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Introduction
There are no identical people with the same characteristics. Certainly this is the reason for the existence of different beliefs, values ​​and attitudes. "Engel, Blackwell & Miniard (2000). The universe is huge with more than 7 Billion of people and with around 193 countries worldwide, but even then you cannot find people with completely equal characteristics including the way of thinking and acting. We often hear about attitudes, beliefs and values. But we never get to know what they really mean and its real impact on our lives. Attitudes, beliefs, and values ​​constitute a thought system, whether conscious or unconscious, significantly changing people's behavior on a daily basis.

"A belief is an inner feeling that something is true, even if it is not proven in reality. While an attitude is the way in which a person expresses or applies their beliefs and values, and is expressed through words and behaviors” (Anderson & De Silva, 2009). 
In this assessment, will be known the definition of beliefs, values and attitudes and their impact on social and work life. In the development of this work will be approached about the differences between beliefs and values and how they can influence a person's attitudes within a work organization. It will also consider some theories and reflections of some psychologists and their application in real life.

What are attitudes?
Beliefs, ideas, feelings that predispose us to respond to objects, people and situations in a positive or negative way. Attitudes are not behaviors, but predispositions to act based on certain beliefs and certain feelings.

Attitude is the precursor of behavior. That is, an attitude generates actions, originates a global thinking process of an individual and how this person relates to the world. The attitude covers a person's views and perspectives. In some situations we can easily establish the difference between negative and positive attitudes. People with positive attitudes have certain personality traits that are easy to recognize. These people are careful, confident, patient and humble. They have high expectations of themselves and others and anticipate positive results.

We have knowledge that is accompanied by unpleasant feelings that cause us to react in the form of protest, or to do anything to lessen the situation. It is the case that we know that there are children dying of undernourishment, others being victims of sexual abuse, etc.
Perspectives such as these, which, being covered with affective tonalities, impel us to act are called the attitudes. As Allport said, an attitude "is to like or dislike something or someone, which influences our behavior towards this thing or someone." (Gordon Allport, 1954)

It is in the process of socialization that the person builds the system of attitudes that can take on ideas such as justice and freedom, situations such as examination, accident, scene of violence, institutions such as family, school, state, to material objects such as the computer, the automobile, the camera, the people, such as the journalist, the politician, the police, etc.

According to psychologist Howard H. Kendler, his attitude toward religion will probably determine what he does on Sunday morning. Our attitude toward people of the opposite sex will affect, to a certain extent, the choice of the person and the time at which he will marry, if he does. Your attitude towards the role of government will influence your political behavior. His attitude towards psychology will determine if he will take further courses on the subject and will consider it as a possible career. (Howard H. Kendler, 1963).
BENEFITS:

They show us strong cognitive power, allowing us to move socially safely and anticipate certain events in the society around us.

They are highly effective and have a huge impact on people's social integration. They reflect responses learned in social contact, with the aim of integrating people into the social group.

They promote our integration into the group to which we belong and guarantee their cohesion and unity in relation to other groups.

There are many benefits that can be identified in a positive attitude. A positive attitude:

· Increases Productivity

· Promotes teamwork

· Solve problems

· Improve quality of life

· Increases profits

· Reduces stress
DISADVANTAGES:

· They point to the triumph of appearances over reality. 

· They can be tension and conflict factors between groups. 

· They express a closed and often petty morality. 

· Inhibit or prevent us from considering the members of the other groups as individuals. 

· They limit our expectations regarding the attitudes and behaviors of the members of the stereotyped group.

