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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The web page is loading in a matter of a second or two on a desktop and a slightly longer on a mobile device. It can depend on how stable the internet connection is.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The web page consists of five sub-pages which are Home, Gallery, Services, FAQ and Contact. A prospective customer would not have issues navigating the website as it is very straight-forward.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Because of the nature of this business, it is not possible to secure a booking slot via the website. However, there is a ‘Request a Quote’ button which when pressed it would take the customer to the Contact us page, where they would be able to send a message describing their car and the changes they would like done to it, and contact information about the customer.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The usability of the website is generally good with everything needed available. There is only one widget at the bottom of the home page that isn’t loading properly and returning an error.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The web page normal but it lacks colours and background photos or even a simple colour different than the default. No major differences between desktop and mobile version were found at the time of the evaluation.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website has used a lot of images on their home page and especially in their gallery sub-page where they present the work they have done to different cars. No videos were used anywhere on the website and colour-wise it looks bland, more chrome colours and there not a lot of different spectrums of the colours.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The business has taken advantage of an online chat option. It shows as a little messenger button at the right corner of the page, when clicked the client is taken to their messenger to chat with the business, which makes this very useful to many people to enquire about a quote.


	Question 2d – How effective are the social media links on the website?


	Answer: There is a Facebook and Instagram button at the end of the home page and every sub-page. Both links work well, and their pages have been regularly updated.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are clear but starting price for labour and materials per square meter is unclear. It would be very useful if the potential customer would be able to have this information to see if the starting prices are affordable.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There are some customer reviews available on the web page, however they are not dated and not verified. As a suggestion the business can create a Trust Advisor account and add any reviews to their website which would be verified and build more trust in the business.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Based on the photos that the business has pinned in their gallery of the jobs they have completed, it looks like a high-quality job done. Additionally based on their positive google reviews I would assume that their services are for high-end customers. I would use the services that the business offers based of their google reviews only, however wrapping in general in the UK is very expensive service that you can use, so i wouldn’t recommend to any of my friends or family.


	Question 3d -  Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: As mentioned in question 1c above based of the nature of business it is impossible to put specific prices for everything as it can depends on many factors like difficulty, desired area for wrapping, hours spent and materials cost. That’s why there are no prices available on the website.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car 

	
	2.Wrap

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when typed these three words in Google, the webpage appears on the first page withing the first top ten matches.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Every business website plays a crucial role in modern the UK market now more than ever acting as main place where businesses can promote their brand, connect with customers and offer their services. For example, SuitedCars’s website has a clean layout, design as well as easy navigation and access to booking a slot option. According to Jongmans et al. (2022) a good-looking and easy-to-use website makes a big difference to how customers feel when they visit it and SuitedCars has achieved this with the use of clean and profesional design. While social media raises awareness (NFI,2021), a well-thought and well-designed webpage builds trust and allows direct customer contact – especially in service-based businesses. Overall, having a remarkable website gives businesses the control over how they present themselves, making it an important tool to stand out in today’s competitive online market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	[bookmark: _Int_NGVVVlTg]Answer: The best business move for SuitedCars to do would be to implement their own live chat feature rather than using Meta’s Messenger. To be able to use Messenger means customers need to have a Facebook account and may be redirected off-site, which can interrupt the user experience. An integrated chat keeps clients on the website, allowing for quicker responses and a more seamless interaction. Kotler et al. (2018) marks the importance for a business to control how they interact with customers online in order to build strong relationships. By having their own chat, SuitedCars can build customer trust, simplify communication, and come across as more professional while also staying fully in control of the customer journey.
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