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TASK 2 INFORMATIVE POSTER STRUCTURE 
TOPIC- Basic Digital Safety
“Learn some valuable recommendations to increase your level of safety on the Web and guardian your information in the contemporary world.”

Subheading 1: Why Digital Safety Matters
Modern personal and business-related data, therefore, remain exposed to environment cyber-attacks. On the average, millions or people lose their identity, become victims of data theft, or are lured into phishing scams. Having a good security measures in place is imperative when it comes to a person’s privacy as well as their money and good name.

Subheading 2: Key Tips for Staying Safe
· Use Strong Passwords: Mix letters in both uppercase and lowercase, numbers, as well as symbols.
· Enable Two-Factor Authentication: Provide a second level of protection to your accounts.
· Avoid Phishing Scams: Let’s not interact with or follow links or emails that raise suspicion.
· Update Software Regularly: Make certain that all your computers and other devices are fully up to date with anti virus and security patches.

Subheading 3: Quick Facts
· According to the IBMs (2023), ninety-five percent of all cyber security incidents are as a result of human mistakes.
· Cybercrime loses are expected to be around $10.5 trillion per year by 2025 (Cybersecurity Ventures).
· A third of users got attacked by phishing in the last year.

Call-to-Action
“It’s time for you to assume some responsibility for your safety on the Internet today” Use these recommended procedures in order to prevent a loss of data and protect your privacy in the information society. Stay proactive, stay safe!"
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[bookmark: _Toc185246435]INTRODUCTION
Recruitment has been revolutionized in the current world through the use of social media making social media very crucial in the current world of business. LinkedIn, Facebook, even Instagram, have radically changed traditional methods of the staff recruitment since it opens the opportunity to search talents worldwide, the possibility to enhance the employer branding, and the opportunity to choose the candidates easily. Social networking is one of the best ways to source employees cheaply and uniquely in today’s employment market that is dominated by technology. In distinct tuning of this, it presents benefits that come with the use of social media in recruitment which include; The global aspect and The branding aspect together with the drawbacks including The privacy aspect and The bias aspect. Examples of cases and practices will also be described as examples important for practical implementation.
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[bookmark: _Toc185246438]Benefits of Social Media Recruitment
The advantage of social media is capability to access talented people form different part of the world through a click of a button. For instance, LinkedIn is an online platform where over 930 million working professionals throughout the world go to seek employment, and employers go to find suitable talents to hire. It also guarantees that, no matter the specific area of expertise or the specialised skill set that a recruiter seeks, they are likely to find it because the reach is vast.
Social network recruiting is also cheaper in comparison with the traditional approaches as, for example, with newspaper ads or using the services of recruitment agencies (Gilch, and Sieweke, 2021). Employing face book space to place job adverts is cheaper than space in the newspapers, an advantage which can be of great impact to businesses, especially those with limited resources.
Finally, social media aids employer branding because it offers an opportunity for companies to advertise their culture, their undertakings, and work environment. Linkedin Company Pages and Glassdoor reviews help the organization to be armed with evidence on key strength areas and to present an impressive image for candidates. For instance, many employers with good employer branding attract people who are similarly oriented towards the company’s goals and objectives as them, hence they stay with the company for a long time. In summary, social media is one of the easiest methods to undertake recruitment that also fosters personal as well as professional relationships with potential solicitors.
[bookmark: _Toc185246439]Drawbacks of Social Media Recruitment Strategy
The application of social media for recruitment has major difficulties. There is a myriad of issues which can be found with use of artificial intelligence but one of the most important is the issue of privacy. The data provided by the candidates freely on social network websites such as linked in or face book may be gathered by some unauthorized persons and /or used improperly which ignites Ethical /Legal issues. For instance, actions that involve violation of the GDPR in the EU indicate the need to protect the users’ data privacy. Employers must adhere to laws on data protection to retain the trust of its customers and staff and to avert an legal consequences.
The problem affecting the proposed model is Bias. Currently, recruitment algorithms employed by social media platforms might selectively happen to exclude some categories of candidates-for instance, elderly or people of color. This can keep on reinforcing inequality in workplaces and decrease the chances of diversity. Employers and especially the recruiters can be easily biases by the looks or any other feature of the candidate, thus hiring a biased way.
Other disadvantages of social media recruitment includes information overload. People may apply for a job even if they are ineligible, and if a company just puts an advertisement on LinkedIn, thousands of applications will be overloaded on the site (Perifanou, Tzafilkou,  and Economides, 2021). This overloads the HR departments and becomes quite difficult to sort and determine good talents to hire. By keying in poor filtering mechanisms in place, the corporations are likely to waste time and money, which in turn slows the whole process of recruitment. These are some of the disadvantageous, which show that it is very important to plan well and practice ethical methods on social media recruitment.
[bookmark: _Toc185246440]Best Practices and Examples
Social media tools in recruitment can revolutionize hiring procedures based on these proven strategies. For example, Google has contracted with LinkedIn – this has allowed the technology giant to deploy LinkedIn’s data analytics tools to effectively attract top talent in the professional network. This partnership shows how social media tools can be incorporated in organizational employment marketing and communication.
But to fully embrace the benefits of social media recruitment, business should consider adopting what is known as targeted advertising. Social media tools such as facebook or linkedin give firms the ability to target particular job advertisements to geographic location, industry or skill set of the target market, and therefore the targeting of job post is perfect (Stofkova, et al., 2022). Also, the effective corporate social media strategies can support the creation of strong recommendations on the legal and ethical discourses like data privacy and non-discrimination in employment.
There are also new trends in the ways of attracting candidates appearing in the field. For example, organisations that seek to attract young talents are now advertising their culture and vacancies on TikTok. That’s why creating powerful campaigns, for example, videos or testimonials about your employees are relevant to Gen Z and contribute to an appealing employer brand. In this way, it is possible to enhance recruitment results applying known techniques and at the same time innovate with help of social media.

[bookmark: _Toc185246441]Discussion
Despite the gains realized by businesses on social media, hiring a candidate through the social site is fraught with challenges including privacy and bias. To minimise privacy risks data protection measures, need to be put in place and an organisation needs to be clear on what data is being processed This way no data protection risk is likely to occur in terms of bias risk the recruiters should be diversity trained and the algorithms refined. The future of recruitment is not only in using professional programs matching candidates and vacancy on the Internet (for example, in LinkedIn) but in usage of artificial intelligence tools included in these programs as well (Talwar, and Agarwal, 2022). Businesses need to switch to advertised marketing, support their social media actions, and experiment with TikTok for the most efficient results.
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It can be concluded that recruitment has been transformed by social media through providing employers with access to the global pool of candidates, decreased costs as well as improved employer reputation. However, difficulties which are still present include; privacy issues, bias and information overload. However, the brightest side of this issue cannot be disregarded which is the fact that social media is among the most important aspects of the modern recruitment process and offers prompt access to the vastly wide talent pool. Managers should strive to find a middle ground where firms maintain the privacy of employees as well as using the tools that are offered by artificial intelligence and consider new platforms. The paper discusses the aspects of ethical and strategic approaches toward the use of social media to achieve desirable and sustainable results in recruitment.
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