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[bookmark: _Toc522400338]1. Introduction
The usage of promotion through the platforms of social medias has become imminent in current world. Businesses all over the world are aligning with the wave of digitalization. Digitalization has come up with new technology in different sectors of business organizations. In the workplace the digital technology has immense effects on the operations of businesses. The social media has also affected the marketing process of the business firms.  
[bookmark: _Toc522400339]2. Organizational Overview: Tesco
Tesco is a world famous retail company in the world. As a British grocery as well as merchandise retailer Tesco has captured a big market around the world with a multinational orientation. Tesco has over 6500 stores worldwide in various positions in the world (Tesco, 2018). Although having wider presence in geographical area Tesco uses digital marketing and social media marketing for attracting more customers globally. 
[bookmark: _Toc522400340]3. Social Media Marketing as a Part of Digitalization
Social media refers to the networking platform through which people can share information, opinions, views etc. and communicate with each other when needed and information can disseminated in a convenient and instant way using the internet (Kawasaki & Fitzpatrick, 2015). As the social networking sites and platforms such as Twitter, Instagram, Snapchat, Facebook, YouTube etc. are very popular around the world. These platforms of social networking are widely used by the business organizations also for conducting advertisements and promotions. Online marketing has become imminent alongside the offline marketing in the current business world. To implement the digital technology in the business environment the social media is playing a vital role in the marketing segment of the large and small businesses (Vries, Gensler, & Leeflang, 2016). 
The promotion of products or service with a view to spreading the awareness of brand with a target of reaching more customers and generating more leads through the platforms of the social media such as Facebook, Twitter, Instagram, Snapchat, YouTube and so on is called as the social media marketing (Ward, 2017). In order to reach a wider target segments, an influence of the marketing through social media knows no bounds (Kim & Ko, 2016). It has been found that a positive correlation can exist between extension of activities of the small and medium organizations through reaching more customers in both local and international arena and conducting the social media marketing (Kim & Ko, 2016). As part of digital technogy’s application, Tesco plc also follows the wave of the social media marketing. Tesco has marketing presence in various social media platforms. In these platforms such asYouTube, Facebook, Pinterest and Twitter Tesco conducts promotion through social networking sites. 
[bookmark: _Toc522400341]4. Analysis of the Difference between Traditional Marketing and Social Media Marketing
There is no doubt about the difference of creating impact between the traditional marketing process and the social media marketing. A brief analysis is illustrated below in a comparison form between the two below.
Table 1: Comparison between Traditional Marketing and Social Media Marketing
	Traditional Marketing
	Social Media Marketing

	Traditional marketing is referred as door to door, offline and face to face marketing to reach the customers for promotional purpose.
	The promotion of products or service for spreading the awareness of brand with a target of reaching more customers and generating more leads through social media platforms is called social media promotion.

	Television, billboards, posters, street signs, radio, magazine etc. are used for the purpose of traditional marketing.
	Facebook, Twitter, Pinterest, Instagram, YouTube etc. are used as the platforms for the purpose of social media marketing. 

	Through the traditional marketing the customers in a limited segment and in local area can be easily reached. 
	The social media marketing can pave the way of reaching more customers in both local and global arena as social media can reach over the boundary easily. 

	In the traditional marketing the cost of the advertisement or promotion can be high.
	The social media marketing can be less costly in comparison with the same number of customers to be reached offline. 

	Traditional marketing is totally offline and does not require internet.
	The social media marketing is entirely dependent on internet as it is based on online interaction and online marketing.

	Digital marketing is not needed for the traditional marketing. 
	Digital marketing can be required in order to reach target customers through the promotion from social medias. 


