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1. What is Research
1.1. Aims and Objectives.
An investigation into whether cities use events as a way to help regenerate and area both economically and socially. Looking at the Swansea Air Show and both the positive and negative impacts it has on Swansea city and if it influences the growth of Swansea.
2. Primary and Secondary Research
2.1. Literature Review
In relation to events and regeneration, Andrew Smith talks about how they can come hand in hand. “It explores the relationship between events and regeneration by analysing a range of cities and a range of sporting and cultural events projects.” (Smith, A. 2012). Along with looking at the relationship between the two, Andrew Smith also covers there being a possibility of these events causing problems within and area. “…examines the different ways that events can assist regeneration, as well as problems and issues associated with this unconventional form of public policy.” (Smith, A. 2012). In a different book, Melanie Smith looks at how regeneration success is measured in more than one way, “The process often tends to be measured in economic terms, such as employment creation, multiplier effects or visitor expenditure.” This shows that there is more than one way to learn how an event can have an impact on an area and how these can be measured. Melanie Smith also states, “Many regeneration projects therefore have a strong economic and business imperative.” Along with saying that an event can have an effect on the community through creating jobs, Melanie is also saying that some events are used as a way to boost local economy. In a journal by Calabrese, it is stated, “…referring to the originality and value of the present research, it considers the pure customization, which provides even a custom design of the event, a decisive factor for the economic and touristic development of local communities.” (Calabrese, M. 2016) This implies that an area can create a custom/personalized event that would be most effective for attracting consumers in the area to help with the economic development of the local communities, also giving the chance to bring a community together.
2.2. Qualitative and Quantitative
Qualitative data is usually used for a more detailed finding, it is necessary to understand what is being researched. “Qualitative data are normally transient, understood only within context and are associated with an interpretive methodology that usually result in findings with a high degree of validity.” (Collis, J. 2009) This form of data usually focusses on the single phenomena under study. Quantitative data on the other hand is less solely focused and can have a broader collection of data. “It contrasts with quantitative data, which are normally precise, can be captured at various points in time and in different contexts, and are associated with a positivist methodology that usually results in findings with a high degree of reliability.” (Collis, J. 2009) Collecting data at various points in time and in various contexts can mean there is a larger collection of results to look at, this is likely why this form of data is considered reliable, if most of the result come back the same then one can assume that this is the likely answer. If one is able to conduct both of these types of data collection, that would allow both a reliable and valid form of data collection. 
2.3.  Advantages and Disadvantages
There are advantages and disadvantages to both qualitative and quantitative data. Some of the advantages to qualitative data are better understandings of the data collected. “Qualitative data is good at simplifying and managing data without destroying complexity and context.” (Atiena, OP, 2009.) Atiena also states, “Qualitative methods have in common the goal of generating new ways of seeing existing data.” This suggests that qualitative data can often come up with the same answers, but it can be seen in different ways by different researchers. Being able to simplify data without destroying any contexts is a big positive because it allows the researcher to make it easier to understand while still portraying the information. On the other hand, Atiena talks about some of the limitations that qualitative data presents, “The main disadvantage of qualitative approaches to corpus analysis is that their findings cannot be extended to wider population with the same degree of certainty that quantitative analyses can.” (Atiena, OP, 2009.) This is suggesting that the research being focussed can sometimes be a disadvantage. Atienna goes on to explain, “This is because the findings of the research are not tested to discover whether they are statistically significant or due to choice.” (Atiena, OP, 2009.) Only having a small sample of research is harder to analyse so cannot be as reliable as what a larger pool of information would be.
Advantages of quantitative data could be that a larger sample size often makes the conclusion from quantitative data generalizable. Its statistical methods mean that the analysis of the research conducted is often considered reliable. It is also deemed appropriate for situations where systematic, standardised comparisons are needed. Having a wide variety if research gives a more reliable source of information because all the information gathered can be compared and analysed to reach a conclusion. On the other hand, quantitative data does not always portray the human experience or perception. It can reveal something to a certain extent but cannot always explore the how or why. Large sample sizes can sometimes give a false sense of similarity, the researcher could have a bias and see results in a certain way.
3. Research Design
3.1. Methods
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When it comes to research, there is a large variation of methods and possibilities that can be used. Figure 1 above, is an example of these.  There are two forms of data collection, Primary data and Secondary data. Primary data is data that the researcher collects themselves, questionnaires and interviews. Where as Secondary data is data that the researcher sources from other places, written by other people, Articles, Journals or books. 
