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Introduction 
This essay will try to critically evaluate a range of traits and motivations across a variety of different types of entrepreneurs. The essay will investigate at least four different traits or motivations also supported by relevant theory and research. Entrepreneurship is the system of designing, launching, and running a new business individually or in partnership (Barringer and Ireland,  2018). It is also involved in figuring out opportunities, taking risks, and making value with the help of innovation and resource management. Every trait and motivation is supported by references to at least four different entrepreneurs. In this essay ensure examples of entrepreneurs are from various backgrounds and specifics. In the below, this essay will broadly discuss. 

Investigate at least 4 different traits/motivations 
Need for Achievement (McClelland's Theory): Entrepreneurship is multifaceted and it has many traits and motivations. The first theory is McClelland's it uses the need for achievement. This theory refers to individuals who have three primary motivating requirements (Williams,  2021). The first is achievement, the second is affiliation, and the third is power. This achievement is perfectly needed for authentic entrepreneurship. This often takes calculated risks and sets challenging goals. They overcome huge obstacles and complete their task with satisfaction. The critical research ensures that individual who has a high need for achievement are likely to align with entrepreneurial activities. They are interested in autonomy and motivated by facilities making some exceptional. Achievement refers to that one to take risks and earning money from one's ability (Saif and Ghania,  2020). The people who have a high need for motivation by personal contribution, seek opportunities. They can set challenging goals but achievable. For growth, they can take risks and their feedback helps to identify weak areas. Through this mechanism, they can improve their skills and gain better results. Entrepreneurial goals always align with their characteristics and they improve problem-solving skills (Zimmerer and Scarborough, 2011). 
Opportunity Recognition and Innovation (Kirzner's Theory):  This theory emphases the role of an entrepreneur in discovering market opportunities. Entrepreneurs are very effective in identifying market gaps. They have also the ability to solve any critical situation with the help of innovative ideas (Burns, 2022). These traits are also characterized by a sense of observation, and creativity. Entrepreneurs can make a positive impact through their initiatives. Research suggests that successful entrepreneurs sometimes need a high degree of cognitive adaptability and also the ability to recognise emerging trends. Kirzner argues that entrepreneurial awareness is a basic human characteristic. It also focuses on introducing new goods, services, or processes to improve market efficiency and reduce disparity. The primary stage of this theory focuses on discovery but it also focuses on the role of innovation. KIrzner’s theory highlights the necessity of fostering an entrepreneurial mindset. The entry barrier was also reduced by implementing policy initiatives and promoting entrepreneurship. Autonomy and Independence (Self-Determination Theory): This theory proposes that a person has some psychological needs such as competence and relatedness. Entrepreneurship can give exceptional opportunities for an individual to satisfy their needs create their own business and make independent decisions (Nelson, 2013). Self-determination theory refers to a flexible work system and tries to recover unemployment issues from society. It is clear that self-determination is very crucial for entrepreneurs, and makes it more effective for any kinds of difficulties.  
Social Impact and Purpose (Social Entrepreneurship): Some entrepreneurs like Peterborough social impact bond are influenced by making positive social changes and addressing strain issues. This kind of entrepreneurship is also known as social entrepreneurship and wants to reduce reoffending rates. This practical example of social entrepreneurship significantly impacts reduction and improved community safety (Rickman and Roddick, 2013). Another practical application community community-owned renewable energy projects which allow local people and invest in solar and wind projects. Social Entrepreneurship indicates entrepreneurs are very serious about their commitment. Their ventures are measured based on economic and social outputs. It also shows the unique form of entrepreneur focused on creating positive social or environmental impact. Social enterprises in housing like Home for Good provide quality, affordable housing for people on low incomes. This kind of entrepreneur always gives support like financial advice or employment support. Collaborate with local agencies and get more support. Affordable financial services mean providing loans and financial advice. Offer products and services and must understand local people's preferences. Social entrepreneurs give offers with clear policies and make informed financial decisions.  Social entrepreneurs offer many exceptional solutions and control social issues. These models can create a positive impact and develop economic conditions. 