The consequences of a negative attitude in our lives can be a road full of obstacles and can turn this obstacle into negative attitudes. People with a negative attitude have difficulty keeping friendships, jobs and relationships. This attitude can lead people to:

· Bitterness

· Resentment

· Life without purpose

· Committed health

· High stress level
Beliefs
Beliefs can be defined as mental constructs that a person can develop based on his or her own experience in order to help them better understand the world in which they live. In most cases beliefs play a key role in people's lives functioning as filters, paying attention to what's important and leaving behind what does not matter. Everything people do is governed by their belief systems and values.                                                                                                       

Beliefs, a very "unknown" term, but that makes transformations in the life of a human being and that brings for today relations with past, present and future. What I do not know about the past influences my present and limits my future. Today we are human beings with stories and life events, the fruit of our emotions, family, friends and even the one who simply passed through his life, even if it was for a day, an hour, a moment, but that was part of that person life.
Belief is the way people come to the world, where they project their image the way they can believe it to be from that moment they have the unique truth.

It is necessary to analyze and make comparisons of our actions, when it does not match what we think or think about what the world thinks. To act contrary to some standards is a way of identifying or demonstrating the existence of a belief and needs to change it, to positively reverse what is happening.
Most beliefs are irrational and illogical and have been "created" during people's lives, whether in childhood or at any other stage of life, we are in constant changes and this causes us to have new concepts at any time or any time independently of age. And for that reason, why not give new meaning to something I need to change? It does not happen because we want to, it just happens, but it's up to us to want to change them or not. Because they are unconscious, they can cruelly limit their lives and impede their personal or professional progress.

There are some psychologists who use powerful tools and structures to help their clients succeed, make distinctions well, open up new possibilities, gain clarity about their dreams and goals, plan actions, and keep their agreements active. However, these techniques may not work in the long run because these same people may have negative beliefs that could disrupt the progress of those psychologists' work.

Negative and limiting beliefs may appear as:
· Confusion and uncertainty
· Feelings of insecurity, low esteem and self-criticism
· Internal conflicts of values, virtues and priorities
· Habits that are difficult to break
· Criticism Sudden stops and distractions
· Pain or bodily sensations
· Unhappiness, loss of productivity and lack of inspiration
· Attachment to a job, relationship or behavioral pattern
We have all heard that "beliefs create our reality," but few people know how to definitively end beliefs and replace them with new constructive beliefs. Beliefs are so powerful that they literally help create realities in people's lives. Our perceptions translate our experiences. When we become aware that we are all that we believe, at all levels, we can understand our life experience as clearly as possible. Beliefs are nothing more than agreements about reality and can be altered. They are conscious, subconscious and unconscious thoughts. If we choose to create a competent, loving, expansive way of life, then our beliefs will coincide with that frequency.
Values
It is all we live daily and in society, are the norms, principles or social standards accepted or maintained by an individual, class or society, that define their conduct and their way of behaving in society. The values are more related to social standardization and to the current norms. They are, therefore, the set of norms and standards that a person or a certain social class adopts and maintains. These are very important in the construction of identity and are true social pillars, helping one live according to a more or less balanced set of principles. Values can still be understood as concepts, absorbed by us, which, through the importance we ascribe to them, reflect the preferences of actions and behaviors in our lives. Values are the feelings that govern our decisions in the daily routine and towards our future.

Examples of Values:

Friendship, love, kindness, companionship, understanding, cooperation, creativity, balance, happiness, brotherhood, honesty, integrity, loyalty, optimism, peace, perseverance, wisdom, sincerity, tolerance, truth.
Values are usually social expectations or rules that we attach importance and esteem, such as education and morals. According to the work of “Louis Raths”, a value is formed from seven criteria:
1. Must be valued and appreciated

2. It must be chosen among the alternatives

3. Must be chosen freely

4. It should be chosen after careful consideration of the

5. We must be willing to state it publicly

6. We must act upon it, and act repeatedly

7. It should be consistent with the other values we intend to achieve
The difference between beliefs, values and attitudes
The beliefs and values, interconnect with each other, because with the passing of time the beliefs become decisive, values ​​are also created, such as: ethics, responsibility, caring for others, respect, among others.

