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[bookmark: _Toc120441109]Executive Summary
Tourism industry has developed rapidly in the last decade. The major source of change catalyst in the tourism industry is the element of sustainability. Sustainable tourism development is now the major objectives of countries to improve their economy and attract tourist across the globe. The current reports analyses how Eiffel tower as a tourism destination play its role in the sustainable development i.e. economic, environmental, and socio-culture of France. The report reflects that Eiffel tower has played a great role in improving economic conditions of France, however, there is a room for improving environmental sustainability at the destination. Butler Life cycle analysis recommends that the destination place must adopt sustainability strategies to act on sustainable development goals.
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1. [bookmark: _Toc120276924][bookmark: _Toc120441110]Introduction
[bookmark: _Hlk120271595]The potential influence of tourism as a tool for regional development has gotten very little critical attention outside of the specialist tourism literature, despite broad practical application in rural regions. Since the so-called institutional revolution in geography and political economy, it has been widely recognized that tourism must be incorporated into broader regional development plans to effectively deploy tourism for the socio-economic regeneration of rural areas (Roddewig, Baxendale and Stables, 2020). The report provides detail regarding to three pillars of sustainability with reference to Eiffel tower. The report analyses the tourism destination with the help of Butler’s life cycle. The report finally provides recommendations for improving sustainability at the destination place. 
[image: Eiffel Tower]
Figure 1: Pictorial Representation  (Young, 2008)
Gustave Eiffel erected the Eiffel Tower in 1889 for the Exposition Universally, held to mark the centennial of the French Revolution. Over the course of 2 years, 2 months, and 5 days, it was built, it was a true technological and architectural triumph. A showcase of French engineering, "Utopia attained" capped off the 19th century and marked the beginning of the industrial era. Today, it welcomes about 7 million visitors annually as the showcase of Paris and a global icon of France, making it the most visited monument in the world. The Eiffel Tower has long been a point of interest (Baxendale and Stables, 2020). The Tower was initially intended to be a temporary building when it was designed by Gustave Eiffel and Morris Koechlin. After twenty years, the sections of this eye-catching structure were scheduled to be dismantled and melted down. However, this did not occur. The Eiffel Tower, a stunning landmark, attracted millions of tourists from all over the world. Thousands, if not millions of people, save money in jars labeled "Eiffel Tower Fund" for years on end in the hopes that one day they can make the trip of a lifetime to Paris to see the Tower. The iconic Eiffel Tower of Paris has contributed financially and scientifically to the happiness and joy of countless people throughout the world (Haas, Tussey and Metzger, 2022). The Eiffel Tower, or La Tour Eiffel as it is known in French, was the focal point of the Paris Exposition (World's Fair) of 1889. It was constructed to mark the centennial of the French Revolution and to flaunt France's technological prowess to the world (Buchanan and Tschida, 2015). 

