern between things that occur naturally and things that are human made (Brey,2009). The term technology is derived from the word “Teche” which refers to ‘art’ or ‘skill’ and technology simply has to with the introduction of art and skill in the creation and development of something new and out of the traditional (Skrbina 2015). Corroborating the views of Skrbina (2015), Lan and Young (1996), has it that technology is always associated and connected with employing knowledge, skills and assets in completing given task, resolving problems and above all obtaining results. Worthy to note that technology remains a substantial asset of any organization as it gives it an edge in the competitive market.
Judging from the premises above, the definition given to innovation management and its impact on technological advancement is relative to organization, and that is why in this context, this study shall be looking at the English Premier League, as an organization and how innovation management has led to the profitability, growth and development of the organization via technological advancement.
3.1	The English Premier League
The English premier league is an organization that oversees the sports of football, it is one of the world’s most appreciated sports and that is why it was picked as a case study for this work. It is saddled with the responsibility for managing the clubs that operates within her system. the quality of the football competition as one of the most popular sports in the world have given success to the English premier league. To be exact, the premier league attracts tourists from across the globe, helping to stimulate demands across various sector of the British economy. The league supports a growing media and high-tech industry, represents a significant proportion of gambling revenues and is a key pillar of the UK brand and image abroad. 
The Premier League is a recognized limited liability that is operated as a corporation, made up with about twenty (20) clubs that acts as members of the corporation. These members are also regarded as the shareholders and they partake in the profit of the corporation. Seasons run from August to May with each team playing 38 matches (playing each other home and away). It runs a promotion and relegation system under the English football league.  For the sake of profiteering, the management of the English premier league fixes most of its games on Saturday and Sunday afternoons, usually after work to capture a large amount of the British civil servants (https://en.wikipedia.org/wiki/Premier_League).
Furthermore, each of these clubs which are already shareholders, elect a chairman, chief executive, and board of directors that serve as the management of the corporation and all are entitled to one vote each on issues such as contracts, policies and rule changes. Although under the rules and regulations of the English Football Association (F.A), but the English football association is not directly involved in the day-to-day operations of the Premier League, nevertheless, it has veto power as a special shareholder during the election of the chairman and chief executive and when new policies, rules and regulations are adopted by the league.
3.2	Innovation Management and Technological advancement in the English Premier League
	In Europe, there are many professional sports leagues such as the English Premier League, the Spanish La Liga, German Bundesliga, French Ligue 1, Italian Seria A, among a host of others that are spread all across Europe. Although revenue is generated in these other leagues, some of the clubs in these leagues report consistently of large debts and annual losses to the European governing body which is know as the Union of Europe Football Associations (Deloitte, 2013). These loses continued to rise until in 2012, when UEFA announced the introduction of financial fair play to improve the economic and financial capability of the football clubs under the Union of Europe Football Associations (UEFA).
	But despite the losses incurred in most of these football corporations found within Europe’s elite professional football leagues, the English Football Association Premier League (Premier League) is considered the wealthiest by revenue (£2.057 billion total revenue in 2011). The Premier League, since its creation in 1992, has attracted large audiences and with-it large revenues for the rights to broadcast live matches on television. In order to protect this key revenue stream, the twenty Premier League clubs act collectively in the sale of broadcast rights, worth £594 million per year, 2010 – 2016. (Mishran, 2017)
	Thus, the success in the English premier league can only be likened to innovation management as occasioned by their quick adoption and implementation of technologies that will bring about competitive advantages which will make soccer viewing more exciting to watch, thereby raising the revenue from TV rights to a sky rocketing figure.  According to Gareth (2012), Sports fans of nowadays are trooping into stadiums with their smartphones that are changing their personal experiences. Football fans, are coming to see as the game gets enhanced by the day, and technology is none of the surest routes in this contemporary era.
