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[bookmark: Summaryoftopic]Summary of Topic 

In my dissertation, I will be discussing, comparing and analysing the interiors and exteriors of two bars in Peterborough City Centre. The first bar I will be analysing is The Stoneworks Bar which is an independently ran bar, meaning that it is the only one of existence. The second establishment I will be analysing is Turtle Bay restaurant / bar, which is a popular chain business that has many stores across The United Kingdom. My objectives are to evaluate the exteriors and interiors in detail and discus how the designs work’s in enticing possible customers inside and what visual elements such as the colours are most important in creating an effect in a person’s mind. Comparing the two different establishments is important in answering how different themes and designs have different psychologically effects but still have the same ending result of people visiting and spending time and money in the businesses. 





















[bookmark: Introduction]Introduction  

“Café’s and bars are an essential part of everyday life, at least in cities in Europe and North America, and have played a pivotal role in urban cultures for centuries.” (Christoph Grafe (2007:04) Most people, if not everybody, have visited a bar or restaurant in their lifetime, there are hundreds in every city across the globe, some chained and established enough to have stores spread worldwide, and some independently ran and one of a kind. Each establishment has a target audience and some different approaches at enticing them.  

In my first chapter I am going to be analysing and comparing the exterior of two restaurants / bars in Peterborough City Centre. The first being ‘The Stoneworks Bar’ which is a quirky and independently run petite bar, and the other being ‘Turtle Bay’; a Caribbean bar / restaurant which is a chain company based in many different locations all over the United Kingdom. I will be pin pointing the prime visual elements of each of the establishments and analysing how they psychologically work in making people want to go inside. I will be discussing the small detailing of both exteriors and especially the colours the designers have chosen to use as it is colours that mainly draw people in and have major effects on them. 

In my second Chapter I will be discussing the interiors of the same two bars. I will analyse the types of lighting that has been used throughout and how this creates different atmospheres for the two different businesses. Also, the different furnishing, fixtures and other unique and important elements will be topic of conversation as they all play an important role in creating the bar / restaurants interior. All the different elements that are used through the interior design are important in helping the exterior create unique identities for the establishments. Every chain or independent bar/restaurant needs an identity different to the next in order to set themselves aside from other businesses and to be remembered in people’s minds so that customers visit them time and time again. The areas and elements that I will be examining will enable me to answer what different kinds of people visit these bars / restaurants, whether that be people of various ages or styles and how these businesses work in catering for these customers enough for them to want to return. The colours that are used throughout the interiors of these establishments are an important element that I wish to explore in large detail as colours, and how they work together, work psychologically in catching visitor’s eyes and welcoming them inside, or in some cases, repelling new customers. 



















[bookmark: chapter1exteriors]Chapter one - Exteriors 

In this chapter I am going to discuss and compare the exteriors of two bars, both of which are in Peterborough City Centre. The Stoneworks Bar is an independently ran bar that is known for its unique and quirky style and for its unusual beers that you won’t find in any other bar or pub in Peterborough. On the other hand, Turtle Bay is a well- known chain restaurant / bar that has only been around for the last few years. It is a Caribbean restaurant with a separate bar where they sell many different cocktails and Rum based beverages. I have chosen to look at these two establishments as they are both located in Cathedral Square, and are both extremely different from each other but both get an equal amount of business. My aim is to investigate how visual advertising and branding is used and research the psychological effects of their exteriors and how they work in attracting their target audiences and keep them returning. 

