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My Questionnaire
As a university student studying consumer behaviour and the owner of Golden Bubbles, located in Piccadilly Gardens, Manchester, I saw the opportunity to apply academic knowledge and entrepreneurial insight. This has been accomplished by creating a planned questionnaire delivered through Microsoft Forms. The purpose of this is to inform consumer preferences and behaviour to make the products offered by Golden Bubbles more accurately reflect those preferences. The use of Microsoft Forms has been chosen for several reasons. These include its ease of use by drag-and-drop functionality, the ability to use different formats for questioning, and the ability to directly analyse the results with export capabilities for more detailed analysis later (Microsoft Create, 2025).
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My questionnaire consisted of a set of ten questions crafted around five major themes via two different question angles per theme. Initially, the themes were related to the consumption frequency of bubble tea. These were attempted through the question: “How often do you drink bubble tea?” and again through a subtly altered question: “In a typical week, how frequently do you buy bubble tea from a shop?” The need for such questions has been supported by the fact that UK consumption patterns reveal most bubble tea consumers as young adults aged 18-29 years, the majority of whom spend several weeks per month indulging in bubble tea.
Lastly, I asked questions on flavour and taste preferences. One of the main reasons for the popularity of bubble tea in the UK is the availability of different and colourful flavour options. Fruit Flavors like mango and lychee are often preferred by many. Younger consumers are more likely to try new food and beverage items. Such is the case for bubble tea. So, the questions I posed were: “What is your favourite bubble tea flavour?” and its equivalent: “Which flavour would you like to see added to our menu?” The intention behind these questions is to uncover both pre-existing preferences and new trends that can be leveraged by Golden Bubbles.
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Data Analysis
The understanding of the role played by the toppings was the third area of inquiry. The role played by the likes of tapioca pearls, popping Boba, and jelly cubes cannot be overemphasized in the making of bubble tea. These act as key segmentation tools for customers (Creativity's UK, 2024).
I asked the following questions to probe into this area: “What kind of toppings do you always prefer?” and “Which toppings would you recommend for us to focus on?” This has proved to be very valuable for us in the kitchen as we look to manage the stock levels according to the demand generated. The next area explored the preference for the level of sweetness. The ability to have control over the level of sugar in the making of the bubble tea is an important factor for customers in terms of satisfaction and retention (ElearnCollege, 2024).
The questions I asked here were: “How sweet would you like your bubble tea to be?” and “Would you prefer less sugar in your bubble tea?” The answers to these questions have helped me modify my sweetener offerings and explore healthier variants.
Finally, preferences for ice levels were incorporated into question areas. The customization of ice levels is expected and anticipated among bubble tea fans in the UK market to some extent because ice levels impact MCH strength and beverage temperature (Next Gen Boba, 2025).
To solicit this information, I asked: “What is your ice level preference?” and: “Does ice level impact your revisit purchase?” At this stage, I adhered to guidelines on designing survey questionnaires. For instance, following an ordering within questionnaires from general consumption behaviours to specific preferences keeps respondents interested and refreshes their minds (Microsoft Create, 2025).
Moreover, I employed multiple-choice questionnaires to answer most questions because they can provide data for statistical analysis. The survey instrument was also tested among a few students and loyal fans before full dissemination to ensure clarity and relevance. Finally, combining academic scholarship with creating and building for business growth has enhanced my learning experience and deepened our bond with fans within our local community.
Website Design and marketing 
I was able to create the business webpage and in the making deliberately chose to retain a very simple and easy-to-use structure for the overall webpage. The business webpage has a very simple and easy-to-use structure so that customers are not swamped when navigating through the pages. I made sure that the webpage did not have cluttered pages and loads of information that could make the customer feel confused. I made sure that the webpage has distinct pages that focus on the areas we cover. Among the key areas that I made sure were prominently displayed on the webpage were the fruit and milk options for the customers. The two options are the most sought-after options for customers. This is achieved by creating distinct columns on the webpage that enable customers to select products that appeal to their desired options of either the cool fruit options or the milk options.
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Colours that resembled real fruits were used to represent fruit flavoured drinks like mango, strawberry, and lychee, thus emphasizing freshness and variety in Flavours. Drinks made of milk were shown by more subtle and warmer colours, which highlighted richness and comfort. For a student studying consumer behaviour, I applied the elements of visual hierarchy by making use of larger headings, pictorial elements, and spacing between elements to help users navigate the menu organically.
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One of the prominent features of the website is its focus on customization, which is reflective of the Golden Bubbles buying experience for the customer to see that the fruit Flavors can be customized with respect to sweetness and ice, making the customer feel in control before making a purchase, which, according to my understanding, is one way to enhance customer satisfaction and brand preference.
In general, a simple design of a website will showcase my academic knowledge and satisfy my business needs as a professional, ensuring that Golden Bubbles will have a fresh, appealing online appearance.
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The importance of Excel in the digital era
As an individual living in the digital age as a university student, I acknowledge that among the most significant applications that I have come to appreciate and relate to the use of Microsoft Excel. In an age where data drives the way that various individuals and organizations carry out their daily or business functions effectively, the role that Microsoft Excel plays within the process cannot be underplayed or overlooked since it offers them an important skill that is versatile in relation to various sectors.
One of the primary reasons that Excel continues to be a vital tool in the current digital era is its capability to process vast amounts of information effectively. In today’s scenario, with the increased acceleration in the process of digital transformation, organisations are generating greater volumes of information through online portals, business transactions, and interactions with their consumers (Microsoft, 2024).
In essence, for students, this functionality in Excel can be very helpful in their studies, research, and management of projects by converting their information into meaningful outcomes.
Excel skills are also highly prized in the job market. This reflects the significance of this skill not only in higher education but also in the job market. Job market employers require job seekers to have strong information and computer literacy skills. Excel skills are at the top of the list for all job sectors (Statista, 2024).
I find that acquiring Excel skills ensures that I have a competitive edge in the job market. Excel skills are applied in many entry-level job positions. This clearly shows that the software is deeply embedded in job market processes.
 