The above comparison would show that the marketing through social mediasmay require the digital technology to be effective. But the social media marketing can be more effective comparing to the door to door and traditional marketing in terms of high reach of customers and high lead generation in both local and international community. So, the social media marketing can be more advantageous than the traditional marketing. 
[bookmark: _Toc522400342]5. Importance of Social Media Marketing
The social media marketing’s importance in this current competitive business world has been illustrated highly by the policy makers, entrepreneurs and managers worldwide. The necessity of the social media marketing has been held high by many in recent years. The social media marketing’s necessity is illustrated below in the following list. 
More Customer Reach: Through the social media’s application in the marketing side of the business organization like Tesco, it is possible to reach wider customer segment beyond any particular local market and customers (Scott, 2016). As the traditional marketing can facilitate face to face and door to door marketing, it can limit the scope of reaching international and global customers. But the social media can pave the way of reaching wider segments of the customers in global arena(Vries, Gensler, & Leeflang, 2016). So, the social media marketing is creating high importance for the business firms to reach more customers.
Maximization of Exposures: The social media marketing is playing a vital role worldwide for the business organizations to increase their exposures in front of the customers globally (Catora, 2015). Through the social media marketing it is possible to catch the attraction of the wider segment of the customer group and expose the brand to the global customers easily. The social media marketing also plays a vital role in increasing the exposures of the brands and firms. It also increases the chance of having positive impact of the firm in terms of brand positioning in the minds of the customers (Catora, 2015). 
Figure 1: Advantages of Social Media Marketing
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Source: Virtual Blessing Report, 2017
More Customer Attraction and Lead Generation: Social media marketing is a significant way of implementing the online marketing in the era of digitalization (Michaelidou, Siamagka, & Christodoulides). A report has shown that the high customer traffic can be generated through the social media marketing (Virtual Blessing , 2017).The number of users of internet is over 4 billion and users of social media is over 3.2 billion in the world (Smart Insight , 2018). The users of social medias and sites are increasing by 13% annually worldwide (Smart Insight , 2018).This indicates that the social media is the biggest platform for lead generation and customer attraction in a wider target market.
Improved Brand Loyalty: In the field of marketing, the brand loyalty is a very important aspect as the firms always want their customers to be loyal to make their sales increase and consistent (Catora, 2015). The social media marketing can pave the way of interacting with the customers about the products and update of new arrival for keeping them attracted. This can generate more brand loyalty as the customers feel that they are not forgotten. That is why, firms like Tesco is investing in the social mediamarketing. It also shows the upward importance of the marketing through social media platforms.  
[bookmark: _Toc522400343]6. Skills Required for Social Media Marketing at Workplace
The requirement of generating capacity, competency as well as skills is very high for the perfect implementation of the social media marketing in the workplace such as Tesco. In order to implement the online marketing through the platforms of the social media perfectly several skills are required by the managers and marketing personnel in the workplace. They are:-
Copywriting: For conducting the social media marketing in a perfect manner, it is highly needed to ensure effective and attractive copywriting skills of the managers in the marketing division (Chi, 2017). It is highly needed to write posts in an attractive manner in the Facebook or Twitter to gain the attraction of the customers widely. Tesco managers in the marketing division need a great deal of copywriting skills for the purpose of social media marketing. Training programs can be arranged for the marketing personnel in the firm like Tesco to make the personnel and employees competent for the purpose of the promotion through online social networks. 
Design Capacity: For the purpose of generating customer attraction in the platform of the social media it is a must to ensure attractive design in the posts in the social media (Saravanakumar & Lakshmi, 2017). In a study it is revealed that the posts in social media with images and attractive graphs generally engage 42 percent of more customers than that of text based posts (Hubspot , 2017).So, it is a must to maximize the designing capacity of the personnel of Tesco. In house training, workshops, capacity building programs etc. can be organized in order to increase the designing capacity of the marketing personnel of the business firm. 
Public Speaking: Besides capacity related to visual contents it is evident that the videos and sharing of thoughts through videos live are gaining much attraction and popularity among the customers worldwide (Laroche, Habibi, & Richard, 2017). So, the marketing managers as well as employees related to the social media marketing needs to develop their skills related to public speaking for maximizing scope of live videos in the social media sites. 
DigitalMarketing: To improve the customer reach as well as lead generation it is necessary to gain the skills on the digital marketing by the business firms (Akar & Topçu, 2017). It is a must to deploy the skills of analytics, search engine optimization, meta data improvement, viral marketing etc. in order to implement the successful promotion in terms of social media marketing. So, the skills and competencies regarding the digital marketing are mandatory to acquire by the business firm and managers in order to expedite the advantages of the marketing through social medias. 
Community Engagement: A major element of the social media promotion and advertisements is having a community (Scott, 2016). Without engaging the community properly it will make little sense to conduct extensive social media marketing. The platforms of these media are the best places to attract and reach wider people and customers for the business firms, it is mandatory to increase the capacity of community engagement for the social media marketing division of the business firm like Tesco. 
[bookmark: _Toc522400344]7. Conclusion
In the modern business world competition is high and so that the requirement of digital skills is high everywhere. Without the fulfillment of the necessary skills and be updated with the modern digital technology it will be impossible for the business firms to conduct social media marketing  in a way to attract customers and expedite the revenue generation capacity(Scott, 2016). Therefore, necessary skills are highly needed to acquire by the entrepreneurs and mangers to expedite the advantages and reap the benefits of the social media marketing in the competitive business environment.  
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