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Task 1-Formulate a Research Question
Introduction
The concept of sustainability plays an important role in today's business world.It entails methods that involve taking into consideration the environment,society as well as economics for the achievement of sustained competitive advantage (Pererva et al.2021).A survey was made  among  consumers  world-wide  in  March  2021  and  found  that  55%stated  that “environmental responsibility”is very or extremely important for them at brand choice time,  while 29%believed that it is reasonably important (Smith,2023).Sustainability is more than just a buzz word-sustainability is an imperative for strategy.Relevancy is not confined to SMEs that form a major part of business community.The small and medium enterprises have an important contribution in a country's socio-economic development,and its capability of generating value creates direct effects on its further expansion or extinction.

[image: ]
Figure 1:Consumers more concerned about sustainability in 2023 than a year ago worldwide
(Source:Smith,2023)
Hence,sustenance of SMEs requires exploring the correlation of sustainability with value
creation.Sustainability involves reducing energy costs,enhancing one's brand,gaining new
markets,and  improving  customer  loyalty.They  also  help  in  building  value  for  these
organizations.In addition,value creation is an essential concept in business management and
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accounting studies.This refers to the creation of economic and shareholder values in relation to some internal and external factors.
Identifying the Problem
There are many obstacles which  SMEs  face  in  adopting  sustainability measures.Due to resource  constraints  such  as  fiscal  restraints  and  inexperience,most  organizations  have difficulties sustaining their activities towards being eco-friendly (Incekara,2022).In addition, there is no common system of reporting and evaluation of their course to sustainability.These are significant challenges.SME has many businesses and therefore,their addressing of the sustainability concern differs.Such failures have effects reaching far beyond their longevity since these concerns affect all of us and the environment at large.In aggregate,SME's account for substantial amounts of GHG's,energy,and other resources.
It therefore becomes necessary to find out how sustainability measures impact on value added within SMEs.The analysis of some main elements behind the successful realization of the sustainability initiatives has implications for SMEs,policymakers and researchers.As such, the objective of this study is to narrow down this information deficit so as to promote a responsible and worthwhile small-medium enterprise industry environment.
Formulating the Research Question
The research question for this study is articulated as follows:Our inquiry has one key question
which  is,“How  do  sustainability  practices  lead  to  value  creation  in  SMEs,and  what determines  a  good  implementation process"?Investigating  this  question  will  reveal  the
intricate workings of these complex dynamics which can serve as practical advice for small and medium sized enterprises interested in improving their own sustainability prospects.
Discussing the Value of the Research
The value of this research is great in that it provides realistic perspectives on why sustainability measures should have a direct influence on the profit margins of small and medium scale enterprises.Through appreciation of the linkage between sustainability and value creation, SMEs may have informed decisions towards enhancement of their sustainability efforts.The study also adds to the literature related to business sustainability by narrowing its scope to SMEs.The paper fills an important gap in the existing literature and offers a complete picture of sustainability in SMEs.
Chosen Research Approach
In this study,a qualitative research approach has been adopted.Such is the nature of qualitative methods that makes them appropriate when exploring complexity based,context-dependent
issues like sustainability practices in small and medium enterprises(SMES).Using such an
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approach ensures that one can get into the depth of the research data,triangulation of the data and the   holistic  comprehension  of the   issues  behind  the   sustainability  and  generation  of economic   value(Cantelmi   et   al.2021).Through   interviewing,surveying   and   documentation analysis,we  can  encapsulate  the  varied  experience  of  SME  owners/managers  and  their perception about CSR.This paper will utilize qualitative methodology;this is because itallows
one to delve into the deep-rooted reasons,obstacles,and strategies with regard to sustainability.
Qualitative Research Designs
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	Figure  2:Qualitative  research  approach
(Source:Developed based  on  Cantelmi  et  al.2021)
Data Collection Methods
Data  collection  will  involve  in-depth  interviews  and  case   studies(Alam,2021).Through  in- depth  interviews  we  can  interact  with  SME  owners,managers,and  other  stakeholders  to understand the processes involved in their  sustainable management.The  case  studies  section will   give   an   overview   of  some   SMEs   and   demonstrate   how   they   are   practicing   the sustainability.Such methods are highly explorative by nature and make it possible to reveal the details,reasons  behind  the  issues  about  sustainability  in  SMEs.Thus,we  can  generate  a  full
narrative using triangulation of data from interviews as well as case studies.
Sampling Method and Sample Size
The  study  will  involve  purposive   sampling   of  SMEs  that   show  exemplary  sustainability  practices.The strategy assures that the SME target is focused and helps in a detailed evaluation  of how different sustainability options have been applied by each business.Data saturation will
guide  in  determining  the  appropriate  sample  size  for  studying  sufficient  SMEs  and  hence
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generating useful results.The sample size will still need to be selected with much care so as to keep the research focused and yet rigorous.
Conclusion
This research finally tries to establish the vital connection between sustainability practices and value  generation  among  SMEs.Therefore,through  qualitative  research  such  as  in-depth interviews and case studies,we seek to discover the complex reasons behind sustainable initiatives that work.It is significant also because this research brings a contribution into the field  of business  sustainability  particularly  addressing the neglected  small  and  medium enterprises(SMEs)perspective aiming at enhancing the sustainability of SMEs.The study hopes to offer useful information to SMEs as well as contribute knowledge on sustainability in
the real sense.
Task 2-Primary and Secondary Research Techniques
For the research approach selected in Task 1,which is a qualitative approach focusing on sustainability practices in SMEs,the following primary and secondary research techniques will be employed:
Primary Research Techniques
In-Depth Interviews:There will be in-depth interviews involving SME owners,managers,and other important shareholders.Half-structured interviews whereby open ended questions are used to dig up details about sustainability in their organizations.The objective is to collect personal views,experiences and perceptions of sustainability and its effects in value creation (Guzel et al.2021).
Case Studies: Some successful cases of sustainability implementation among SMEs will be developed as case studies.The case studies shall examine in details,the sustainability agenda  of the SMEs,the challenges they faced,the strategies they used and their eventual outcomes. Such relevant information will enrich the analyses with contextual data.
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	Figure 3:Data collection techniques
(Source:Developed based on)
Secondary Research Techniques
Literature Review: Existing knowledge and insights regarding the sustainability practices in
small   and   medium   enterprises,as   well   as   their   impact   on   value   creation,will   be comprehensively reviewed through literature review.This would entail examining scholarly papers,monographs,and research studies,among other necessary publications.0 It will be important to conduct a literature review in order to identify main terms,theory options,and
what is lacking with existing literature.
Document Analysis: Additionally,a document analysis will also be conducted on some relevant
documents within the selected SMEs.These would include a sustainability report,external communications such as on the company's website and its annual financial statement and documents relating to internal communications such as on how it implements its sustainability practices  within  the  organization(Opferkuch  et  al.2021).Supplementary  information  on document analysis will help in cross-checking findings obtained during primary research.
The data set will be obtained through the coherent use of these primary and secondary research methods.First hand qualitative data will be provided by primary research methods,while secondary researchers offer the much needed information in a broader perspective about the specific  topic.A  comprehensive  and  balanced   conceptualization  of  how  sustainability processes  create  shared  values  within   entrepreneurial  firms  requires   combining  these approaches,
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Task 3-Present Your Ideas
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Task 4:Data Analysis
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