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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
[bookmark: _Int_0H2P3pAR]The Acocks Green Bowl website loads fast and works well, giving users an easy experience. The pages open quickly with no long waiting times, and the menus work straight away, so customers can move easily between booking, prices, and event details. The website is well designed and not too heavy, which helps it load fast even with normal internet. Overall, it is easy to use, and customers should have no problems.


	[bookmark: _Int_kfRwq8uj]Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
[bookmark: _Int_9hJK2Pb7]The website does have a number of sub‑pages, such as sections for booking lanes, checking prices, viewing party packages, and finding contact details. These pages are organised clearly under main menu headings at the top of the site. A prospective customer can navigate them easily by clicking on the menu options, which open drop‑down lists. This layout makes it simple to move around and quickly find the information they need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
[bookmark: _Int_l8a8Xiqh]Yes, a customer can make a booking directly through the Acocks Green Bowl website. The site offers an online booking system that is easy to find and simple to use. Customers can choose their preferred date and time, select the number of players, and confirm their reservation in just a few steps. This convenient feature allows them to plan ahead and secure a lane without needing to phone or visit the venue.


	Question 1d - What improvements could be made to the usability of the website?


	
[bookmark: _Int_FstlzQpM]Answer: The website should add a live chat to help customers get quick answers and solve problems right away. This would make using the site easier and more enjoyable. Also, the booking process should be made simpler with fewer steps, so customers can book their lanes faster without getting confused. These changes would make the website much better for everyone.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
[bookmark: _Int_10GwgRSK]The Acocks Green Bowl website looks nice and easy to use, with bright colours and clear pictures that make it welcoming. On a computer, the pages are spread out and easy to read. On a mobile phone, the site changes to fit the smaller screen, so everything still looks good and is easy to find. Both the computer and phone versions look similar and are simple to use.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 
The website uses bright and nice colours to make it look friendly. It shows pictures of the bowling lanes, food, and people having fun, so visitors can see what to expect. There might not be many videos, but the pictures are clear and in good spots on the page. The colours and pictures help make the website look nice and easy to use.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
No, the Acocks Green Bowl website does not currently have an online chat tool. Without this feature, customers cannot get instant answers or help while browsing the site. Adding an online chat would make it much easier and faster for people to ask questions about bookings, prices, or services, improving the overall customer experience. Right now, customers must use other ways like phone or email, which can take more time.



	Question 2d – How effective are the social media links on the website?


	Answer: 
[bookmark: _Int_ktIwTbnx]The social media links on the Acocks Green Bowl website are clear and easy to find, usually located at the top or bottom of the pages. They give an effective way for customers to connect with the bowling centre, see updates, exclusive offers, and events. However, their effectiveness depends on how actively the social media accounts are used. If regularly updated, these links help keep customers engaged and informed.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
[bookmark: _Int_AOUz3cEP]The company shows its services clearly on the website through simple menus and pages. There are sections for things like bowling, party packages, prices, and events, so customers can easily see what is available. Each section gives short details, like how much it costs and what is included. This clear layout and easy wording help customers quickly understand what the company offers and how to book or join in.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews for Acocks Green Bowl are available on external sites such as TripAdvisor, Yelp, and Google Reviews, rather than directly on the company’s own website. These platforms allow visitors to read about other people’s experiences, including both positive feedback and some complaints. Many of the reviews are recent, with several written in 2023 and 2024, so the information is up to date. This helps new customers get an innovative idea of what to expect before visiting.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
[bookmark: _Int_WLQzR9gL]The service is presented as high quality through the website’s clear information, bright images of clean bowling lanes, and details about extra options like party packages and food. The site highlights friendly staff, well‑kept facilities, and fun events, which makes it feel professional and welcoming. I would use the company’s service, or recommend it to a friend or family member, because it looks enjoyable, easy to book, family‑friendly, and offers a good overall experience.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices are made clear to customers on the website through a dedicated pricing section that lists costs for games, shoe hire, and party packages. The prices appear fair and match the quality of service shown, as the website highlights clean facilities, helpful staff, and extra features like food options and events. This clear pricing helps customers plan their visit with confidence and shows that the company values transparency and good service.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. Acocks bowling

	
	3. Bowling Birmingham 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, it does. Also it is not in the top ten but when scroll down you will see it near the top places in Birmingham 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still highly relevant for modern UK businesses because they serve as a primary point of contact and a source of credibility for customers. In an era where consumers expect quick access to reliable information, a professional website helps businesses display their brand, services, and values in a controlled environment. It also plays a crucial role in improving search engine visibility, making it easier for potential customers to find them online. Additionally, websites support e-commerce and direct bookings, enabling businesses to generate revenue without relying on third-party platforms. Despite the popularity of social media and apps, a well-designed website is still essential for building trust, driving sales, and integrating various digital marketing efforts, making it a fundamental tool for businesses using in the UK today.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation for improving the Acocks Green Bowl website would be to incorporate a straightforward and easy-to-use online reservation system. Although the website provides useful details, allowing visitors to quickly see available times and book their games or events directly through the site would significantly improve the user experience.
[bookmark: _Int_MCiqUtSV]This suggestion is based on the fact that many customers today prefer the convenience of booking online without needing to make phone calls or send emails. Offering this feature can simplify the booking process, increase the number of reservations, and enhance overall customer satisfaction. Additionally, it can help the business better organise its schedule and reduce the time spent on manual bookings.
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