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Executive summary
In the global industry, Samsung has offered various smart products. Its gadgets have high technological features that make the use of the same flexible. Samsung manufactures television sets, mobile devices, and other necessary gadgets. It is a pioneer of creating innovative products in the electronic industry. Samsung produces products with great features and high quality. It has a long-term warranty period on its products. Moreover, the customer service of the company is completely up to the mark.
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Most successful entrepreneurs and businessmen start with a motive to change millions of lives and also improve a country’s economy. Lee Byung-Chul, founder of the famous brand of electronic gadgets and smartphones had the same motive. Part A describes the short introductory discussion about Samsung Trading Company and about its founder and various impacts on the idea of developing business. The second section which is part B discusses about Entrepreneurship is a vital contributor to product innovation, job creation, and poverty alleviation. Its effect on the development of economies is mostly good. However, it may be more diverse than what advocates think.
[bookmark: _Toc99280959]A. Brief history of the founder and impact on developing business idea  
[bookmark: _Toc99280960]Company overview
Born on 12th February, 1910 at Uiryeong, a country in South Gyeongsang, South Korea, and Lee was the only child of a wealthy family which had ownership of lands. Thus, Lee had inherited a lot from his family and didn’t have much financial pressure to support himself. He attended Waseda University in Tokyo but couldn’t graduate. He dropped out of college to start his first business which was a rice mill from the wealth inherited from his family (Klenner et al., 2021). Despite putting in tremendous efforts his business couldn’t flourish and got shut down in a few years.
[bookmark: _Toc99280961]Founder and the company’s success
In 1938, He started his second business and named it Samsung Trading Company. Samsung primarily focused on the exportation of a variety of goods to different regions of China. The goods included vegetables, fruits and other eatables. Doing this the company saw a massive growth so significant that it started its exportation in South Korea and many other countries by the year 1945. By 1947, Samsung Trading Company shifted to Seoul and by that time it was considered one of the ten largest trading companies in the country.
But, in 1950 when the war broke out between North Korea and South Korea, Lee had to look for a safer location and finally decided to shift the company to Busan. But he never expected his shifting to be such a massive boon. During the war, the massive inrush of the military’s and equipment boosted his business to a next level for a period of one and a half years (Yoon, 2018). The boost was so significant that he ended up starting two more businesses which achieved success in it at an early stage. He started a sugar refinery and a wool factory in Daegu which later on became the largest wool factory in South Korea. 
It was in the early 1960’s when Samsung group first entered the electronics sector and from thereon, Samsung always innovated new and advanced electronic products to make lives easier and comfortable and entertaining. Samsung launched its first black and white television during that period and within that decade it managed to establish six divisional departments focused on telecommunications, hardware’s, semiconductors and other equipment.
[bookmark: _Toc99280962]Development of business
By the 1980’s, Samsung already had an established electronics division known as Samsung Electronics Co Ltd, where production of telephones, fax machines and other equipment were produced at a large scale (Shapenko et al., 2018). The acquisition of Hanguk Jeonja Tongsin, a huge and famous telecommunication company was also done during this period.
Even after Lee’s demise on 19th November 1987 in Seoul, South Korea, Samsung continues to grow and expand at a tremendous rate as never before. Samsung has successfully managed to set up their plants in New York, Texas and other countries. Samsung achieved the title of being the number one company in the production of memory chips. Samsung’s construction division had acquired and completed various huge projects like its contribution in the construction of Burj Khalifa in Malaysia, which is the second tallest skyscraper falling just 150 meters short compared to the tallest skyscraper in the world.
[bookmark: _Toc99280963]Samsung and Innovation
Even after Lee Byung-Chul’s era, innovation still continues to be cherished in Samsung and the best way to describe it is by demonstrating its current plan in 2022. According to news.samsung.com, Samsung plans to increase its use of recycled plastic by thirty times as compared to 2021 in their production.
[bookmark: _Toc99280964]Samsung and marketing mix (4Ps)
Samsung follows the 4p marketing structure. The 4p consists of 4 parts. The first one is the product where the products made by Samsung electronics are included. The next one is place. This consists of the channels of distribution of its products (Lee, 2019). Next is the price. It includes the pricing strategy that Samsung follows based on different customer backgrounds. The last one is promotion. Samsung electronics does promotion of its products through various communication platforms. Hence, it becomes beneficial for Samsung to use a 4p marketing strategy as it increases the reach of the company.