2. [bookmark: _Toc120276925][bookmark: _Toc120441111]Three  Pillars of Sustainability
2.1 [bookmark: _Toc120276926][bookmark: _Toc120441112]Economic Factor
The Eiffel Tower transformed the Parisian economy for its first twenty years, and its design proved to be self-sustaining because of the way its color and joints were conceived with the sun's path plan in mind. It follows that exposing the tower's facade will cause no damage to the building (Steiner and Veel, 2019). Consider the Eiffel Tower in Paris, France, as an example of the crucial trade-off. While the Eiffel Tower was the main attraction during the 1889 International Exposition that brought millions of visitors to Paris, it was also responsible for inspiring some novel societal reforms. As the centerpiece of the International Exposition, the Eiffel Tower received a lot of attention there. It was responsible for injecting roughly €2,000,000 into the French economy. Despite its unattractive beginnings, the Eiffel Tower has come to represent France as a whole. It is also a popular design element in a wide variety of home decor products, from apparel and accessories to fabrics, paper goods, wallpaper, and more. Alexis Gustave Eiffel conceived of the Eiffel Tower. Incredibly far-reaching political, economic, and social effects emanated from the structure he conceived. The "Eiffel Tower," or "Iron Lady" as it is popularly known, is a 324-meter-tall monument that serves as a symbol of Paris and France alike (Tawfik et al. 2018).
Just over six million visitors a year make the trip up the Eiffel Tower. Annual revenue from ticket sales to the Eiffel Tower in Paris has been on the rise since 2011. Sales of admission tickets to Paris's most recognizable landmark topped 87 million euros in 2019, up from 53.03 million in 2012 (Blizzard, 2012). 
[image: TOUREIFFEL-INfOGRAPHY]
Figure 2: Facts about Eiffel Tower (Tawfik et al. 2018)
2.2 [bookmark: _Toc120276927][bookmark: _Toc120441113]Socio cultural Factor
Tourism is an industry with tremendous economic implications. There are many negative social and environmental effects of this sector. The Eiffel Tower changed the world by bringing millions of tourists to Paris. In the long run, it attracted tourists and brought in lots of cash for France (making their economy rise). Over time, it came to symbolize France on a global scale. The fact that it served as a communications hub, picking up telegraph messages and later being used as a radio and TV relay for military alerts and television broadcasts, also had a role. Physically, it was remarkable since it was the tallest structure ever built at the time. One of the most well-known buildings in the world, it sees an average of seven million visitors per year. Many others found this structure interesting, and it served as a model for them when they built their own structures (Young, 2008).
The Eiffel Tower, a French landmark, was constructed in 1889 as a symbol of France for the benefit of tourists from around the globe. A party honoring the 1789 French Revolution. Celtic and Gallo-Roman influences, as well as those of the Germanic Franks, can be seen in contemporary French art and literature. French is spoken there, and eating is a national obsession. French business attire often consists of dark colors for males and pastels or neutrals for ladies (McKercher, 2005).
The tourism industry has become increasingly important to the Parisian hotel, restaurant, and nightlife industries (McKercher, 2005).

2.3 [bookmark: _Toc120276928][bookmark: _Toc120441114]Environmental factor 
The Eiffel Tower is one of the world's most recognizable structures, and its dedication to energy efficiency and environmental sustainability serves as an excellent example. Some of the most noticeable additions to the attraction during its recent first-floor renovation were eco-friendly additions that will help it last for generations to come.
The popular tower's first level was closed for more than 2 years for renovations that affected the public's access. The SETE (Société d'Exploitation de la Tour Eiffel) paid for the full renovation, which came to 30 million euros (before taxes) (McKercher, 2021). In addition to providing visitors with an entirely new and beautiful experience, they also opted to help the city of Paris with their Climate Action Plan by decreasing the tower's carbon impact.
Paris's own greenhouse gas emissions are targeted for a 25% reduction by 2020 under its Climate Action Plan (Vu, Muskat and Law, 2020). The tower's green features may not have a huge impact on the city's overall goal of reducing energy consumption, but they send a compelling message to the globe. When other institutions around the world see that even a venerable building like this one is investing in sustainability, it serves as a rallying cry for others to do the same.
The Eiffel Tower sets the bar for sustainable urban development by producing its own electricity and instituting other eco-friendly policies. Among the many measures taken are the installation of two wind turbines, energy-efficient light-emitting diodes (LEDs), solar panels, a rainwater collection system, high-efficiency heat pumps, and other similar technologies.
The most cutting-edge step is the construction of two 7-meter-tall VisionAIR5 wind turbines that are invisible to onlookers. They are very silent and have painted themselves to match the tower. Each year, the turbines provide enough energy to run the tower's retail space on the ground floor. Rakadizhiyska (2018) stated that part of its energy needs is met while other sustainability efforts are also having an effect. The two pavilions attached to the Tower will be able to get half of their water heated by the 10m2 of solar panels installed. A rainwater recovery system has been constructed to supply the water for the toilets, and LED bulbs have been put throughout the ground floor.
There have not been major upgrades to the Eiffel Tower in 30 years. Since then, a lot of things have changed, thus it was necessary to bring it up to date. The potentially catastrophic effects of climate change have ensured that it has received increasing attention over the years (Martin and Uysal,1990). Taking climate change lightly would be a mistake if it were not for the fact that one of the world's most prominent figures has chosen to portray the message that sustainability should not be an option but a duty.