3.2. Chosen Method(s)
It is believed, the best way to research an event like Swansea Air Show, is a mixed method approach. Using both interviews and questionnaires to gather information allows for a triangulation. This is using multiple methods of research to collect data that is reliable and consistent. The information can be trusted. It is proposed that both qualitative and quantitative data will be collected to better understand the information collected. Interviews with be a phenomenology form of data collection, it looks more at human behaviour and focusses on meaning rather than measurement and uses small sample collections. Questionnaires are a positivism form of data collection, believes that results will provide to questions and uses large sample collections. Although the researcher will be using a mixed method approach, it is believed that the inductive approach will most likely be used as the data will be collected, analysed and then a theory will be built. Also, because the topic is new and there is not much other information available on it.
3.3. Design of Questionnaire/Interview
The researcher will be using questionnaires to gather data with questions such as “Do you live in the Swansea city area” “How often do you attend the Air Show” “Do you encourage out of town family and friends to attend”. The questionnaires will be targeted at attendees of the Swansea Air Show, locals to the area and online versions of the questionnaire can be posted to try and attract the attention of out of town attendees. Using interviews can be a way to get more detailed information from Swansea City Council and local businesses. Questions such as, “Do you see an economic growth in the area/in your business throughout the duration on the Air Show.”  “Does the Air Show have cause any problems around the area such as, litter or damage.”  Getting more detailed answers from the local council can provide a better understanding of what is brought to the area via this event.
4. Sampling
4.1. Type of Sampling
The researcher would most likely use Convenience Sampling to disperse questionnaires at the event, people on the streets attending the events and to the local business owners. This will help give a better understanding of the thoughts of the attendees and business owners. For the interviews, the researcher may find it better to use purposive sampling this would allow the researcher to interview people because of their knowledge and position. This would be useful for interviewing workers at Swansea city council and also interviewing owners of the local businesses, to ask about the impact of the event on their business and whether the event has any negative impacts on the area.
4.2. Size of Sampling
To get the most reliable results, there needs to be enough surveys to get answers from. For this, the researcher should be looking at getting between fifty and one hundred results. This will allow for more reliable results when the answers are compared. With interviews, because the questions require more detailed answers then the researcher should be looking for around twenty-five interviews to get a good amount of answers to compare. Using both these methods will allow for valid and reliable results.
5. Piloting
Piloting is a way of testing the reliability and validity of a survey, the reliability of a survey relies on the quality of the questionnaire. “The internal reliability of the survey can be tested using the split halves technique. The questionnaires from the pilot survey are randomly allocated to two groups. The answers of the two groups are then compared.” (Finn, M, 2000) When this is complete, if the two groups of answers are similar the survey is considered reliable. 
6. Data Collection  
6.1. Survey Techniques
Some survey techniques could include questionnaires, telephone surveys or postal surveys. For something like the Swansea air show, postal surveys may take too long so it would be better to stick to either telephone surveys or in person questionnaires. Another option could be online surveys, this allows the researcher to target a wider more varied audience.
7. Data Analysis Techniques
There are multiple ways to analyse the data that is collected, including manual tallies, spreadsheet analysis, and SPSS, this works for questionnaires, phone surveys and online surveys. With interviews there would have to be a typed transcript of the interview with the interviewee.   
8. Validity and Reliability
Reliability is concerned with “Consistency of the results obtained from a measuring instrument in a piece of research.” (Finn, M, 2000). If the research instrument is a survey then to be reliable, the survey should receive the same answers each time the question is asked to a different person. The questions should be simple and easily worded so the person answering the question is not confused by it. Validity is more concerned with, “Whether a measuring instrument measures what it is supposed to measure.” (Finn, M, 2000). There are two types of validity, internal and external. Internal validity, “To the degree that we are successful in eliminating confounding variables within the study itself.” (Price, I, 2000) and external validity, “A study that readily allows its findings to generalise to the population at large.” (Price, I, 2000).
9. Limitation and recommendations
[bookmark: _GoBack]Some limitations for the researcher could be if the city council did not want to give any details to the researcher about the impacts of the event on the city, bad answers could reflect on the city itself and lower the tourist population if the research is published. Another limitation could be that local business owners may also not want to give information about their business, they may believe that their economic income as they may consider it their private business.
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