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Next-Generation Health & Wellness Wearable

INTRODUCTION

Samsung Electronics
“It became a world leader in technological innovation in consumer
electronics, semiconductors, and digital convergence (Samsung, 2023).
“With presence in more than 74 countries, Samsung s the IOT leader on
the wearables front with its Galaxy ecosystem.

Galaxy Smart Ring

*Itis the world’s most advanced, sensor-packed wearable that you wear on
your finger monitoring your sleep quality, heart rate, blood oxygen, stress
and fitness data continuously and effortlessly.

Source: Samsung, 2023a

BRAND EXTENSION & MARKET TRENDS

« The global wearable market is expected to
reach $1868 by 2030 (Grandviewresearch,
2024)

« Increasing demand for non-intrusive,
‘minimalist health gadgets

« Al-powered personalised health insights
are going mainstream

* Smart Zen ring sales grew 38% YoY among
18-45 age group

Source: Grandviewresearch, 2025

CONCLUSION

The Samsung Galaxy Smart Zen Ring

establishes Samsung as a leader in the emerging category of smart health-tech wearables.
«Enhances integration of Galaxy ecosystem

« Addresses increasing needs for nonstop, unobtrusive health monitoring

« Eco-friendly design strengthens brand trustworthiness

+ Provides exciting long-term value for both investors and consumers

*Expands Samsung's Galaxy ecosystem into health
ring wearables

“Utilizes AL biometric sensors & Smar(Things
integration

“Effortlessly syncs with Galaxy phones. watches.
and tablets (Kotler et al., 2024)

~Consistent with Samsung's Health mission &
enabler of its digital wellness vision

(Kotler et al, 2024; Samsung, 2023)

BRAND EXTENSION & SUSTAINABILITY

« Band material: Recycled titanium & bio-
based siliconeband materials

« Low power consumption due to BLE
sensors

« Modular & Robust Design for Extended
Product Lifecycle (Samsung, 2023a)

« Supports Samsung's commitment to Net
Zero by 2050 Carbon)
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