Probably most of us have heard about such matters as beliefs and values. They are not just separate or misaligned concepts, they are fundamental pillars of life. In daily living, whether with family, friends or clients, we often find the place where these concepts take root.

In most cases we find people with beliefs different from ours. In other cases, we find values ​​different from ours. And occasionally we find people who share the same opinions and ideas similar to ours.

Beliefs are about the opinions and feelings that a determiner or community adopts with conviction and faith. Here, for example, religious creeds are included. Two distinct beliefs may be correct. One does not nullify the other. Diversity exists and its maintenance fulfills the purposes of personal and cultural diversity in an important way.
We all have our Values and our Beliefs. In reality they begin to emerge from our childhood, when they are transmitted by our parents, siblings, grandparents, other relatives. As we grow we broaden our beliefs with our educators, colleagues, friends, media (radio, television, books, magazines, newspapers, internet .).

Our family, culture, region, religion influence our Values and Beliefs that define our behavior, both in the daily routine and in our Vision of the future.
Our set of Values and Beliefs define the Principles governing how we act and react to the various situations that arise in our lives. Our Mission is supported by our Principles, Beliefs and Values. This set forms the Structural Basis of our Life Plan.

The awareness of this group may be responsible for reinforcing our motivation, discipline, persistence, focus on work, to achieve our Vision.
Beliefs are assumptions or beliefs judged true about people, concepts, or facts. The values represent the degree of importance subjectively attributed to people, concepts or facts. Beliefs and values are not inacted and, rather, learned, varying according to society, culture and the age. They cannot be seen or heard, but nonetheless they are real, they influence consciously or unconsciously the behavior and guide the individual and the group. Beliefs and values are interrelated and are incorporated into a learning process, which occurs in the early stages of life, when one learns acceptable or unacceptable patterns of behavior.
Impact of beliefs, attitudes and values in the workplace 
Beliefs, values ​​and attitudes have a direct and significant impact on the workplace. I can start with my own experience and give examples of how these factors positively influenced my work activity. "I have been working for more than three years at the Macdonalds restaurant, and I must say that Macdonalds is a company where employees can have the best or worst experience in the context of beliefs and values. I confess that at the beginning when I started working at Macdonalds it was not easy because this is a workplace where every day has to deal with and interact with people from different countries, cultures, religion, habits and customs. "And most of these employees are people who have already had a different working life in their countries, others are even educated with a good academic level, and because of lack of opportunities and in search of better living conditions, they travel to find better opportunities. And I as an older employee, taking on the role of store manager, most of the time is not easy to deal with these employees. Some of these officials, out of arrogance or lack of humility, do not accept when called upon to perform certain tasks in the restaurant. They feel that these tasks are not for them. Other officials say they cannot perform the task for personal or religious reasons. This makes it even harder for the store manager to work”.
Edgar Schein, social psychologist, says in one of his publications that, there are three different levels for organizational culture:
1- Artifacts: which are visible, usually indecipherable factors. Here can be included the mission, company facilities, way of dressing of the people and even the way they are immobilized
2- Values: expressed by local and personal values in the organization, and can be perceived through people's attitudes.
3-  Beliefs, or assumptions that can be perceived in a visible or invisible way, what people take with them as rules for life, and it is precisely in this last point that I want to focus.
Beliefs work for each person as rules of life. They are the ones that determine our decisions at all times. They exist either because we absorb them during the education that has been given to us, or through experiences that we have had. For example:
“There are so many people who have driving licenses to drive and do not drive. If we ask that person why this decision, perhaps the answer would be because they are afraid of traffic, or that if they drive the car could have an accident. This is a type of belief called limitation”.
Limiting belief does not allow people to move forward, go beyond, or even produce a different result. On the other hand, we have that belief that allows someone to go in pursuit of their goals and reach them, and even if the result is not satisfactory, the individual perceives what can be changed and continues to advance.
Limiting beliefs in a workplace can be perceived in the way employees talk about it. The example of this has already been quoted above. When the employee is asked to perform certain tasks and says, “no”, the cause of this is possibly revealed in the expression "I will not do it because here, in this workplace people select tasks to do." This thinking, or model, or rule, is what prevents many employees from fulfilling their duties, generating dissatisfaction in those who perform their tasks without any problems. We now think about how this belief can contribute negatively to the smooth functioning of the company, customer relationships, and other types of dissatisfaction.
The individual changes of each of us can directly interfere in the values of the group or a society. In this interaction, if the values of an employee and those of the institution in which he works are opposite, a conflict may arise. Conflict appears when it is necessary to choose one between values of equal importance, or when the relative importance of the larger ones is not well determined. These discrepancies cause tension. Thus, if the structure of occupational values is not well defined they can produce friction and frustration. Just as with any employees of a business organization also organizations have their beliefs and values.

