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Corporate social responsibility (CSR) is a voluntary practice undertaken by businesses as a kind of self-regulation. Its primary objective is to ensure that corporations are held responsible for their actions and their impact on society while simultaneously striving to improve the well-being of the individuals and communities affected by their operations (BDC.ca, 2020). Corporate social responsibility (CSR) encompasses a range of practices that organisations can adopt to fulfil their ethical obligations. These practices include adopting environmentally sustainable practices, fostering workplace diversity, equality, and inclusion, treating employees with respect, engaging in community philanthropy, and making morally just business decisions (Business News Daily, 2023). The concept of corporate social responsibility has evolved from being a discretionary choice made by individual organisations to being an obligatory policy implemented at many levels, including regional, national, and worldwide. However, several enterprises choose to integrate the notion of "engaging in positive actions" into their activities, above the minimum legal requirements. There is no universally prescribed approach for a corporation to adopt Corporate Social Responsibility (CSR) effectively (Investopedia, 2023). However, it is indisputable that the organisation's endeavours in this realm must be seamlessly incorporated into its operational framework and cultural fabric to be viewed as authentic. In order to further delve in the implication of CSR, this will study aims to demonstrate the CRS strategies of Marriot Hotel and what impacts they create on the overall external environment. 
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The contemporary hotel sector is required to expand and adapt, hence demanding the implementation of improved leadership and management strategies. The adoption of corporate social responsibility (CSR) is a course of action that may be undertaken (Bu.edu, 2017). The Marriott Hotels brand has shown notable success in the previous years within this particular business. The connection between corporate social responsibility (CSR) principles and the hotel sector is indisputable, given the present strong demand for both. On a national and global scale, there is a potential for growth in the hotel business, prompting several hotels to adopt corporate social responsibility (CSR) activities as a means to enhance their competitive advantage. CSR actions often strengthen three components. Corporate Social Responsibility (CSR) is the proactive engagement of organisations in tackling social concerns by fostering collaboration and promoting educational opportunities for persons from various socio-cultural backgrounds (Arun Thirumalesh Madanaguli et al., 2023). Furthermore, eco-friendly hotels emphasise the importance of companies implementing ecologically sustainable practices and conserving the natural environment. Finally, the existence of corporate social responsibility (CSR) initiatives enhances the process of decision-making and problem-solving across diverse economic circumstances.
Marriott International, Inc. is engaged in the operation of hotels, real estate, and timeshares, as well as the franchising of these properties. The company's business segments include Asia Pacific, Other International, North American Full-Service, and North American Limited-Service (Marriott International, 2023). The Full-Service market in North America encompasses luxury and premium brands that are accessible in both the United States and Canada. The assets of the Limited-Service sector in North America are located in both the United States and Canada. The Asia-Pacific division has responsibility for all brand levels within the Asia-Pacific area. The Other International category includes assets located in the Caribbean, Latin America, Europe, the Middle East, and Africa. The writers of the work in question are J. Willard Marriott and Alice Sheets. The establishment of the corporation may be attributed to Marriott in the year 1927, and its central administrative offices are now situated in Bethesda, Maryland (Marriott.com, 2023). The existing framework of Marriott Hotels consists of four fundamental principles: the promotion of human rights, the empowerment of individuals via opportunities, the commitment to sustainability, and the cultivation of a global environment.
Both hotel businesses and consumers may get advantages from engaging in social responsibility initiatives, as it provides them with an opportunity to have a beneficial influence on communities at the local, regional, and global levels. Companies that demonstrate congruence between their social responsibility programs and their fundamental principles have the potential to enhance consumer loyalty and improve customer retention rates (Investopedia, 2023). Companies that place a strong emphasis on community engagement often possess a competitive edge as a result of a more positive impression of their brand.
However, Marriott Hotels are required to provide customers with a range of resources and possibilities that are beyond mere excellence. Acknowledging the importance of local communities is a commendable facet of the hotel's corporate social responsibility endeavours. Communities that engage in participation acquire knowledge on how to develop more optimal living and working environments, taking into account their own needs and capacities (Marriott International, 2023). The promotion of children's health is facilitated by collaborative efforts with renowned medical institutions, including Children's Miracle Network Hospitals in the United States and Canada. Engaging in environmental conservation initiatives, such as the preservation of rainforests and restoration of coral reefs, requires a comprehensive understanding of natural resources. In recent times, there has been a proliferation of skill-based volunteer possibilities, accompanied by the provision of comprehensive instructional materials aimed at assisting potential volunteers. Marriott Hotels has recently initiated a promotional campaign aimed at assisting persons in the process of reconstructing their lives after being affected by natural catastrophes (Marriott International, 2023). There are well-established initiatives such as free community kitchens, programs dedicated to food waste management, and healthy food markets.