[bookmark: Thestoneworksbar][image: ]The Stoneworks Bar 

Image 1 – The Stoneworks Bar 


Looking at The Stoneworks Bar exterior I can see that their prime identifier (the part of the advertisement that indicates best what the establishment is) is the logo that is printed onto the glass window and on the top of their advertising chalk board. The Stoneworks logo is the most important element as it is the main identifier, there isn’t any other major indicator showing what this establishment is called. “Symbols are immensely powerful as they act as a visual trigger which work much faster and more explosively than words to set ideas in mind”, According to Wally Olins (2010). Other visual elements that the bar use are the glossy navy lettering on the header above the glass window. The letters are written in the same colour as the background, but the background is matte in comparison to the glossy letters. This is done to disguise the name, helping to trick people that have not visited the bar before - although this element genuinely works against communicating the brand to new customers. It keeps the regular customers coming back as a bar that holds that little amount of advertisement, will not attract unwanted crowds and therefore the bars atmosphere and aesthetic stays the same. The bar heavily relies on their regular customers inviting friends along in the hope that they too will become a regular, keeping a tight knit circle and friendly faces coming through the door. 

 Another big part of the exterior is the little light above the entrance, it adds character to the quirky bar. The light adds a glow to the entrance way but is in keeping with the subtleness of the bars exterior. Another element is the wooden Pallets set up to create the outside seating and smoking area. They corner the area off from the street and double up as tables for people to sit on, or stand around, when it gets crowded. Wooden Pallets have become somewhat of a trend to use for bars, cafes and various events such as weddings. Just as Anton Giuroiu (2017) said:
Pallets are known to be a quite extraordinary resource when it comes to DIY projects or any activity around the household that requires wood as they are relatively easy to find, inexpensive and quite modular, easy to disassemble and easy to scale at the same time. They usually contain a mix of hardwood essences filled with grain making them quite graphic yet rustic in look and in outdoor furniture and indoor rustic interior design as they shine; they are sturdy and resilient. 
 
 Although the bar partly disguises itself, it does have a chalk board for enticing people inside but unlike other bars this one doesn’t have limitations to what it writes on the chalk board due to its unique style. This also shows that the bar has a laid-back atmosphere. The bar also sometimes writes inside jokes and this use of humour on the chalk board can often create conversation between the regulars, giving the feeling of being part of a community. 


According to Carrie Cousins (2012); 
Cool colour choices are considered calming and soothing, and can make spaces feel a little more open than they are and that cool hues bring about a more passive reaction in the brain and can make a person feel pleased, relaxed or even subdued. Ordinarily most people associate blue with sadness and loneliness. For example; some people may say they are “feeling blue” when they are sad. 

On the other hand, to back up Cousins argument, Mira Milla (2014) also points out that “Cool colours are relaxing, and unlike warm colours, they are made with blue, green and purple and usually remind people of the sky. In images and paintings, cool colours make things look further away.” Summarising on the question of how does The Stoneworks Bar exterior psychologically effect its target audience, it portrays a relaxed, calming persona and the lack of advertising for some people can make the establishment more inviting than that of a place that is well advertised. The lack of advertisement can trigger the publics curiosity and make them more inclined to go inside and explore this mysterious bar. 




[bookmark: Turtlebay]Turtle Bay                  
                                                                                                                                 
Looking at Turtle Bay and its exterior; their prime identifier is the name above the door which is lit up in blue letters and underlined in an orange light. The name is big, bright and colourful, making it stand out and be seen from the other side of Cathedral Square. This makes it obvious to see what type of bar / restaurant it is and people that have heard of the company due to its brand awareness. Another significant visual element of Turtle Bay’s exterior is the yellow lights hanging on the inside of the windows. The lights are continued throughout the interior of the restaurant / bar as they add to the quirky and flamboyant atmosphere and these lights work in catching people’s attention and showing when they are open for business. The lights give off a bright orange / yellow glow and as David Gadsden (2014) said: “Warm colours such as these are active eye catching colours with a friendly nature that may include a sense of courage and energy.” The bright orange and yellow lights, light up a person’s face while viewing from the outside, and this glow of light creates a more appealing look for people that are looking for somewhere inviting and vibrant. 
[image: ]
        Image 2 – Turtle Bay 


The blue awning is also an important visual element as it is bright, vibrant, and recognisable. It also creates the outside seating and smoking area which has heaters to keep people warm and sitting for longer. The static wooden fences also tie into the Caribbean theme of the restaurant and corners off the outside area. These prime identifiers make Turtle Bay the colourful and popular restaurant / bar that it is. The whole package keeps people coming back and their vivid exterior welcomes in new customers every day. Susan Berry and Judy Martin (1991) say “Orange, yellow and red are associated with heat, warmth and sunshine making them very welcoming colours, whereas Blue is associated with coldness.” In this instance, blue and orange are used as complementary colours. Complementary colours are found on opposite sides of each other on the colour wheel, this means that orange and blue are a perfect match in this situation.