	Secondly, commentary which is also a vital part of the game have been improved in the English premiere league. The league has resorted to the use of data from technological devices to run statistics on players and also aid effective commentary. Other technological gadgets like the GPS trackers, Google Glass and fitness trackers provides real-time stats on each player, including speed, hear rate and acceleration. Such devices are also helping in reducing players’ injuries. No team wants its star players to sit out a match due to injuries (Horak and Charvat, 2015).
	Thirdly, the adoption and usage of technology in drawing up game tactics and strategies can provide the coaches and players with more frontier knowledge about the game. It aids them to make more-informed decisions both before and during the game that could decide the outcome of and maybe change the game. Coaches can select the best players, field the most effective teams and make smarter decisions on the field which in all gives more joy to the sports fans and by these they are compelled to come. The most recent that endeared supports more in the league is the introduction of the goal line technology (Blatter, nd).
`	It is imperative to note that there is always a logical reason for introducing any thing new, however, it comes with some cost which involves money, labor, time etc. But it is imperative because football is the most popular sport in the world and it is watched by millions of people who have their emotions attached to the different clubs that they are supporting. The English premier league knew of this and that is why it resorted to technology to help reduce human error (from the referees). Valcke, (2012) asserts that the game is so fast that there is always problems and controversial situations mostly on the decision whether the ball during football games fully or partially crossed the goal line or not. These controversies are sustained because the crux of football lies in scoring goals and that is what makes the fans in the field or viewers at home happy. The objective of goal-line technology is not to replace the role of the officials, but rather to support them in their decision-making due to the speed of the game and their position on the field of play. 
3.3	Technological Advancement and Profitability of the English Premier League
The advantages of technological advancement in the English Premier league is more glaring and visible. These are embedded in a critical evaluation of the goal line technology. At first, bringing in the technology will tend to quell any form of controversy over goals after the game has ended. When the technology of the goal line is put in place, it will give a team an accurate verdict which is the final decision, meaning the managers, players, and fans have nothing to dispute in terms of the goals. On the other hand, the referee then would have less pressure and anger from fans, managers, giving them a better reputation.
In all, the technology will avail spectators the joy of watching good football because it will sure provide visual pleasure and confirmation for the spectators, because they can freely engage with play-by-play actions (Gribbs, 2014).
It is against this back drop that the English premiere league is growing in profitability and as such they remain the most expensive football league not only in Europe but in the entire world. Among the top elite clubs in European football, the English league remains the most competitive and sought for, they have a very high fan base and receive the most reward in terms of T.V rights among any other corporate league in the world.
Figure 1.1	Showing the Progressive Trend in Finance of  the English Premier League among the Top Four Elite Club in Europe  Source:   Cox (2016) An Economic Analysis of Spectator Demand and Revenue Sharing in the English Premier League
The English Premier League is a fast-growing corporation as captured in the diagram above, this is because it has created over 65,623 jobs for the unemployed in Britain and have supported over 103,000 FTE jobs. 
	In the making of profits, just in 2014/2015 season alone, cox (2016) has it that the English Premier league corporation paid a total of 2.4bn Pounds in taxes and added close to 3.4bn Pounds to Gross Domestic Product (GDP) of the United Kingdom; notwithstanding the 722m Pounds that is released only for that year alone to cover for the international broadcasting revenue. This remains constant as the premier league is broadcasted in over 190 countries of the world
No doubt the success of the Premier league which is grounded in innovation management that brought about technological advancement thereby enhancing the quality of the football competition and it has created a cycle of growth. The Premier League contributed an estimated £88 million in taxation in 2013/14. This included direct contributions for National Insurance and employee PAYE of £5 million and indirect and induced effects totalling £58 million and £25 million respectively. Recently, according to data compiled by Deloitte's Sports Business Group (2018), they generated a combined operating profit of £1.0 billion ($1.4 billion) in the 2016/17 season. That collective pre-tax profit of was almost three times the previous record in 2013/14 as stated in the above paragraph (Ey.com, 2018).



