1. It is impossible. The pricing strategy for the UK's four biggest supermarket chains is different from the deep discounters. For example, Tesco provides the lowest priced goods while at the same time maintaining quality. Tesco uses economies of scale and the best channels for procurement to maintain low prices. ALDI's brand provides cheap price and quality products. It uses a cost-saving strategy to keep the cheap price.
2. The prisoner's dilemma occurs when both prisoners sacrifice the other to protect themselves. However, the result would be worse than the result of the cooperation with each other. When one supermarket chooses to protect self-interest to lower price, the same is true for the competitor. The outcome will be the profit is lower than if they had both cooperated.
3. I will advise Tesco to use the cheaper own-brand products to replace some other suppliers' products such as necessities. Tesco needs to develop online business, faster home delivery services and more promotions.
4. The two companies are in a bad competition that will make price wars.
5. No, it is not a wise strategy.
6. Aldi and Lidl do not have the online store to list the price change. the like-for-like comparison will take a lot of time and money.
7. After the ‘Match & More’ strategy, more and more consumers will realize that Aldi and Lidl's products are cheap. This has improved the reputation of Aldi and Lidl, and there may be more customers choosing Aldi or Lidl.
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