After looking at the exteriors of The Stoneworks Bar and Turtle Bay in Peterborough’s busy Cathedral Square, it is apparent to me that both these establishments have deliberately designed their exterior the way they have as to successfully attract their target audiences. To summarise; The Stoneworks Bar purposely obtains a subtle exterior, making it less obvious of its whereabouts as it’s not trying to stand out from the crowd like Turtle Bay, but it is trying to blend in.  The subtle exterior also triggers people’s curiosity. Some people, possibly those that are more spontaneous, will be curious to spend more time looking at The Stoneworks bar and be more inclined to go inside, as their exterior does not give much away about its atmosphere. 

From looking at customer reviews on The Stoneworks Bar they have many good compliments on the “lovely atmosphere” and “great beer”. Stoneworks is a one of a kind bar for Peterborough; serving an extensive range of cold key-keg beers that are changed on a weekly basis. They don’t sell any mainstream beers meaning there is little competition.  This quirky little bar has also become quite a hot spot in the city as it is only a stone’s throw away from the train station. The bar will often attract businessmen, and I say businessmen as although The Stoneworks Bar has a friendly atmosphere, it is dark and likely to appeal more to men visiting on their own rather than a female visiting solo. This doesn’t mean that females will feel unwelcomed visiting on their own, or uncomfortable in the slightest, but the more masculine interior may suggest a larger number of solo males visiting than solo females.  The bar staff do make people comfortable to visit alone and it is almost guaranteed that a solo visitor will get into conversation with other customers and potentially end up talking for hours. 

Differently, Turtle Bay is not discrete with its exterior. It is lit up and colourful so that it is deliberately seen from a distance. From looking at a few of Turtle Bay’s reviews it is apparent that many of the customers were passing by and decided to pop in for a bite to eat, or for a drink, by chance. These unplanned visits show that the exterior is in fact doing its job in welcoming people in, that were not expecting to go there in the first place. Many of the reviews also express the 2-4-1 cocktail deal and quick, friendly service. With Turtle Bay being a large company they will see more of a turnover, and as they sell food as well as drinks, will see more people coming through their doors than The Stoneworks bar, but their customers will possibly stay for a lesser period of time than those that visit The Stoneworks bar just across the square. 











[bookmark: ChaptertwoInteriors]Chapter two - Interiors 

In this chapter I am going to continue analysing and comparing The Stoneworks Bar and Turtle Bay restaurant / bar but by considering the interiors and how the interior design coordinates with the exteriors of the establishments. The main points of interest are the colours of the interiors, the walls, furniture, bar area etc. The Stoneworks has a subtle exterior so this chapter will be analysing whether the interior reflects this or if the designers chose to go another way, and whether Turtle Bay continues their vibrant and well-lit exterior through the interior of the restaurant / bar. Pin pointing certain elements of the interiors is also a focus, as some of these elements will be significant to the establishments identity and play a big part in creating an atmosphere entices customers enough to want to come back. I will also be analysing the different colours that have been included in the interior of these businesses and the part they play in creating an authentic atmosphere and how they work psychologically in keeping with the exterior and making visitors want to stay for a significant period of time and make them want to return on their next visit to Peterborough’s city Centre.    
[bookmark: Thestoneworksbar2][image: Screen%20Shot%202018-11-20%20at%2010.23.13.png]The Stoneworks Bar 
Image 3 – The Stoneworks Bar interior 

The Stoneworks’ Interior is coordinating with the exterior as there is lots of wooden elements such as the wooden beams and old barrels used as tables - this coordinates with the wooden pallets used in the outside smoking / seating area. There are stone walls visible throughout the interior to keep in tune with the simplicity of the exterior and because of the name “Stoneworks”. This little bar is long and narrow, some may have to duck while walking through the entrance, but once in and down a couple of steps it soon widens out and becomes much bigger than first expected. There are then tables and chairs on either side, and a walk way through the middle leading straight a couple of more steps to the bar. 