Conclusion
	This study looks at innovation management and its implication on technology within the context of an organization (The English Premier League). The study opined that the adoption and adequate use if innovation by the management of the English Premier League has contributed to technological advancement which has in turn led to profitability of the EPL. 
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A Reflective Report On: - Innovation Management and Technological Advancement: A        
 Case Study of the English Premier League (EPL)

Introduction:
	A reflective writing has to do with unfolding, relating and analyzing an event or situation in other to teach or eke out something to learn for others through its processes and experiences. This study on “Innovation Management and Technological Advancement: A Case Study of the English Premier League” required qualitative study as an approach and the use of documentary method through secondary sources as a means of data collection. Hence, it became imperative and a necessary prerequisite for the researcher to use the documents available to him such as books, journals, conference materials, reports, internet sources etc. to advance his argument to tailor with the demands of the study.
Worthy to note, that, the discussion on the nexus that exists between “Innovation Management and Technological Advancement in the English Premier League is a seldom debate in literature. Little or no systematic efforts have been put into trying to ascertain first, the actual the level or extent of innovation that have been attained by the English premier league, secondly, the technological advancement of the league have not been juxtaposed with the recorded financial growth of the league to ascertain how technological advancement through innovation management have contributed to the financial growth of the English Premier league.
Furthermore, the management style and pattern of the English Premier League is also shredded in uncertainty and lacks clarity, thus scholars have failed unravel the how the Premier League in England rose to become a big corporation more better than the other four major leagues of (Seria A in Italy, La Liga in Spain, Bundesliga in Germany, Ligue 1 in France), which are classified in line with the English premier league of England as the top Five major football corporations not just in Europe but in the world.  

Reflection 1
	In the first reflection, I think it was not much of a herculean effort in an attempt to introduce the study; this is because at the introduction level, we tried to produce background knowledge to the study. First it was not much of a task in attempting a conceptual clarification on key terms that will provide the necessary comprehensive platform for the study. I think that starting from the concept of Innovation and building it into innovation management will help the study to link the concept to technological advancement.
	This is because, an understanding of innovation management will provide an in depth clarification on the nexus that exist between innovation management and technological advancement within the context of any organization. Thus the English premier league was seen as a more appropriate organization to understudy as a case study. The main purpose of selecting the English premier league was because it is such a huge corporation not just in the United Kingdom (U.K) or Europe but in the World at large. It contributes largely to the GDP of England through her heavy tax payments, hence its financial escalation and growth brings it to spot light worthy to be studied and analyzed.

Reflection 2
	The second reflection is on the methodology that was adopted. First, in drafting the setting out the research aims or objectives, I thought it appropriate to look at the variables deductively, i.e. from a broader perception down to a more specific standpoint, providing the linkages between innovation and technology within the context of an organization such as the English premier league, also to analyze the management of innovation and how it has accounted for technological advancement in the English Premier league, finally the study was set out to determine if actually, technological advancement have enhanced the profitability and growth of the English premier league, making it above other football corporation not just in the United kingdom or Europe but in the World at large.
	Additionally on the methodology, the study took the qualitative approach to determine the link between “Innovation and Technological Management in the English Premier League” this is because the qualitative approach will bring us into the depth of the subject matter, considering the fact that the study of the English premier league by scholars is rare and how it has used innovation management to aid technological advancement is novel. Thus an rapt understanding of scarce but relevant documents were analyzed deductively so as to address the aims and objective of the study.   
	In the collection and analysis of data, there was less relevant material to the study as their remains a huge dearth in literature as regards the subject matter. This informed our research ethics and philosophy; I used the available figures and data at my disposal as derived from scholarly contributions in literature and internet sources to try and address the research aims. Finally, in the theoretical framework, I thought it more appropriate to adopt the contingency theory, this because the theory is knitted with the innovation. The theory has it that innovation within any organization such as the English Premier League is dependent on incidents or events that are either internally (change in strategy to have more competitive advantage) or externally induced (Dynamic market demands).  

Reflection 3
	Finally, this last reflection is on the findings and the conclusion of the subject matter. I found out that indeed there have been huge profits recorded in the English Premier League and there have been technological advancement in the league. This is because the recent profit recorded reached an all-time climax and technological growth was not in doubt. However, despite the fact that the management that takes key and vital decisions in the English Premier league remains in obscurity and shredded in uncertainty, it was also discovered that the shareholders (Represntatives from the twenty (20) registered clubs) collaboratively makes decisions that pertains to the day-day or season-season activities of the league. Hence, in terms of they have applied the necessary strategic tools and frameworks to improve on innovation management by tailoring her innovations to technology that addressed critical issues in footballing, a major of which is ‘high human error’ on that part of officiating ministers among others. This accounts for the profitability and growth of the corporation.