The hotel business is accountable for an estimated 1% of worldwide carbon emissions. In order to mitigate the rise in carbon emissions commensurate with the projected expansion of the business, it is imperative to achieve a reduction of 66% in emissions by the year 2030, followed by a further reduction of 90% by 2050 (emily_mc, 2022). In order to mitigate the most severe consequences of climate change and maintain global warming at a level below 1.5 degrees Celsius, the sector must implement more stringent measures. Approximately 50% of the total annual plastic production consists of single-use items. Despite the efforts made by the hospitality sector to eradicate the usage of single-use plastics, it is evident that many hotels persist in their use. Based on current forecasts, it is anticipated that by the year 2050, the quantity of plastic present in the ocean will surpass that of marine species (emily_mc, 2022).
The fundamental goal of Marriott Hotels is to mitigate its environmental effects by using advanced technologies and employing analytical thinking. Marriott has officially joined the Business Ambition for 1.5 degrees Celsius initiative, which sets out a target of achieving net-zero emissions in alignment with its overarching commitment to attaining net-zero emissions. Marriott has just been a participant in the Race to Zero project, a worldwide campaign that has backing from several groups, including worldwide Citizen (Jena Tesse Fox, 2021). Race to Zero is a global initiative that brings together many stakeholders, including businesses, regions, communities, financial institutions, and educational institutions, with the aim of achieving net-zero greenhouse gas emissions throughout the value chain by the year 2050. All parties involved in the matter retain the same goal, which is to expeditiously and fairly decrease emissions across all sectors in alignment with the Paris Agreement. This purpose is to be pursued while upholding established action plans and ambitious short-term targets (Hemanth, 2023).
Marriott International locations have been actively engaged in lowering their overall carbon footprint as part of the company's sustainability ambitions for the year 2025. In order to attain these novel objectives, it will be essential for Marriott personnel across all divisions, alongside property owners and franchisees, to engage in collaborative efforts. Potential initiatives encompass enhancing the utilisation of renewable energy, electrifying structures to optimise the generation of electricity from renewable sources, consistently adapting design criteria to enhance the energy efficiency of buildings, and progressively implementing automation systems and energy-conserving enhancements (Jena Tesse Fox, 2021). In addition to prioritising existing sustainability initiatives such as the mitigation of food and refuse waste and the restoration of natural resources, the organisation will provide avenues for engagement in activities such as reforestation, coral and mangrove planting, and other related endeavours.
Education and training have a crucial role in promoting economic development and alleviating poverty. Individuals who possess the opportunity to get a high-quality education are inclined to have a higher probability of attaining a successful professional trajectory (Business News Daily, 2023). Individuals who are engaged in gainful work have the potential to alleviate their state of extreme poverty and enhance their overall quality of life. Education has a significant role in enhancing economic competitiveness and productivity. These identified attributes are widely regarded as facilitating the advancement of sustainable development and per capita economic growth (GGI Insights, 2023).
Young individuals have the option to establish a connection with Marriott Hotels by participating in the empowerment through opportunity program, whereby they may apply for complimentary training and educational opportunities (Marriott Careers, 2023). The consideration of diverse national experiences is seen as crucial by hotel managers, as they actively push for principles of diversity and fairness. Marriott Hotels actively promotes the inclusion of women in various leadership roles throughout its businesses. Individuals with disabilities and military veterans are often encouraged to seek career opportunities within the hotel sector as a means to address inequities. Marriott Hotels provides direct assistance to immigrants in their efforts to locate new homes and access necessary services.
The preservation of human rights is of utmost importance in the realm of business since it is mandated by many stakeholders such as governments, companies, investors, and civil society. There is a growing trend of businesses being held responsible for infringements of human rights (FairChange, 2019). The performance of organisations in their daily operations, supply networks, and commercial alliances. Businesses might potentially have a significant impact on the safeguarding of human rights. The increasing significance of human rights in relation to a company's long-term sustainability is seen in contemporary business practices. On a global scale, companies use various procedures and regulations to implement a systematic strategy that integrates responsibility into their day-to-day operations, with the aim of minimising damage. In practice, it is incumbent upon organisations to possess a comprehensive comprehension and provide a compelling explanation of their strategies for mitigating personal harm (Sustainable Hospitality Alliance, 2022). Corporations need to provide substantiation demonstrating their adherence to practices that do not compromise the integrity of global value chains.
However, the Corporate Social Responsibility (CSR) program of Marriott Hotels includes the safeguarding of human rights and the promotion of cultural understanding. Hotels actively support a diverse range of educational initiatives aimed at enhancing public consciousness about coercive labour, exploitation, and human trafficking (csr-marriott, 2022). The objective of this phase is to identify and address management faults and conflicts promptly. Cultivating cultural sensitivity is vital in the eradication of unnecessary preconceived notions within interpersonal connections, fostering the significance of global exploration, and fostering an appreciation for the distinct cultural backgrounds of clients and employees. There is an increasing interest among travellers to patronise hotels that demonstrate a strong regard for local traditions.