Some of the tables are made from old kegs, keeping in line with its own unique and quirky style. All the furniture is a similar shade of wood and there are a lot of rustic wooden features, such as the wooden beans on the ceiling. There are also some small hints of colour such as the yellow bench along the left-hand wall. One element that is quite noticeable when walking through the door is the few sets of fairy lights hanging from the walls - these are there to give a little light but not to over compensate so they are in keeping with the quirky and often gloomy atmosphere. The bar also has rustic walls, revealing bare stone and a rough surface, a deliberate effect to go with the laid back, casual ambience. On some of the walls there are framed images of unusual digital design posters, again to attract the contemporary customers. The framed works add another element of design and possible conversations for the creative customers.  The Stoneworks bar interior isn’t brightly coloured and vibrant, it’s dull and subtle like the exterior. Having a slightly “dull” interior by no means indicates that the bar has a dull atmosphere. The minimalistic lighting attracts an alternative type of person, often those that work close by and claim to hate the club scene, but most definitely create a lively talkative atmosphere often with intellectual topics of conversation.  

[image: ]Image 4 – The Stoneworks Bar 

The bar area is significantly different to that in other bars, especially main stream and chained bars. The Stoneworks sells cold key-keg beers, 22 to be precise, each of which are different and not sold anywhere else in the city. Another unusual quirk is the measurements they serve, you can purchase ½ and ¾ pints. There is nothing flamboyant about the bar area (as you can see in image number 4). Most of its colour comes from the chalk board strips lined up diagonal on the back wall at the behind the bar – these are the labels for the beers on sale. There are also two drinks fridges on the left-hand side of the bar which are full of unique soft and alcoholic drinks. The packaging of these beverages is important as they are not like the packaging you find on cans and bottles in other bars or in your local shops. They have a quirky bold design, like that of the framed posters on the walls above the yellow benched seat. The spirts are stored at the side of the bar on shelfs. Unlike most bars, more importantly the main 
[image: ]stream ones, who usually display their spirits along the back of the bar so they are easy for customers to browse and pick accordingly.  
Image 5 – Key-Keg Labels 

In 1904, the authors of the Handbuch observed:
In America and England drinks were enjoyed standing, the guest had the barkeeper make the desired drink and if wishes to make himself comfortable, drinks half-seated at the bar itself or at a nearby table. There is an astonishing display of variety in the open shelfs behind the bar, which are furnished with rows of exquisitely cut glasses, which are filled with a choice of contents and have often striking labels.  This proves that displaying liquors has been around for a couple hundred years in bars and pubs and it is somewhat of a tradition that The Stonework’s did not want to follow.   (Christoph Grafe, 2007 : 15) 

Not following tradition by displaying liquor bottles at the side of the bar, not in a perfect view point, means that customers should ask the bar staff what spirits they sell, and like the unusual brewed beers they also stock different spirits to the main stream bars. This allows for more conversation between the bar staff and customers, and the staff get compliments on how helpful and friendly they are as everything they sell is unique to them.  If you are not a regular customer, and are not educated on what they must offer, their bar staff are willing to give recommendations by asking customers what they usually drink and suggesting something similar or what they think they would like as an alternative.  From personal experience in The Stoneworks Bar, and from observing staff and other customers, it is clear that the relaxed conversation between the bar staff and its customers is a part of the Stoneworks experience, being that it’s a laid back, casual bar to visit, ideal for groups of young and middle aged people usually with an alternative persona. Though The Stoneworks Bar is a bar, it has the atmosphere more like a public house. People that visit pubs usually find their local pub and go their regularly rather than visiting several different ones. This is because people become familiar with the establishment, the staff and groups of friends will meet there on a regular basis. Despite being in the City Centre, the Stoneworks also contains this vibe as from personal experience, and knowing people that work there and go there often, it is often the same groups of people that visit several times a week. The Stoneworks bar can also be compared to the local Wetherspoons in regards to newcomers and smaller groups of people that drop by for a couple of drinks, often referred to as “pre-drinks”, before moving on to their desired destinations for the rest of the evening, while other people drop in for a few drinks after having a meal at one of the surrounding restaurants. 