 













A REVIEW ON: - INNOVATION IN CREATIVE ECONOMY MICRO-ENTERPRISES:                                           	                     MULTIPLE CASE STUDY

CITATION
Galuk, M. B., Zen, A. C., Bittencourt, B. A., Mattos, G., & MENEZES, D. C. D. (2016). Innovation in creative economy micro-enterprises: a multiple case study. RAM. Revista de Administração Mackenzie, 17(5), 166-187.

INTRODUCTION 
	This study is an empirical study on innovation about four (4) different micro-enterprise operating in the Brazilian Creative Economy. Worthy to note that there exists an inextricable linkage between creativity and innovation, this is because one implies the generation of ideas (the former), and the other involves the application of these concepts in a practical and more realistic manner (the latter). Creativity and innovation are highly quintessential to competitively leverage companies and markets, they influence organizational survival; creativity and innovation is the platform that demonstrates the relevance of any organization within a given economy or market.
It is on this background that the study opined that when Brazil developed the creative economy, it made Brazil to be recognized and ranked among the largest producers of creativity. Based on this established premise, this study seeks to study four (4) companies within the Brazilian creative industry with a penchant to understand how changes occur and what are the characteristics of these investigated companies. This is done to decipher how they (companies in the creative industry) differ from traditional industry.  
The relevance of this study lies in identifying the peculiarities presented by these businesses; their activities as it relates to knowledge, creativity, and innovation, and what it takes to translate them to organizational growth and development. Thus, the study is poised to make an analysis of innovation mechanisms used by selected organizations to understand the context in which innovation occurs in these businesses. Each enterprise was comparative accessed, investigated and analyzed on the basis of three (3) platforms namely; Customers Interface, Organizational Aspects and Technological Options.
The review has been segmented to include the citation of the paper, the introduction, the summary of the paper to provide a background knowledge of the study. Also, in determining the source, nature and development of knowledge, otherwise known as the research philosophy, a pragmatic stance was taken that seeks to determine if the methodology (such as data collection and analysis) is adequate for the study. Additionally, there is the evaluation segment where the study is appraised looking at the limitations of the paper stating its strength and weaknesses. Conclusively, the review having dissected the study will make significant contribution that will enhance and strengthen the paper that will enhance adequate and rapt understanding and will also contribute to the pool of existing knowledge.

SUMMARY OF THE STUDY
The paper is sub-divided into two (2) segments that provides a general understanding of the process of innovation, they are 1. The Creative Economy and 2. Innovation in the Creative Economy. The review starts from conceptualizing summarily, the creative economy and innovation as it pertains to the creative economy. The review summarizes the methodology adopted in the study. This served as guide to assess the four (A) micro-enterprise within the creative industry in Brazil. 


The Creative Economy
	The term creative economy was first used in Australia through a speech given by the country’s Prime Minester where he called Creative Nation, this singular statement coined the term creative economy. This led to the rise of creative industries that tend to replace the traditional industries; the creative industries is made of thirteen (13) sectors and all businesses or enterprise under it have creativity as their paramount role. Sectors that makes up the creative economy are “advertising; antiques; architecture; crafts; design; fashion; cinema; software, interactive software entertainment; music; performing arts; publishing industry; radio and TV”.
Innovation in the Creative Economy
Innovation can be understood as something novel, that has to do with a new idea or practice which is adopted as regards a process within the framework of an organization. The central purpose of innovation is to create change which in turn can generate value, either strategic, economic or others that will be of great relevance to the firm. Furthermore, the study identified strategy, assemblage of a multidisciplinary team, supportive organizational context, effective implementation mechanism, effective external relationships and above all creative work as the major elements that drives innovation mainly in the creative economy. This concept of innovation is opposing to what is attainable in the traditional settings.
	Innovation in the traditional industries is not market oriented unlike that of the creative industries in contemporary times. Hence, there is a gulf between the innovation with the traditional set-up and that of the creative enterprise. Thus, innovation involves the design of formal laboratory to aid research and development in the traditional enterprise, but unlike the creative industries, there are no formal laboratories. Secondly, innovation under the traditional settings seeks to achieve novelty and breaking new grounds but in the creative sector, innovation is highly customer driven and market orientations which are analyzed based on specific business models.  
Also, the creative industries rely on combinations of technologies and processes as a result of interaction with customers to meet the needs of the ever-dynamic market but the traditional enterprise focuses its attention processes that pertains only to the development of the company without considering the needs of customers. Thus, technology plays a crucial role in organizations for example technological choices influences work of organizations, the distribution channels and the access to customers. Additionally, technology also affects the customer base and the interface with users because it avails clients to become part of the production processs by coproducing with the company in the creative sector to generate new products and concepts. 
Furthermore, organizations are impacted by the social, political, historical, and cultural environments in which they operate and are encouraged by the market trends, and experiences of the people involved. All these stated factors influence organizational innovation. Finally, there are other influences from internal and external factors which were verified in the course of the study such as networking, through which it is possible to exchange information, ideas, knowledge and experiences with the organization’s partners and internal stakeholders.

