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INTRODUCTION  
In this report, we will look at how BrightWave Cafe can leverage digital technology and AI tools to improve communication and streamline and automate routine tasks, allowing staff to focus on higher-value activities, which will help the business run more smoothly.  

IMPROVING CUSTOMER COMMUNICATION  
Bhuiyan, M.S. (2024) has investigated how AI-driven personalisation, chatbots, and Virtual 
Assistants can improve customer experience. This kind of AI chatbot can help BrightWave café improve in many ways, for example, by managing customer requests and also functioning as a booking system, which will help the business manage its guest book. Having a chatbot will help you run all the admin and store all the information in your system this will reduce the time and effort to book customers manually. The benefits are that BrightWave Café can operate this chatbot via its website and in apps on its social media platforms, e.g., Facebook, Instagram, and WhatsApp. Chatbots work systematically, and fewer mistakes are made.  
 
WEBSITE, ORDERS AND CUSTOMERS' EXPERIENCE  
To enhance the BrightWave café, they should consider implementing digital menus. This upgrade will streamline operations and allow customers to place orders easily by scanning a QR code displayed on their table. According to Instal Jurnal Komputer, (no date), using QR codes can significantly improve both operational efficiency and customer satisfaction. This technology speeds up the ordering process, provides customers with greater control, and helps them make better choices.   
 
 
 
RECOMMENDATIONS ON HOW TO APPLY THE AI TOOLS TO SUPPORT BRIGHTWAVE CAFÉ  
First point.  
This suggests that BWC implement a new POS system that includes an AI generator in its software to manage all orders through its website. This system will provide simple and easy access via a QR code, allowing customers to scan the code and place their orders directly from the menu. 
 
Second point.  
The business should have a Chatbot that can effectively handle reservations and communicate with customers, as well as manage customer feedback. This Chatbot can operate through multiple channels, including email, the website, and Facebook, ensuring that customers have a convenient way to reach out for assistance.  
 
Third point.  
BrightWave Café should look into AI platforms which could support them with a customer  
experience and loyalty rewards system. This would give them a lot of data on what the 
customer likes, what their experience was. This will show them what their customers think about the business. BWC could use any of the Loyalty rewards platforms which will give them many analytics on their business. Platforms that they could use, e.g. Kangaroo and White Label.  
THE ROLE OF PROMPTING AND EDITING IN AI CONTENT CREATION 
The Brightwave Café should ensure that, when using AI to create content, it has a clear objective and a specific vision for the content it wants. It is important to edit the generated content and check for any biases or limitations that the AI might present. Human judgment must be applied to all outputs.  
According to Bhatti (2026), the hospitality industry was significantly impacted by COVID-19, which has caused many restaurants to consider the use of digital menus. This allowed consumers to receive quick and contactless service. One negative attribution that can arise is that using a smartphone for some people can be challenging    
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