Understanding and accepting common beliefs and values by an organization's employees reduces conflict, reduces obstacles in interaction, and facilitates teamwork and organizational success. Those who exercise leadership roles in the organization need to know how to communicate the values of the organization and serve as an example to their leaders through actions that are consistent with the values they seek to convey. Subordinates tend to mimic the characteristics demonstrated by the leader. This highlights the importance of the moral conduct of those who wish to exercise leadership, since attitudes are more easily imitated than learned.
When realizing the existence of diverse conceptions of Organizational Culture, it is relevant to clarify the factors that understand it, as is the case of beliefs, values and mission, so that it is possible to elaborate future works and projects in the organizational environment. The study of culture is relevant when we consider that in the same way that each person has his own personality traits that make him unique, each company has its own culture, identity, organizational culture expresses the identity of the organization and distinguishes it from others , each company is different from the other and, in turn, its culture as well.
When investigating the organizational culture thematic we are faced with innumerable perceptions that reconcile or diverge from the positioning on the world of its researchers. Therefore, the objective of the present research is to demonstrate the complacency of the understanding of some elements of this culture, among they are those of greater relevance and more approached in the literature, as is the case of beliefs, values and mission; describing each of them. This is because the various elements that make up the organizational culture end up influencing the format of the company's formal relations and information, characterizing the development of interrelationships between the members of a group and your ability to adapt to the environment they are inserted, helping employees to understand which behaviors are appropriate and which are inappropriate in the workplace.
The research makes it unique to take possible measures to the reality of the organization in order to manage the relationships in order to seek support and positive results for the company. In spite of the differences in some aspects, the definitions of organizational culture have in common the singularity for each organization, bringing what the company has as values, rules, beliefs, through rituals, rites, histories, heroes, language, process of communication, in symbols and interactions among its participants. The organizational culture explicitly appears throughout the mission, goals, vision of the company, or implicitly perceived by the way members dress, how to communicate, in office layout, among others.
Another motivating factor is what Viktor Frankl (1991), an Austrian physician and psychiatrist, called the "will to sense". According to Frankl, the human being is motivated, fundamentally, by the desire to make sense in life, but for this man must be committed to the realization of values ​​in the form of creations, experiences and attitudes. Stoner and Freeman (1994) affirm that motivation are the factors that provoke, channel and sustain an individual's behavior. That is, motivation at work is manifested by the employee's orientation to carry out tasks quickly and accurately and persist in their execution until the expected or expected result is achieved (TAMAYO; PASCHOAL, 2003).