METHODOLOGY AND BRIEF DISCUSSION OF FINDINGS
	The paper is a qualitative study and it adopts the multiple case study as its research method. The study selected four (4) micro-enterprise as its unit of analysis. They were segmented into cultural, musical and architectural production all of which are located in Southern Brazil. The study adopted the semi-structured interview as the instrument for data collection; the goal was to understand how the innovation process occurs within an organization and how its managed. The study also obtained data through secondary sources, such as from literature reviews and analysis of related documents that are relevant to a better understanding of the internal processes of the organizations. The summary of the findings from the organizations are highlighted below.
Company A (Cultural Production)
The organization is a merged cultural producing firm and was founded in 2003. The company’s scope is to design and implement cultural projects, plan space, and cultural policies, assist businesses and organizations in cultural marketing, law consulting to foster culture and show production processes. The organization performs in an informal environment and based on that the partners are involved throughout the project processes which ranges from design to production. They have two partner directors which are the project manager, an executive production manager cum secretary.
Company A according to findings has only five employees that will execute numerous projects that requires great number of personnel to execute, hence the company hire temporary employees. But the company obtains overtime acquires the best possible quality, creative and thought-provoking innovation because the company engages all participants in the project by opening up the environment allowing for dialogue, exchange of ideas and flexibility.  Teams are encouraged to get motivated and give their best in bringing out new ideas. However, the manger’s role is to help proceedings through their technical and administrative experience.
Furthermore, clients participate actively in the various stages of projects, assisting in the design, that is to say that the customer is involved in the end product and services and they help by contributing and exchanging their experience that will aid in the generation of new projects. Finally, innovation in the company is made possible through government support. The study has it that “government support for the activities related to culture is of great importance, since it is a sector in which incentives are critical to organizations”. Worthy to note that every innovation is predicated on finance, hence, to boost creativity for innovation, company A. request for government sponsorship to actualize set out projects.



Company B (Technology)
	Company B is a technological company that have been in the market since 2005. The company has three (3) partners and five (5) employees. The three partners hold different positions as thus: the first partner is both an engineer and commercial projects manager; another is the designer and project manager and finally the third partner who is the creative and organizational manager. There are full organizational-customer relations mainly at the point of sales, cultural market, education market etc. According to respondents, the experiences at the sales points are crucial because it first shows the work of the organization and secondly, it provides high financial returns, this makes for sustainability in business. Furthermore, the organizational structure is highly focused on innovation and another way by which the management achieves that is by giving bonuses. Bonuses given to team makes them aware that their efforts at work is recognized and it also serve as motivation for more work. Hence, the stimulation of a work environment will only be led to creative inspiration.
	Additionally, part of the critical success factors of this organization is that it works directly with new technologies (such as the 3D in Cinema filming) in the industry by creating a new user interaction with the new technology and the existing technology. In all the growth and development of the company is attributed to the nature and character of the team, this is because the workers get personal satisfaction (such as bonuses, room for creativity, personal contributions, decision etc) and this has increased the creative productivity of the company. 
Company C (Musical Productions)
	It is a personal musical micro-enterprise which has been in the market over a decade now. They focus majorly on classical music and also, the promotion and spread of culture to poor communities through classical music. They all so organizing shows and concerts as well music productions. Respondents believes that the establishment of a good working environment that avails people to constantly be in contact and exchanging ideas will significantly boost creativity and innovation.
	Furthermore, creativity can come to bear through fund raising, that is pulling clients together to raise money that will enhance an idea and turn it into finished goods and services. Also, there is the involvement of government giving incentives to companies as means of boosting the creative economy in Brazil which will be relevant in the long run.
 Company D(Architecture)
	The organization was founded in 2008, it has four employees with an administrative and marketing coordinator at the helms of affairs, aside of these, the rest of the staff are outsourced and allocated in line with their needs per time. Respondents from the group believes that creation of an open and inspiring environment for team work, analyzing market trend analysis, exchange of ideas among teams, applied research, establishment of robust partnerships and the structure of multi-disciplinary work teams are major drives of creativity and innovation within a creative economy.
	For the creative process Company D puts faith in the ability of numbers, they believe that the more people that are involved in actualizing a given a project, the more ideas and solutions that can be applied. As for their technological options, project monitoring is based on an online project management system, where you can check the person in charge for each task, the activities that are already completed or in progress, deadlines and costs. But unlike the other companies that sees government support as driver of creativity and innovation, the high bureaucratic processes in the Brazilian civil construction market and the many bottlenecks both in their public and private institutions affect and inhibit creativity.