A major advantage of Excel, especially with the advent of the digital age, would be its versatility. For example, it can handle simple arithmetic or complicated data modelling, which would be ideal for all-level audiences ranging from novices like me to expert individuals. Based on the OECD report by OECD (2023), it can be noted that technology-enabled tools used for analytical and problem-solving skills would serve as essential requirements for acquiring skills for the future, and Excel would perfectly match the criteria. 
In addition, there are data visualization capabilities offered by Excel, which are becoming widely important today because of technological changes since data needs to be communicated quickly and effectively. Functions such as charts, graphing, and data dashboarding are some of those tools that one can use to visualize data as a way of presenting results effectively to others. According to Harvard Business Review (2022), data visualization enables better understanding and helps inform strategic decisions, especially in a digital organization with a fast-paced working environment.
 
Relevance to Other Technological Systems - Another way in which the relevance of Excel can be ensured is that it can be used in tandem with other technology-based systems. It can operate in perfect harmony with cloud technology, databases, and business intelligence tools, making it an integral part of technology-based systems (McKinsey & Company, 2023).
This aligns with the trend towards digital ecosystems, where technology used should be compatible and flexible. Studying Excel will teach students about technology interactions in a business setting. From an economic point of view, Excel plays its part in digital productivity and efficiency. PwC (2023) indicates that the use of technology that supports the analysis and automation of data has benefits for the performance of the organisation and diminished errors during the operations of the business. This is supported by the automation capabilities offered by Excel.
 
Conclusion
In conclusion, as a university student in the contemporary digital age, the application and importance of Microsoft Excel cannot be overemphasized as a necessary skill that translates between learning and market readiness. Its capabilities in data management, analysis, employability enhancement, and digital system integration make it a relevant tool in the current digital age. Mastery of this skill does not only serve me well in learning but makes me more marketable for the digital economy that is increasingly seeing the importance of data literacy.
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Customizable Flavors

Mix and match teas, fruits, and toppings
to create a bubble tea tailored to your
personal taste preferences.

Create Yours
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Bubble Tea Questionnaire

this questionnaire will take you only a few minutes to
complete.

the questionnaire will help in understanding my business
idea named Golden Bubbles better.

1. How often do you drink bubble
tea?

(O Daily
() Weekly

() Monthly

Q Never
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m Cash Inflow (£) Cash Outflow (£) Net Cash Flow (£)

6000 8500 -2500
Feb 7200 8200 -1000
Mar 8000 8000 0
Apr 9000 8100 900
May 9500 8200 1300
Jun 10000 8300 1700
Jul 10500 8400 2100
Aug 11000 8400 2600
Sep 11200 8500 2700
Oct 11500 8600 2900
Nov 12000 8700 3300

Dec 12500 9000 3500
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Classic Milk Teas

Rich and creamy blends crafted with
premium tea leaves and fresh milk,
perfectly balanced for a comforting
taste.