For Bergamini (1997) each person has their own motivational orientations. The sense that each person attributes to what he does and gives him satisfaction is only his own, this gives meaning to the way in which each one feels motivated. Thus, one must take into account the existence of individual and cultural differences when one speaks of motivation. These factors can affect the understanding of a need as well as the particular way that people act in pursuit of their goals. It is these individual differences that make us want to unravel the human personality that has been the subject of study due to its presence in all history of philosophy, psychology, sociology, anthropology and general medicine.
According to the studies, the occurrence of individual differences would be interpreted as a decisive environmental influence on the development of the human personality. Personality determines the individual's ways of relating to the world with his temperament, his affective traits, and so on. Therefore, unraveling the personality of the people around us is increasingly important because it helps us understand their behavior, as well as predict the attitudes we can expect from them and also helps us to guard against certain embarrassing situations that arise in living together Social. Sigmund Freud, after numerous studies has shown that part of human consciousness is unconscious because it refers to a psychic process whose existence we are bound to suppose by reason of its effects, but of which we know almost nothing.

And it is in this unconscious that are the main determinants of personality, the sources of psychic energy, drives and instincts. The individual has the right to be himself, to respect the whole content of his personal experiences, his ideologies, and his beliefs. The individual has the right to live life according to his choices, reason why, the personality has the integral protection, because it is the element of the essence that makes the human being unique. But the involvement of people from different cultures in the accomplishment of a collaborative work will always be a great challenge for leadership in the search for integrative solutions. Usually the more heterogeneous the culture of a group, the harder and longer it takes to form a well performing team.
One of the main attitudes to solve a possible conflict that can occur due to this heterogeneity is to deal with differences of personality in the work environment.              Just as studies on needs, motivation have a connection with the human personality, so the process of change has an important role that can also influence the organizational and personal context of any individual. Changes are present everywhere: in technology, in science, in the work environment, in organizational structures, in social values ​​and customs, etc. And, market pressures have made companies constantly change strategies by adjusting their processes or even accelerating their growth through mergers or acquisitions so they can compete with their competitors and stay alive and productive in that environment.

But each individual reacts differently to the whole process that can cause stress, feelings of instability, loss, fear of the unknown, demands for rapid adaptations. However, it is up to the managers to be careful in this delicate moment and to give their employees clear support and information so that they do not feel so threatened, because when employees are inside these changes, new culture, new values, they feel more satisfied in working in this company, feel part of it, and much more valued and important for the organization, this reflects in the employee's attitudes and consequently in the improvement of the results of his work.
Conclusion 
The humans are unique species on earth. Unlike other species, they have their own personalities and needs that motivates them to act and make decisions in their life. It is these qualities and personalities that make us different from each other and each with a diversified view of the world, arousing the desire to discover it and to know it better. Many scientists are interested in doing an in-depth study of humans in order to better understand all the diversities and complexities around human life. Abraham Maslow, was one of those researchers who developed Theory of Hierarchy and Human Needs. In one of his research papers he explains that the motivational aspects of people are directly linked to the understanding of human needs. However, the motivation is the result of the stimuli that act in the people that take them to the action. That is, for there to be action or reaction is necessary the presence of a stimulus, whether generated by some simple or complex motivation.

However, humans have the need to be accepted in society, whether at work in school, college, groups of friends, etc. They need to be loved, respected, belong and be part of something, be positively perceived, be useful to someone, etc. 

Beliefs are characterized by legitimized ideas, considered as true, that are incorporated and unquestionable by employees, being present in the way individuals act, while values ​​are understood as basic presuppositions, formators of the center of organizational culture, that is, they reflect the behavioral patterns required by the company, based on the concepts of attitude and behavior; and finally, the mission, which symbolizes the reason for the existence of the organization, so its conception must encompass the basic purpose of the company, and the values ​​it hopes to add to elements that interact with it. Hodiernamente numerous organizations express their missions, beliefs and values ​​as a result of the primary stage of the implementation process of a quality management, however, generally the positive impacts of these cultural elements, their reflexes in the a posteriori decisions are understood by few collaborators, seen that most companies perceive only their ideological nature, not incorporating them into their daily practices, or assuming them as guiding tools and guiding the adjacency conditions of organizational practice. It urges to point out that Organizational Culture researchers explain how necessary it is to understand the dynamics of the a priori corporation of the development, modification of processes in the organization.
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