[bookmark: Turtlebay2]Turtle Bay 
[image: Screen%20Shot%202018-11-10%20at%2020.07.34.png]Image 6 – Turtle Bay bar 

Turtle Bay’s Interior is at the opposite end of the spectrum to The Stoneworks interior as Turtle Bay’s interior coordinates with their exterior with the colours they use and how bright, playful and vibrant the décor is. Turtle Bay have pulled out every stock to have one of the most vibrant interiors in any restaurant or bar across the United Kingdom. The space is filled with a bright yellow island hut bar, identical bar stools, and lights across the ceiling in all different forms. They have hanging black lampshades above the tables around the edge of the room, light bulbs with yellow wired shaped lamp shades, individual light bulbs hanging over the bar where the menus hang, and strings of bright fairy lights in the restaurant sitting area. Turtle Bay has pulled out all the stops when including many different lighting elements to create an exciting interior. 

According to Aida Behmen (2018): “lighting is defined by the space and its usage, success of the lighting in a certain space is measured by impressions and feelings of people for whom the space is designated. Lighting also needs to be integrated with the architecture and the rest of the interior design.” Turtle Bay uses a range of different light fixtures in different shapes, sizes, and colours, but they use soft lighting bulbs to create a bright interior that doesn’t come across harsh. Behmen also states that “Good lighting is a combination of daylight with electric light. Daylight is naturally the most comfortable and the task of the electric light is to imitate it. The combination is crucial in having pleasant lighting” (Behmen 2018). Turtle Bay has accomplished this by having large floor to ceiling windows around half of the perimeter, and high ceilings which makes the eye-catching interior less cluttered. Although to, such as those that visit The Stoneworks Bar (a somewhat dull interior) it may seem cluttered, or even over-powering. 

Turtle Bay is a Caribbean Restaurant so the colours yellow, green, blue, orange and red are included in many elements within their exterior. All tables in the bar area are wooden and many have unique colour designs on them, to go with their colourful seat benches and colourful plastic crates hanging from the ceiling. Many different patterns, colours, and shapes have been used to capture the eyes of visitors. The designers have made this bright, and sometimes in your face interior, sophisticated and clean cut to portray the exciting Caribbean culture in a way that appeals to a wide variety of people and different age groups. 
[image: Screen%20Shot%202018-11-20%20at%2010.36.41.png]
Image 7 – Turtle Bay Restaurant 


Some of the restaurant is separated from the bar, so that if customers are only visiting for drinks they can sit in the designated bar area. As visible in image 6 the different types of lighting are carried out through the whole restaurant. In the restaurant area, there are rows of oil drum lampshades and a row of fans in between. 

There is not one dull corner when looking around the inside of any Turtle Bay restaurant / bar which can symbolise that there is never a dull moment when visiting this elaborate establishment, and can also mean it is a welcoming scene for anyone visiting, and even those alone. Its vibrant interior reflects the vibrant people that attend to try their unique cocktails and Caribbean cuisine. The tables and chairs are a mix and match of orange, blue and red, the tables vary from plain wooden to painted patterns and designs. A yellow rustic railing corners off the restaurant from the window to the kitchen where waiters and waitresses collect the food. The walls are filled with mirrors, paintings, graphics and metal barriers to create feature textured walls. All these elements are equally as important as each other in creating a realistic Caribbean atmosphere and are great conversation starters for customers.
Written in the Peterborough Telegraph:
“Turtle Bay is all about celebrating the lively, colourful, soulful and delicious experienced that the Caribbean has to offer. An electric cuisine that is influenced by a rich tapestry of ethnicities, the food offers a vast choice of bold flavors and rustic dishes all inspired by the laid back, social outlook of the Caribbean.” (Brad Barns (2017)