[bookmark: _Toc147933534]Conclusion
In general, in order to improve the quality of its services and promote better working conditions for its staff, every hotel needs to participate in Corporate Social Responsibility (CSR) initiatives actively. Marriott Hotels has already demonstrated its ability to integrate such efforts into its day-to-day activities and successfully appeal to big enterprises and renowned brands. Environmental sustainability plays a crucial role in advancing management practices, promoting environmental conservation, and fostering community participation. A single hotel has the potential to achieve a significant level of social and environmental excellence. The hotel sector has a significant influence on several essential facets of human life. This presentation provides an overview of Marriott Hotels and its corporate social responsibility (CSR) program, with a particular focus on the importance of workers, natural resources, and communities. This choice exemplifies the capacity of a single organisation to bring together people from diverse global backgrounds.



[bookmark: _Toc147933535]References
Arun Thirumalesh Madanaguli, Dhir, A., Kaur, P., Mishra, S. and Srivastava, S. (2023). A systematic literature review on corporate social responsibility (CSR) and hotels: past achievements and future promises in the hospitality sector. pp.1–35. doi:https://doi.org/10.1080/15022250.2023.2221214.
BDC.ca. (2020). What is corporate social responsibility (CSR)? [online] Available at: https://www.bdc.ca/en/articles-tools/entrepreneur-toolkit/templates-business-guides/glossary/corporate-social-responsibility.
Bu.edu. (2017). Corporate Social Responsibility in the Hospitality Sector, Boston Hospitality Review | Boston Hospitality Review. [online] Available at: https://www.bu.edu/bhr/2017/01/27/hospitalitycsr/.
Business News Daily. (2023). What Is Corporate Social Responsibility (CSR)? [online] Available at: https://www.businessnewsdaily.com/4679-corporate-social-responsibility.html.
Business News Daily. (2023). What Is Corporate Social Responsibility (CSR)? [online] Available at: https://www.businessnewsdaily.com/4679-corporate-social-responsibility.html.
csr-marriott. (2022). Welcome - csr-marriott. [online] Available at: https://serve360.marriott.com/welcome/.
emily_mc (2022). Only one Earth – what can hospitality do to protect it? – Sustainable Hospitality Alliance. [online] Sustainable Hospitality Alliance. Available at: https://sustainablehospitalityalliance.org/only-one-earth/.
FairChange. (2019). 7 Ways respecting human rights adds value to your business | FairChange. [online] Available at: https://www.fairchangeimpact.com/7-ways-respecting-human-rights-addss-value-to-your-business/#:~:text=Promoting%20workers'%20rights%20increases%20productivity,human%20rights%20reduces%20regulatory%20risks.
GGI Insights (2023). Decent Work: The Role of Education & Training in Economic Growth. [online] Graygroupintl.com. Available at: https://www.graygroupintl.com/blog/decent-work#:~:text=Education%20and%20training%20are%20essential%20for%20promoting%20entrepreneurship%20and%20innovation,and%20create%20new%20employment%20opportunities. 
Hemanth (2023). Marriott reiterates commitment to environmental sustainability. [online] Hotel Management Network. Available at: https://www.hotelmanagement-network.com/news/marriott-reiterates-commitment-to-environmental-sustainability/?cf-view.
Investopedia. (2023). Corporate Social Responsibility (CSR) Explained With Examples. [online] Available at: https://www.investopedia.com/terms/c/corp-social-responsibility.asp.
Investopedia. (2023). Why Is Social Responsibility Important to Some Businesses? [online] Available at: https://www.investopedia.com/ask/answers/041015/why-social-responsibility-important-business.asp.
Jena Tesse Fox (2021). Marriott announces new environmental initiatives. [online] Hotel Management. Available at: https://www.hotelmanagement.net/operate/marriott-announces-new-environmental-initiatives.
Marriott Careers. (2023). Marriott International Careers | Find Job & Career Opportunities. [online] Available at: https://careers.marriott.com/.
Marriott International | MAR Stock Price, Company Overview & News. (2023). Forbes. [online] Available at: https://www.forbes.com/companies/marriott-international/?sh=50cd26874fa0.
Marriott International. (2023). Marriott International Pledges Global Community Involvement | Marriott International. [online] Available at: https://marriott.gcs-web.com/news-releases/news-release-details/marriott-international-pledges-global-community-involvement.
Marriott.com. (2023). About Marriott International | Corporate Information. [online] Available at: https://www.marriott.com/marriott/aboutmarriott.mi.
Sustainable Hospitality Alliance. (2022). Human rights - mitigating risk in the hotel industry. [online] Available at: https://sustainablehospitalityalliance.org/our-work/human-rights/.
‌
 
