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[bookmark: _Toc17711996]Introduction
Group work and collaborative work is an excellent approach to synergise the process of learning and people learn from the expertise and experience of others (Hyväri, 2018). For the case under consideration, the chosen company is Coca Cola for which the 4P model of marketing has been explored. The objective of this paper is to present reflection on the learning by each of the group members by critically exploring the individual part that they did and their individual experience. 
[bookmark: _Toc17676440][bookmark: _Toc17711997]Background                                                                 Elena Hristozova
Coca Cola is one of the renowned global brands having its operations in almost every country around the world. With its rich business history, the company has a vast experience of dealing with various market conditions and requirements of the customers. Starting the business with its iconic product “Coke”, the history of the company is filled with achievements with regards to the product development, expansions, acquisition and brand loyalty. Over the period of time, the company also expanded its product line while responding to the market needs of different segments, i.e. the company introduced flavours in the carbonated drinks followed by the products such as Diet Coke in order to respond to the needs of the health conscious customers. With time, the competition also developed and currently, the company operates in a competitive environment both at the global and regional level.
[bookmark: _Toc17676441][bookmark: _Toc17711998]Reflection
For the group project on the Coca Cola Company, I have been assigned with a blog post exploring the background and a brief overview of the operations of the company. The whole project as divided into various parts and everyone choose his or her part based on the personal interests. While dividing the project, there were few conflicts which we managed to resolve through effective conflict management strategies. Moreover, in the success of this project, communication holds key importance. Unclear and improper communication in the group projects may lead to confusions, which will reduce the overall effectiveness of this powerful tool. (Marketline, 2014). This project was a perfect example of these effectiveness for me as everyone of us participated in the project. We had a norm to have a meeting daily in which everyone was required to share the progress and any new findings about the company that we have chosen for the analysis. The practical case of the Coca Cola helped me to understand the innovative and modern ways to reach to the targeted market and as a whole, this project was full of learning for me. 

[bookmark: _Toc17676442][bookmark: _Toc17711999]Product                                                                         Miglena Krasteva
[bookmark: _Toc17676443][bookmark: _Toc17676972]As for the product history at Coca Cola, the company responded to various social changes by changing the company's product line. Initially, the company was involved in the production, sale, and sale of carbonated beverages and over time, it entered the market for bottled water, juices, tea, and coffee, as well as to meet the different requirements and tastes of the target market (Kumar, Teichman, & Timpernagel, 2012). This helps the business to cope with the various changes in the market and then to respond to them in order to avoid the risk of market loss. The lower the product range, the higher the risk of loss on the market. That's why Coca-Cola uses a strategy for so-called hybrid branding that combines individual and core branding, combining all of its sub-brands (Coke, Diet Coke, Coca-Cola Zero, etc.) under one brand. (Yeu et al., 2012). The company continues to maintain a variety of products of individual brands such as Sprite and Fanta. The hybrid approach has some risk of combining so many products under one brand, but it works well for the company, covering different requirements, tastes and changes in the market, avoiding the risk of losses.
Reflection
The objective of working on the ‘product’ aspects of Coca Cola had been assigned to me after our team meeting in order to divide the project. Based on my early readings on the concept, the product range of a company holds particular importance in order to approach and to expand the targeted market. In addition, this particular aspect of the marketing mix may also be used effectively in order to respond to the market changes over time. Based on the knowledge that have been developed with a thorough study of the company, I wrote the blogpost and overall, it was a great experience. Everyone shared his or her own findings, which was full of new learnings for me and this project was in fact a practical demonstration of various marketing concepts that we have studied in the class. Though there were some challenges in group cohesiveness, we managed to cover that appropriately and this was also an opportunity for me to enhance my skills of working in the team, communication, negotiation and conflict resolution. 