 Peterborough Turtle Bay communicates greatly what Barns is saying - with its playful interior and bright colours it has a welcoming look, and the casual atmosphere is achieved because of this. Turtle bay is all about bringing that lively, exotic Caribbean atmosphere to their bars / restaurants across the country. They play Caribbean music through their stores, to increase the atmosphere while enjoying authentic Caribbean cuisine and elaborate cocktails, giving visiting a feeling as close to visiting the Caribbean as they can.  

While Turtle Bay is firstly a restaurant it indeed wants to stand out from other restaurants in the surrounding area, such as Nandos, Prezzo, and Cóte. Turtle Bay is the only one that allows people to visit without ordering food, and is the only place in Peterborough city Centre where you can find authentic Caribbean cocktails with a 2-4-1 offer every day of the week. Turtle Bay doubling up as a bar and restaurant allows for a larger target audience and a larger turn over than other surrounding, similar, establishments. 

[bookmark: Conclusion]Conclusion 
In chapter one this essay explores and analyses the exteriors of The Stoneworks Bar and Turtle Bay restaurant / bar in Peterborough’s Cathedral Square. I began by discussing the prime identifiers on the exteriors of the establishments and spoke in depth about other visual elements and the colours that have purposely been chosen and used to define the businesses exterior. I discovered that The Stoneworks Bar, with its dark exterior and minimal advertising and limited visual elements, was purposely done to maintain a low-key look. The Stoneworks lack of advertising was achieved to only entice inside the people that are curious enough and spontaneous enough to want to risk it and find out. The lack of vibrant clear advertising is also another way to keep unwanted guests, such as lively loud groups, at bay as it is a sophisticated bar suited more for older crowds or those that are looking for a calm, friendly and casual scene. The little quirky bar also concentrates on catering for its large number of regular customers that usually stop by after work and stay until almost closing time. Keeping the advertising simple and the exterior navy blue means that the bar remains a hidden gem in Peterborough’s city Centre, and the people in the know returning time and time again. 

While analysing Turtle Bay’s exterior I discovered that the most important elements were their bright and vibrant colours they use to catch a potential new customers eye. The orange and blue letters are designed to be seen from a distance and draw people in as well as the bright strings of light that fill all the windows at the front of the store. Turtle Bay, unlike The Stoneworks Bar, wants to be seen and strives for people to recognise It and feel welcomed to visit. The aim of Turtle Bay’s restaurant / bar is to portray a Caribbean culture to be enjoyed in hundreds of stores across The United Kingdom. They advertise their 2-4-1 cocktails and authentic Caribbean cuisine and want to invite the new and old customers through the door every week. The bright complementary colours of blue and orange are what makes this restaurant / bar so successful as blue and orange are on opposite s of the colour wheel. They are a combination that create a pleasing exterior. 

In chapter two this essay explores and analyses the interiors of the same two restaurants / bars. I discovered while analysing The Stoneworks Bar that their interior is minimalistic like their exterior. They have several visual elements that give the bar its unique, quirky style, but the design is in coordination with its exterior. The interior of the bar has bare stone walls and a stone bar, which were deliberately put in while being built and inspired by the name “Stoneworks”. This low-key bar has quite a dull interior with a small number of large light fixtures and only a few sets of stringed fairly lights hanging from the walls. The stone floor, tables made from old key-keg’s, and un-matching chairs and stools are all important elements that helps The Stoneworks Bar portray itself as a casual and relaxing bar. The Stoneworks Bar interior uses natural colours and tones to maintain its low-key atmosphere. 

