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Executive summary
The following report showcases the benefits and the use of social media with a brief description of the factors that influence digital marketing. Different benefits of social and digital media have also been discussed as well with proper examples of the different firms of the UK. This report has explained the disadvantages of social media and several digital platforms on the basis of promotional activity implemented by an organisation. However, this report has also included different examples of companies in the UK to support the digital skills aspects.
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[bookmark: _Toc174470259]Introduction 
A concise discussion focusing on the concept of social and digital media and its importance to reach the wider customer base will be explored in this report. Several benefits of social media and digital media tools will be discussed in this report with a concern to attract the customers. This report will further explore the disadvantages of digital and social media in this modern world on the basis of their promotional activity. Hence several concepts including the relevant literature will also be included in this report to support and develop the given points. Therefore this report will mention several detailed information as references to highlight the topic.


[bookmark: _Toc174470260]Concept of social and digital media
Concept of social media 
Social media defines the means by which a digital platform is created with the aim of allowing users to interact with each other through the use of the internet. This form of media normally consists of applications like Facebook and Instagram where the user can directly message or call the specific person they are reaching out to. The creation of virtual communities in the form of groups is also possible in social media alongside the capability of idea exchange (Forbes, 2024). 
Concept of digital media
Digital media is slightly different as every social media part of the digital platforms but not every digital stage is a social channel. This form of media normally consists of the exchange of information in pictorial and video format throughout the whole internet. Different applications like mail and websites which are normally not considered a part of social media fall under digital media (OurCrowd , 2024).
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Cost efficiency
Brand promotion through the usage of social media and digital media is comparatively more cost-efficient than real-life adverts. Besides the efficiency and the reach of this specific form of marketing intertwined with low cost makes it one of the most sustainable forms of advertisement platform. Some reputed companies like Sainsburty use marketing to increase their brand awareness (Medium, 2023). 
Increase brand awareness 
Usage of social media as the centre stage of the promotion of adverts can positively influence the brand awareness of an organisation in the modern world. The extensive reach and vast consumer base present in the platform make it easier for the firms to gain attention to their services. Companies like Unilever use this form of promotion tactics due to the crucial brand awareness which helps them to generate more leads.
Global reach
In the modern day, every part of the globe has access to the Internet especially digital media which makes the Internet a global entity. So it can be said that the largest group of consumers is present within this platform alone and companies exploit that through marketing tactics. Reputed pharmaceuticals like AstraZeneca use this form of promotional method to promote their products and services throughout the whole modern world (Ampleo, 2023).
Customer feedback 
Gaining custom feedback has also become easier with the introduction of internet marketing from the organisation. Customer feedback plays a significant role in developing and improving the different products that are produced by an organisation alongside the planning of future services. Marks and Spencer uses digital marketing to gain valuable consumer reviews which they use to implement on their service and products.
Customer segmentation 
Freedom of the firms and the consumer are both available on the internet which signifies the products or services requested by the customer are attracted to the company products. Due to this organisation can distribute their consumer base based on the needs of the buyer and develop their products accordingly. Major firms like  B&M use the service and benefit of the digital platform to separate their consumers into several categories (Baker, 2024).
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Misinformation
Social media and digital platforms can sometimes cause issues like misinformation in an organisation and hamper the work and its identity. However, this problem can occur due to misleading information through some unknown source. There are people with a poor mentality showing interest in creating inaccurate posts on social media to harm the identity of a business or other person. Hence due to misinformation the renowned company Tesco once suffered while promoting their products on the social media platform (Suciu, 2021).      
Risk of Hacking
The risk of hacking or simply hacking the information and details of a business or a person can cause severe damage through social media and digital platforms. However, the person who hack gets total access to the valuable and sensitive data of an organisation (Abel, 2024). This is one of the key disadvantages of using social media for promotional purposes. Hence the well-known company Aviva, the largest insurance sector in the UK, once got hacked by an unknown source through social media and took several months to recover (Haill, 2023).
Negative Feedback
Negative feedback can be explained as one of the disadvantages of promotional activity in an organisation that occurs through social media. There are some unhappy customers or suppliers in the market responsible for providing improper and rude comments in the feedback section of the company. However, these comments and reviews about the business harm its image and corrupt its promotional strategies (Cuncic, 2022). Hence a renowned retail company Argos has suffered in their promotional strategy due to uneven and improper feedback about their products.
Changes in the platform algorithm
Social media can sometimes cause problems in the case of promotional activities due to random changes in the algorithm. However, this issue may occur in case of frequent updates and upgrades in a digital platform. An organisation does not get the required time to cope with the changes and it negatively impacts their marketing strategies. Morrisons one of the well-known retail companies in the UK, was unable to maintain visibility with their customers according to the changes in the algorithm of social media (Burton, 2024).   
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An explanation of the concept of digital and social media platforms and their importance to reach the wider customer base has been explored in this report. Several advantages of social media and the digital media tools affecting several companies have also been discussed in this report with a concern to attract customers. This report has further explored the disadvantages of digital and social media in this modern world on the basis of their promotional activity with examples of different companies. Hence several concepts including the relevant literature have also been included in this report to support and develop the given points. 
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