[bookmark: _Toc17676444][bookmark: _Toc17712001]Price                                                                             Viliana Stoyanova
Price is one of the key factors that assures a high degree of marketing performance of the company. This is mainly because of the fact that the commodity products can easily have a competitive advantage based on the price point and the companies would be required to take extreme care while setting the prices in the competitive market. However, for the Coca Cola Company, in most of its segments, the situation is quite different and the prices of the company are mostly aligned with its competitors (Coca-Cola, 2017). This strategy can help to avoid any competition based on the price point while beating the competitors considering the product quality as well as the advertisement. 
[bookmark: _Toc17676445][bookmark: _Toc17712002]Reflection
Wiring the part that I was assigned with was not difficult at all as Coca Cola was one of my favourite brands when it comes to the advertisement strategy. However, I initially had little idea about its marketing and pricing strategy and I had to conduct a desk research in order to understand the strategies of the company at various levels of the marketing mix. Doing a project and exploring the marketing mix of the company was also of my particular interest and the whole team contributed well in order to develop the various parts of the marketing mix along with sharing of the knowledge that had been collected through various sources (Nguyen, Wait, Nguyen, & Wait, 2018). Typically, we set a norm to have a meeting daily in order to share the progress of the project and learning that has been developed. Everyone was allowed to present its part for the marketing mix and then we used to conduct a discussion on various points, which was very informative and helped me to learn new concepts. To me, this assignment, as a whole, was a great experience and was full of learnings. 

[bookmark: _Toc17676446][bookmark: _Toc17712003]Place                                                                                    Maria Taleva
[bookmark: _GoBack]At Coca Cola, the distribution strategy of the company holds particular importance in order to assure the success of the company on every fronts (Kumar et al., 2012). For instance, it will assure that the products are being delivered to the targeted customers on time and at the same time, it also helps to maintain and enhance the top line of the company. Considering the distribution channel, the company mainly relies on a distributed network of retailers, but the strategy varies largely from location to location and the norms of the particular area in which company operates holds a key importance in aligning the distribution strategy of the company. Coca-Cola utilizes a concentrated circulation procedure. Which is intensive distribution strategy This is so on the grounds that the producer attempts to convey their item to all outlets imaginable. Coke is all over!
[bookmark: _Toc17676447][bookmark: _Toc17712004]Reflection
I have been individually assigned with the ‘place’ element of the marketing mix for the Coca Cola Company after an initial group meeting conducted at the start of the project. I had an idea of this concept already through class lectures; however, to get a deeper understanding, I first read the concept of 4Ps of marketing. Later on, I read the marketing techniques and the strategy followed by the Coca Cola Company in order to start with the particular part I have been assigned with. As a whole, this group project was full of learning and was particularly interesting for me to learn new concepts. However, due to different thinking process and orientation of each member, this may result into the conflicts, i.e. in setting up the direction of a project, different group members may have their own opinion. At this point, if these differences are not managed appropriately, this may result into the conflicts within the group that would eventually reduce the cohesiveness of the whole group. For the particular case under consideration, our group project, to my understanding, went excellent and it helped me to learn the practical implementation of the theoretical concepts that we have studied in the class. 

[bookmark: _Toc17676448][bookmark: _Toc17712005]Promotion                                                                         Elena Petrova
The element of promotion in the marketing mix of Coca Cola is the key aspect that assures the penetration of the company in the targeted market. In addition to this, it also provides an opportunity to effectively brand the products by the company to develop a loyal base of the consumers (Nguyen et al., 2018). The Coca Cola Company uses different medium in order to approach its target market. The company sets a benchmark in terms of its marketing and advertisement strategy and many of its direct competitors seems inspired from the marketing and promotion strategy of the company (Marketline, 2014). This is mainly because of the fact that the company uses a perfect mix of conventional and innovative strategies to reach to its target market. 

[bookmark: _Toc17676450][bookmark: _Toc17712006]Reflection
Based on my experience with this assignment, I got to understand that the advertisement and promotion strategy is dependent on the products as well as the nature of the market. The characteristics of the customers and their availability to different communication channels would help an organisation to choose an effective medium of communication. For the case under consideration, I explored that a company may communicate to the target market using print and electronic media or online and social media may also be used depending upon the market and objectives of the company. The choice of the particular medium in this regard is dependent on the availability of the targeted audience to the particular communication media. This group project remained very well and helped me to get a deeper understanding of the concept of the promotion and its impacts on the targeted market as well as the overall performance of an organisation. Although we observed some conflicts initially while dividing the parts to be done, the overall project remained very help and assisted us to learn new terms as well as the practical concepts related to marketing. 


[bookmark: _Toc17676451][bookmark: _Toc17712007]Conclusion 
To conclude, it can be argued that this assessment was a great experience and was full of new learnings. Everyone shared his or her own findings, which was full of new learnings for all of us and this project was in fact a practical demonstration of various marketing concepts that we have studied in the class. Though there were some challenges in group cohesiveness, we managed to cover that appropriately.
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