Each trait/motivation identified should also be further supported by reference
This section will give these traits or motivations supported by entrepreneurs in exercise.  The below will provide at least four different entrepreneurs. Elon Musk optimises achievement motivation as described by David McClelland's Need Theory. Mask faces significant challenges and risks in his career. His vision for SpaceX make it more affordable and these goals are very challenging.  The supporting evidence, Elon Musk is the CEO of SpaceX and Tesla and he is also well-known for his clear goals. Musk has faced numerous setbacks, including the early failure of SpaceX rockets and financial struggles at Tesla. Musk values high achievement and expects high success. Real application, in business fosters an environment where clear goals are influenced and provides support for risk-taking.   Another practical application is new entrepreneurs can inspire by setting high expectations and giving opportunities to work on challenging projects.  To achieve their goals company created an autonomous electric car and overcame obstacles to gain these goals (Blackwell, 2011). An individual with a high need for achievement is characterised by their desire to accomplish challenging goals and seek feedback on their performance. Despite facing various setbacks Musk's venture has gained remarkable success. SpaceX has become a leading space exploration company that successfully implements rockets and delivers payloads to the International Space Station (Vance, A. 2015). 
Israel Kizner’s theory focuses and how entrepreneurs identify and capitalise on opportunities. This theory aligns with Sara Blakely she is the founder of Spanx and her journey began with personal frustration and a desire to solve common problems (Hisrich et al., 2008). She gains success because of her ability and remain positive to her vision and operate independently. Blakely’s entrepreneurial journey highlights the importance of autonomy and independence innovative ideas and also challenging status. Blakely identified that there were various types of shapewear and existing products that were visible under clothing.  Entrepreneur are more aware of opportunity because they are constantly scanning their environment. The rapid success of SpanX generated huge profits and it indicated that Blakely had correctly identified the opportunities.  It also refers to the desire and control of one person's decision. This theory also implies that where people get freedom and make their own choices She rejected internal influence and started her course she was able to make a successful brand (Mariotti and Glackin, 2012). Blakely’s story serves as inspiration for entrepreneurs to embrace their trust, and independence and serve quality performance. 
The opportunity process often starts with facility recognition which involves identifying gaps in the market and improving innovative solutions. The research suggests that success is full of entrepreneurial opportunities (Rae, 2008). They can be adept at identifying unmet needs, and emerging trends and are willing to take risks and balance facilities. They are also motivated by opportunities recognition and innovation and are constantly analysing their environment for new possibilities and they are not afraid of challenges. They also focus on creativity and adaptability. 
Social entrepreneurship involves leveraging innovative business models to solve social, cultural, or environmental issues. The real application is that M-KOPA provides affordable, clean energy, and low-income households. It also established a pay-as-you-go system using mobile technology.  It reduces dependencies of Kersene and reduces carbon emissions.  Another relevant example that also linked the two requirements. Some online academies like the UK’s academy provide free educational tools and access to quality education. Provides a personal learning experience to many and recovers educational gaps. Individual are likely to pursue careers that align with their values, interests, and sense of purpose. Many entrepreneurs desire to make a positive impact to pursue a meaningful mission and financial gain (Timmons, J. and Spinelli,  2008). For example, Oxford University Skoll Centre Social Entrepreneurship provides courses, funding opportunities, and a platform for new entrepreneur to improve their social communication. Offer some practical workshops on social enterprise management and impact sustainable business models. 
These four traits/motivations of entrepreneurs underline the psychological, social, and economic factors that encourage decisions to entrepreneurial opportunities. 

Ensure examples of entrepreneurs are from a variety of backgrounds and specific throughout the essay
Elon Musk is a successful entrepreneur and he is also well-known for his innovative invention. His vision was very clear for the automotive industry with Tesla and create space travel more comfortable through SpaceX.  His story also highlights the importance of exertion, and self-confidence, and very easy to take risks and achieve entrepreneurial success. For the extrinsic motivation for Sara Blakely and its potential financial reward associated with innovation in the shapewear industry. As a door-to-door sales machine, Blakely identified a gap in the market for comfort and promoted her development. For adopting potential customers Blakely utilises extrinsic motivation. 
Before launching Spanx she conducted informal market research. The positive feedback also provided Blakely with external validation of her ideas and reinforced them. Prosocial behaviour refers to voluntary actions that benefit others such as helping sharing, and cooperating (Zanette and Scaraboto, 2019). The social exchange theory also suggests that individuals engage in prosocial behaviour because it offers social rewards such as contributing to the maintenance of social relationships. The research evidence shows that Prosocial Behavior connects with many kinds of psychological and social benefits improved interpersonal relationships and greater overall well-being. Understanding the motivation behind proposal behaviour can inform interventions aimed at promoting empathy in individuals and communities. By highlighting the positive consequence of helping others and leading to a more kind and coordinated society. 
Self-determination theory (SDT) implies that human behaviour is motivated by some basic needs for autonomy, competence, and relatedness (Pless, 2012). According to SDT, individuals are most motivated when feel a sense of choice and control and are connected to others. Research has consistently shown that satisfaction with these three basic psychological balances across various domains of life includes work, education, and relationships. SDT gives a wide range of frameworks for understanding human motivation and aims at supporting individual intrinsic motivation and psychological growth. 

Compare and contrast the different traits/motivations
Richard Branson set a social setting to leverage his personality and also explore new opportunities leadership styles and business practices align with McClelland's Theory. This theory identified three motivators one need for achievement is to achieve set goals. Need for power it tries to control and have authority over others. The need for Affiliation is the desire to build relationships and be part of a group (Bruijl, 2018). Richard Branson was a founder of Virgin Group and he always maintained a high profile and was successful in diverse business ventures. According to Kirzner entrepreneurship is characterised by keen alertness. Apply Kirzner's theory to Mark Zuckerberg's journey, particularly in the creation and growth of Facebook.   Mark Zuckerberg demonstrated this alertness when he identified the potential in the social networking space while at Harvard. According to  Kirzner's View, entrepreneur acts on their insight adjust to market conditions, and take opportunities. Mark Zuckerberg's development of Facebook started with the simple idea of connecting Harvard students.  He wants to one-on-one social gatherings and reflects his dedication (Neck and Greene, 2011). The final part is the intrinsic and extrinsic motivation which help to align their companies with their values and passions. They also focus on social responsibility, environmental sustainability, and ethical business practices. This Kirzner theory is also used in Sara Blakely in the upper portion so it is important to note that one trait could be evident in more than one entrepreneur.
Conclusion
An entrepreneurship essay critically evaluated a range of traits and motivations. The upper portion investigated four different types of motivations/traits such as the Need for Achievement McClelland's Theory, Opportunity Recognition and Innovation Kirzner's Theory, Social Impact and Purpose Social Entrepreneurship, and Self-Determination Theory. Each theory is also supported by references and these were Elon Musk, Sara Blakely, Mark Zuckerberg, and also the determination theory. The example was to ensure that the entrepreneur variety of backgrounds and was specific throughout. This essay's final part also compares and contrasts the different traits and motivations. 
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