This essay then analyses and discusses the interior of Turtle Bay’s restaurant / bar. Turtle Bay continues its vibrant exterior throughout the interior of its store, everywhere you turn and every corner of Turtle Bay is filled with bright colours, different textures and different uses of light. Turtle Bay’s exciting and fun interior was designed with the aim to create an exciting Caribbean cultured atmosphere.  The large amount of different light fixtures and aesthetically pleasing strings of fairy lights create a warm and cosy setting in the well-known restaurant / bar. The warm and cosy atmosphere created by all the lights makes the establishment more welcoming and therefore makes customer’s stay for longer and want to visit time and time again. A significant element that helps and largely improves the homely and cosy interior of Turtle Bay’s is the use of fun colours. The mixture of yellow, orange and red through-out the restaurant / bar creates the warm hue that has people enjoying their stay and visiting again. The colours of the interior is also nicely reflected with the colour of their traditional Caribbean cocktails which range in vibrant colours and fruity taste. 

From my analysing and discussing of the interior and exterior of these two establishments it has proven that restaurants / bars can have completely different exteriors and interiors and still serve the same purpose and entertain the same amount of business. Each establishment has different psychological effects of their possible customers and their regulars, as they cater for different types of people, that being their general style and sometimes age. The Stonework’s minimalistic and dark exterior triggers people’s curiosity, especially those that are spontaneous and always eager to try somewhere new. The exterior also gives the impression that it is going to be a relaxed atmosphere inside which can put other possible customers off, if they are looking for somewhere more lively and in that case, they might possibly look for somewhere more colourful and that looks more exciting from the outside, such as Turtle bay. The Stonework’s bar knows it’s target audience and this edgy, little, quirky bar does not fail at catering for them. Turtle bays brightness and warmth invites the mostly young and bubbly customer looking for an enjoyable time with a playful atmosphere, it’s a place full of excitement and colour and the psychological effect of this means that a customer with a just as colourful persona will be almost guaranteed to visit.  


















[bookmark: Bibliography][bookmark: _GoBack]Bibliography

· Barns Brad (2017) £800,00 Turtle Bay Caribbean Restaurant Opening Date in Peterborough Revealed City Centre  (online) Available at: https://www.peterboroughtoday.co.uk/our-region/peterborough/city-centre/800-000-turtle-bay-caribbean-restaurant-opening-date-in-peterborough-revealed-1-7934513 (Accessed on: 19.11.18) 

· Behmen Aida (2018) Basic rules about lighting in a restaurant Available at: https://possector.com/starting-a-business/basic-rules-about-lighting-in-a-restaurant (Accessed: 27.11.18) 

· Berry Susan and Martin Judy (1991) Designing with colour Batsford how the language of colour works and how to manipulate it in your graphic designs. London: A quarto book. 

· Cousins Carrie (2012) Colour and emotion: What does each hue mean? Available at: https://tympanus.net/codrops/2012/04/03/color-and-emotion-what-does-each-hue-mean/ (Accessed: 4.11.18)

· Gadsden David (2014) The impact of colour in Advertising, Marketing and Design Available at: https://www.maistro.com/blogs/impact-colour-advertising-marketing-design/  (Accessed: 4.11.18)

· Giuroiu Anton (2017) 87 World’s coolest Pallet Bar Ideas to Realize Right Now Available at: https://homesthetics.net/pallet-bar/  (Accessed: 19.11.18) 

· Grafe Christoph and Bollerey Franziska(2007) Café’s and Bars, The Architecture of public Display Abingdon, Oxon: Routledge. 

· Milla Mira(2014) 20 color Theory Facts You Should Know Available at: https://www.complex.com/style/2014/08/color-theory-facts-you-should-know/  (Accessed: 4.11.18) 

· Olins Wally (2010) The Brand Handbook London, Thomas and Hudson













28

image1.jpeg
ambitions §

personnel





image2.png




image3.png




image4.png




image5.png
2 Mwnﬁp zaouaz” oy 300‘“0 253, 295
el 3”/({‘ 180 160 120 17, /8





image6.png




image7.png
ol o
&3





