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Research question: Importance of marketing for a business’s? 


Abstract/ executive summary 
When you plan to start or operate a small or big business, you will need to make sure to create and presented details report to the stakeholders to inform about your business plans and while these stakeholders may include investors, suppliers and even consumers. You need to have a complete business abstract becomes important because the stakeholders may not read your full report, although a great abstract not only have motivators readers to see the full report on the business plans, or may provide sufficient information’s they should elect not to. (Smallbusiness.chron.com, 2019)



Introduction 
In this assignment I will choose a topic to talk about its resources of the chosen topic for my assignment. I will explain the secondary research, sampling, methodology and etc, this will help my chosen topic for this research. My research question is about importance of a marketing for a business and they should deal with other businesses who may be competing with each other’s to see who the better business in the businesses industry is.  



Secondary research
Many people do not realise that secondary research is actual play a virtual role and it is importance for every business that out there in the 21st century. You know secondary research is the first step which then is followed by primary research.  Other thing is that the secondary research can be done by just sitting on a desk without getting involved in the field. The secondary market is more poplar than the primary market also secondary marketing is reliable because you can buy report or go to online for any information that you may need for your businesses.  With primary marketing research is process of the market research business, companies or restaurant directly gets in contacts with their clients or consumers and ask necessary questions to collect data’s and then the secondary data also collected from different aspects or references and primary is the original data gather and analysed by the specialist or the market research firm. Although primary research is suppressing secondary research and I am sure that the case nowadays because people are far too busy with their life and with their business life too and not enough time for them to do a research for themselves. Many reasons to uses secondary research, however if you must break down the three research to conducts the secondary market research and these are known as market, consumers and internal information. 

So what is the important of marketing research for a business, well we all know that we need date for our business plans and of course we need to choose carefully how we going to come up with ideas for businesses, organisation or an restaurant that you may be working for.  As we all know that marketing research is important for ever businesses otherwise, they would not know how to deal with their consumers or clients. We know that without marketing the businesses wouldn’t be successful although they may clever or how bright they may be, without the marketing in the 21st century.





Methodology/ Results 
This is the way to find the results of a given problem on specific matter or problem which is also referrer as research methodology problem. This help any organisations that wants to be on top other companies, the methodology is powerful because it alters businesses models by changing the how organisations market, communicate and sell these to their consumers by providing the products and services that actual makes the consumers live better also engaging in them to compel and built valuable consumers experience.  This transforming marketing is not methodology, but it changes the mindset. 
If research does not work systematically on problem, there would be less possibility to find out the final result. For finding or exploring research questions, a researcher faces lot of problems that can be effectively resolved with using correct research methodology (Industrial Research Institute, 2010).




Sampling
Sampling is important for every business because this means you need to get opinion from a number of people or your regular consumers. You need to make sure to choose from a specific group in order to find out the whole types of sampling. You need to have enough sampling details that being used in the market research. 
Let just say an client wanted to know more how to set up future marketing strategies in more efficient and effective way to do it, and of course but what the client need to understand the relationship between data sources and gain new insights concerning investment such as price promotions, media, consumers satisfactions and sales. 
To answer any questions from any research it takes times to do it, not only that but some of the research questions are harder than it seems and it is doubtful that researcher should be able to collet data from all cases. You need to select a sample, the entire set of cases from which researcher sample is drawn and it’s called the population, this is because, since the researcher don’t have much time nor the resources to analysis the entire populations so what they do is apply sampling techniques to reduce the number of cases. This would be impractical to study whole population in the world, like when you doing a questionnaires survey on people like what they do on the daily basis but to do a sampling on the whole population is going to be difficult and not only that but the time and the resources. Sampling is like a method that allows the researcher to find information about a population based on results from a subset population and not having to investigate every single person who lives on this planet Earth.  So instead of that the researcher can reduce the number of people and study reduce cost and workload that way the researcher obtains the information they required and at the same time it has to be balanced against large size of sampling with enough power to detect association. When you doing methods of sampling of a population you always need enough resources, time and information, these are things are required when you do like sampling and I am sure is not easy thing to do but if you put your time and effort then its worth in the long run.
 Sampling can be used anyways as long as you know what you doing, or whatever methods you chosen for you sampling or the techniques, this is important for each individuals are selected representative for whole population, which may involves specifically target people who are hard to reach such as homless people or maybe people who have diseases cannot be recover with modern technology.  

There are stages of the populations and how the researcher divides into many stages…. 
Stage 1: target population: - as you may know the first stage is about the sampling process and this clearly define target population.  Commonly known to the people who are living in particular country such as UK, China, Japan.
Stage 2:  select sampling frame: - this stage is about the frame, as you know frame is list of actual cases from the sample that will be drawn and this how the frame representative of the populations. 
Stage 3: choosing the sampling: - this stage is to examining types of methods and what it’s worth, by the meaning of this is sampling with reasons and why the researcher is likely to select a sample. Let just say that taking subset from the chosen sampling like frame or entire population which called sampling, this can be used as inference about our populations but that just a theory and this all depend on what sample you choose or the techniques of the sampling. 
The sampling can be divided into two ways 
· Probability or random sampling 
· Non-probability or non- random sampling
When come to sampling make sure you choose specific type of sampling and techniques. There are several different ways of sampling and techniques available which can be used in two ways such as probability or random sampling or non-probability sampling. This all start with a complete sampling frame of all eligible individuals from the sample you choose or selected. 


Each individuals are chosen by chance and each of the members of the population has an equal chance, or probability of being selected. One of the way to obtaining a random sample is to give each individuals in a population a numbers, and then use a table of random numbers to decide which individuals to include.1 For example, if you have a sampling frame of 20 individuals, labelled 0 to 100, use groups of three digits from the random number and that way you will be able to pick you sample of your chosen one.

Sampling is perhaps the easiest method of sampling this because participants are selected based on availability and willing to take part in. The useful results can be obtained, but the results are significant bias this because those who volunteer to take part are to be different from those who choose not to take part in. 








Conclusions 
[bookmark: _GoBack]In this assignment I done some of the research and find out how some businesses co-operate and how they deal with they consumers.  Some of this include sampling, methodology, introductions and many more. This was harder than I imagined but I did what I could. As for the assignment, I seen lot business use different types ideas or sampling for their businesses and how they deals with their consumers for example if a client have an issue what they business do is hand a questionnaires survey to see how they handling consumers complaints and how they reduce that so the businesses come up with ideas that may be suit for their businesses.  As for me I work in Indian restaurant, I too times need to deal with sampling consumers foods or their drinks. 
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