CRITICAL ANALYSIS OF THE STUDY SHOWING ITS STRENGTH AND WEAKNESS  
	The empirical study of the four microenterprise remains as apt as therein lies the strength of the study. Hence, in appraising the work of Galuk, M. et al., (2016) on “Innovation in Creative Economy Micro-Enterprise: A Multiple Case Study” certain lessons can be draw which represents the core or strength of the study. First, the study is a multiple case study of not just two (2) micro-enterprise but it involves the study of about four (4) micro enterprise and as such the findings can be said to be valid and acceptable. Secondly, the study analyzed practical firms that achieved innovation through creativity by spotting out those necessary characteristics that must be put in place for a project to be completed. Thirdly, the study brought out the peculiar features of enterprises within the creative industries. These peculiarities such as the involvement of workforce in the entire productive process, and also the inclusion of clients and open production process that gives room for idea generation is what differentiates them form firms in the traditional settings.
	Against that background, the study provides empirics of what to do by any company that wishes to be creative for innovation and also compete favourably in the present-day dynamic market.  It also highlights the place of finance in the innovation process and seeks to doll out practical solutions to realistic problems facing companies that wishes to grow in the creative industry. Furthermore, an investigation into micro-enterprises shows that big things can actually start small if the necessary conditionalities are in place. If the four investigated micro-enterprises can advance in technology through the generation of ideas and creativity, then other companies such as small and medium scale can adopt the lessons and based on that to attain development.
 	However, despite the success and strength recorded in this study, there still exists some pitfalls inherent in the study. First, one major weakness of the study is in its methodology. The study did not pose any research problem as it were with standard research procedure. This lead to no research questions and objectives that the paper seeks to address. Also, there was no theory that will serve as an explanatory framework for adequate grasp. Additionally, the study did not justify the selection of the four (4) companies and method of analyzing the respondents that were interviewed was also not given. Hence, the study is methodological complacent. 
	In a bid to compare the creative industries from the traditional industries, the study failed to show the advantages or benefits that the companies in the creative industries enjoy that those in the traditional industries are not. Hence there was no substantial evidence to propagate or uphold companies under the creative industries other than technology and meeting market demands; this can also be attained by companies under the traditional set-up. In all, the study attempted to look at the debate and also attempted to promote the impact of creativity to organizational growth and development.

CONCLUSION
[bookmark: _GoBack]	The study undertaken by Galuk, M. et. al., (2016) on Innovation in Creative Economy Micro Enterprises: Multiple Case Study is predicated on the quest to promote the creative economy by showing empirical evidences of companies within the creative industry, mainly the micro-enterprises that were able to achieve organizational growth and development as a result of creativity and innovation. Although innovation still strives in the traditional economy but the study justified comparatively why companies in the creative economy are more innovative than the traditional. Also, the study is very unique despite its methodological pitfalls but to conduct a study on four (4) different and operationally distinct micro-enterprise remains a landmark. It shows that to a reasonable extent the study has a wide spread and coverage of the benefits of creative in innovation mainly among micro-enterprise. Finally, the study is apt and germane because it can be replicated and will be of immense benefit to new micro start-ups.
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