3 [bookmark: _Toc120276929][bookmark: _Toc120441115]Butler’s Life Cycle
Butler created a graph showing how tourism has increased over time. Six distinct phases of tourism growth were defined by Butler. Actually, there are five distinct phases, and the final phase provides multiple possible outcomes (Barthes, 2012). 

[image: Butler Model of tourist resort development]
Figure 3: Number of Tourists (Barthes, R., 2012)
[bookmark: _Toc120276930][bookmark: _Toc120441116]
3.1 Exploration
There are limits placed on travel. There would not be much of an uptick in either society or the economy thanks to this. According to Santhanam, Ramesh and Agarwal (2020), the most popular tourist destinations generally contain exhibits that teach tourists about the history and culture of the area. At this time, local governments and inhabitants are just starting to think about the tourism industry and how to make the most of the opportunities it presents. Now is the time to begin making arrangements for a vacation (Oskam, 2020).

3.2 [bookmark: _Toc120276931][bookmark: _Toc120441117]Involvement
Involving people is the first step in developing a tourist industry. According to Diorazio and Mullen (2020), traveler motels may appear soon. Foreign investors may be interested in contributing to the project's growth. Governments may feel obligated to invest in infrastructures like airports, road networks, and public health services. The onset of tourism's seasonality may occur at the proposal stage.

3.3 [bookmark: _Toc120276932][bookmark: _Toc120441118]Development
More effort will be put into advertising the location during its construction phase. The news and social media might start covering it more.

3.4 [bookmark: _Toc120276933][bookmark: _Toc120441119]Consolidation
During this stage, tourism development slows down. This could happen on purpose, to keep tourism products and services exclusive, or it could happen by accident (Russell and Faulkner, 2004).

3.5 [bookmark: _Toc120276934][bookmark: _Toc120441120]Stagnation
During this time, the highest volume of visitors may have arrived, and services may be at or near capacity. It's possible that the location simply is not as appealing as it once was.

3.6 [bookmark: _Toc120276935][bookmark: _Toc120441121]Decline or rejuvenation
In the final stage of Butler's Tourism Area Life Cycle Model, a range of outcomes, from revival to decline, are depicted for the destinations. Comprehensive regeneration may be the result of major redevelopments. Perhaps there is a shift in the target audience, an incorporation of sustainable practices, or the introduction of novel attractions. A little TLC in the form of tweaks and upgrades to the overarching tourist infrastructure and provision would do the trick. If something is not done, the tourism industry could continue to suffer (Raihan, A., et al 2022).

3.7 [bookmark: _Toc120276936][bookmark: _Toc120441122]Butler life cycle and Eiffel Tower 
The butler claims that the Eiffel Tower is currently in the rejuvenation phase, but that this will end if regular maintenance is not performed. Restoration and upkeep work on the Eiffel Tower is essential if it is to continue drawing tourists from all over the world.

4 [bookmark: _Toc120276937][bookmark: _Toc120441123]Recommendations
· Knowing your target audience and where they are coming from will help you create a successful marketing strategy for your tourist attraction. That's why it is important for tourist hotspots to analyse cellphone GPS data for socioeconomic and behavioral insights into their clientele.
· In order for a tourist site to attract its ideal customers, its advertising must be adapted to their specific needs.
· A tourist hotspot ought to look into the influencers who are already writing for their market.
· Additional video concepts include interviews with locals on their favorite restaurants, stores, attractions, and methods of transportation, photo ops, and other points of interest.
· Always be abreast of the latest developments. Instead of only trying to make a buck off of tourists, tourist destinations may serve as a valuable resource for them by providing them with relevant information.

5 [bookmark: _Toc120276938][bookmark: _Toc120441124]Conclusions
The report analyses tourism destinations by using three basic pillars of sustainability economic, socio-cultural and environmental. This study selected Eiffel Tower as a tourism destination and analyse its social, economic, and environmental effects on the country. The study used the Butler Model to analyse the visual, graphical depiction of a tourism destination. The study reveals that the Eiffel Tower lies in the rejuvenation stage and it can be developed by implementing sustainable strategies. 

[bookmark: _Toc120276939]
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