Among various entrepreneurial skills, Samsung focuses on customer needs. This is because only if they succeed to draw the attention of the customers properly, they will be able to attain an increase in their profit margin. It also caters to using local materials for manufacturing purposes. This helps in reducing the cost of making products. Also, the market price of the products can be less comparatively. The company also considers creating products for society. Besides creating fruitful products, it considers society’s needs and necessities also.
Samsung is a South Korean multinational company located in South Korea. It manufactures numerous types of electronic gadgets. Globally it is quite popular because of its good quality products. Samsung has major clients like the government of Ontario, the government of the United Arab Emirates, and so on.
Samsung makes sure that all of its products consist of the required elements. This is why its products are hugely sold worldwide. Similarly, contacting the Samsung service providers has also been made flexible. Its customer service portal is open for you for the whole day. The users can propose a solution online itself through Samsung's service providing portal.
[bookmark: _Toc99280965]Samsung as a growth of business and successful organisation
Samsung follows a 4p marketing mix strategy. Product, price, promotion, and place are denoted as the 4 ps. The products of the Samsung electronics are made in such a way that they become capable of capturing the potential market (Chang and Huang, 2019). Also, Samsung has started with online marketing which makes it easier to send its products to many more places than before. Also, it consists of products of various prices for which the products can be affordable by people of every segment of the society. Coming to its promotional strategies, these days it promotes its products on online platforms for which its customer reach increases.
Samsung prefers investing a huge amount of money in making its products to enhance the customer experience. Also, Samsung completely values the potential of its employees. Samsung has introduced an inclusive culture to make everyone feel comfortable with its work procedures.
A development in the new products of the company has been noticed which has catered to an increase in its profit margin. Samsung fills up the gap that exists in the market and hence succeeds to receive positive outcomes.
[bookmark: _Toc99229030][bookmark: _Toc99280966]B) Impact of entrepreneurship to local or global economies 
Entrepreneurship is essential for the development of an economy. Research indicates drastically disparate outcomes across different economic areas. The potential gains will be higher in the economies where entrepreneurs can function with greater flexibility, explore their innovations, and earn the results. When faced with significant administrative obstacles, entrepreneurs may relocate to developed countries or switch industries. Entrepreneurs are the builders of nations (Bondarenko et al., 2020). Entrepreneurs need to be more innovative and keep up with the latest trends. Nations must realize to consider entrepreneurs as true development partners. They must recognize and applaud their contributions.
[bookmark: _Toc99280967]Economic Growth
Samsung has ruled South Korea's economy for decades. Samsung has a significant impact on economic growth and society. It holds extensive influence worldwide. Each year the enterprise generates a substantial amount of revenue. Simultaneously, anyone in the world might benefit from Samsung's products. Samsung Electronics is now known around the world as a manufacturer of innovative and high-quality electronic devices. Several affiliate companies of Samsung contribute a decent percentage to the Korean Stock Exchange (Jin et al., 2020). The majority of that originates from the crown jewel of Samsung Electronics. 
The company's holdings are expected to contribute significantly to South Korea's total economy.
[bookmark: _Toc99280968]The impact of Covid-19 outbreak
While the Covid-19 outbreak has had a negative impact on the world economy, it has aided the growth of several digital enterprises. The benefits of the digital revolution on the economy can be observed on a variety of levels, from greater economic engagement to improved societal life quality (Ali, 2020). Digital technology radically alters business models and institutions. Working from home due to the pandemic has raised demand for Samsung processors, and also home equipment like washing machines and television. Demand is likely to grow in the Memory Business as businesses increase their investments in IT, while the Company will boost supply of devices with high performance. Samsung announced an investment of 17 billion dollars in a new microchip manufacturing plant in Texas which should be up and running by the end of 2024. 
During the pandemic, the operational profit ratio of Samsung Electronics to the top ten businesses sales increased to 68.6 percent from 62.9 percent (Pascucci et al., 2021). This is due to subsequent economic downturn and the increased gap between the worldwide industry ruler and the rest. Innovations have allowed Samsung Electronics to thrive and gain a competitive advantage over its rivals.
[bookmark: _Toc99280969]Conclusion
By the overall research it is concluded that the aggregate operating profit in 2020 was less than half of the operating profit of Samsung Electronics. Hyundai Motor, the runner-up, was approximately one-twelfth of Samsung Electronics. Furthermore, Samsung Electronics' profit is predicted to be greater than seven hundred percent that of SK Hynix, South Korea's second biggest semiconductor producer. The outbreak is unlikely to go away very soon. South Korea's semiconductor exports are expected to climb, according to the Korea International Trade Association, while overall exports are expected to decline. Despite rising semiconductor exports headed solely by Samsung Electronics, static exports are expected to persist.
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